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ASIAN	SCHOOL	OF	BUSINESS A S I A N	 L AW	 C O L L E G E

"Asian School of Business is

committed to excellence in management & IT education

and training so that its alumni through their

work, may make it a better world one day

than it is today.”

Asian School of Business 

is Indebted to

Late Shri Suraj Prakash Marwah

(The Founder of Asian Education Group)

For his invaluable contribution

to our mission to provide quality

professional education worldwide
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adversity causes 

some men to break, 

others to 

break records

MESSAGE 
FROM 
PRESIDENT
Dr. Sandeep Marwah

04 05

Asian School of Business - the school of 

ideas, the school of art and the school of 

thought welcomes you all to bend your 

energy in the most effective and unique 

manner. ASB aims to create a learning 

environment where leadership, knowledge, 

technology and management skills blend 

together. 

We aspire to impart skills and knowledge; to 

inculcate business ethics and values; to 

channelize your energy and talents to create 

dynamic modern day managers and IT 

professionals. We thoroughly believe in 

inter-disciplinary approach and have 

adopted the western education model so 

that our leaders can fit in all types of socio-

economic conditions that prevail in different 

parts of the world.

At ASB we look forward to facilitate truly 

e x c i t i n g  a n d s t i m u l a t i n g  l e a r n i n g  

environment for the students so that they 

can appreciate it for life-time. We attain this 

through our set of exciting and inclusive 

act iv i t ies ,  leadersh ip learn ing and 

developing events, industry collaborations, 

c o m m u n i t y  e n g a g e m e n t ,  s u m m e r  

internships etc.

We also subscribe to the view that the core 

concepts, approaches and techniques have 

to be continually evolved and that the 

decisions should be based on systematic 

research. And so we have initiated research 

work with a view to expand the frontiers of 

knowledge in the realm of management and 

information technology. 



adversity causes 

some men to break, 

others to 

break records

MESSAGE 
FROM 
PRESIDENT
Dr. Sandeep Marwah

04 05

Asian School of Business - the school of 

ideas, the school of art and the school of 

thought welcomes you all to bend your 

energy in the most effective and unique 

manner. ASB aims to create a learning 

environment where leadership, knowledge, 

technology and management skills blend 

together. 

We aspire to impart skills and knowledge; to 

inculcate business ethics and values; to 

channelize your energy and talents to create 

dynamic modern day managers and IT 

professionals. We thoroughly believe in 

inter-disciplinary approach and have 

adopted the western education model so 

that our leaders can fit in all types of socio-

economic conditions that prevail in different 

parts of the world.

At ASB we look forward to facilitate truly 

e x c i t i n g  a n d s t i m u l a t i n g  l e a r n i n g  

environment for the students so that they 

can appreciate it for life-time. We attain this 

through our set of exciting and inclusive 

act iv i t ies ,  leadersh ip learn ing and 

developing events, industry collaborations, 

c o m m u n i t y  e n g a g e m e n t ,  s u m m e r  

internships etc.

We also subscribe to the view that the core 

concepts, approaches and techniques have 

to be continually evolved and that the 

decisions should be based on systematic 

research. And so we have initiated research 

work with a view to expand the frontiers of 

knowledge in the realm of management and 

information technology. 



we continuously 

strive for excellence 

in education through 

collaborative 

research 

MESSAGE 
FROM 
CEO
Mr. Akshay Marwah

06 07

Asian School of Business is dedicated to its 

responsibility of creating a global knowledge 

disseminating hub, transgressing National 

and International borders and territories 

thereby transforming every student into 

excellent future managers and highly 

intellectual IT professionals. At ASB we have 

a unique team of Eminent Academicians, 

Senior Executives, Industrialists and 

Corporate professionals who are continually 

engaged in disseminating knowledge and 

providing learning edge to our students. The 

‘core value’ of this institution is to inculcate 

human values and professional ethics in the 

students so that they can become 

independent decision makers. The path, our 

leaders will create or have already created, 

has been taken by others as well and proven 

to be good for the society, nation and country 

as a whole. 

Asian School of Business has been providing 

educational programs from last several years 

at the professional, graduate and post graduate 

levels. The programs at ASB have been 

designed such that students are able to foresee 

the changing business and technological 

environment. They make plans, strategies and 

policies accordingly and manage risk in 

business operations well in time. 

Asian School of Business offers every 

aspiring and budding manager and IT expert 

with a very dynamic, innovative and holistic 

education system. We leave no stone 

unturned to help our students to identify their 

passion and live for it. Our Skill development 

centre’s initiative “Crafting Prodigy" is 

another successful step towards the overall 

development of our students.

I welcome you all on a platform where your 

dreams will take a real shape. All the Best!!
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dedicate your attention 

to discipline 

for value addition in 

every aspect of lifeWe are fully aware that access to high quality education is absolutely crucial for the 

future progress and stability of the business and IT world, especially in a knowledge-

driven, open and technologically competitive world. At ASB, we believe in shaping 

dreams. We are focused towards creating the right mindset and developing such a 

skill set which not only will help the students to grab opportunities but will also 

sensitize them with the important issues of global research.

At Asian School of Business we target building highly competitive, highly skilled 

youth who are tech savvy and unique. We ensure that our students are completely 

equipped with technology, as technocrat entrepreneurs and modern managers 

becoming agents of change. 

We at ASB have a picturesque campus with disciplined environment, well equipped 

library, labs and lecture halls which provide a wonderful learning ambiance. Our corporate driven course curriculum 

is well supported with co-curricular and extra-curricular activities for the holistic development of our students. 

Our competent Corporate Resource Cell is already associated with leading business enterprises across the globe. It 

gives our students an enriching platform to engage in Pre-employment Trainings, Institute-Industry linkage and improve 

their placeability scores by aligning their Knowledge, Skill and Attitude with the key requirements of the job market.

I welcome you all in the family where you will get an opportunity to overcome all your fears and embark on a journey 

towards becoming a strong leader.

Dr. Lalitya Vir Srivastava
Business & IT graduates will always have a demand in 

the market and through these courses students can gain 

knowledge of business practices and processes, 

understand the role of changing information technology 

in the world marketplace and acquire the awareness of 

global business issues.

At Asian School of Business, it is our aim to groom future 

managers and technocrats. These business leaders and 

independent thinkers are the ones who constantly and 

fervently try to make a difference in the lives of their 

fellow human beings.

The faculty members at ASB have a rich blend of 

academic and corporate experience with unique 

teaching pedagogy which helps students visualize the 

theoretical concepts, to be successfully applied to the 

corporate world. The ‘Crafting Prodigy program’ 

adopted by the faculty enables the students to recognize 

their strengths and weaknesses and become 

acquainted with their area of interest.

In our country, we have immense talent among the youth 

and what is required is the proper guidance and effective 

mentoring so that we can take best out of them. The 

paramount thrust is to create an international academic 

bridge by blending the advanced knowledge with 

modern teaching tools of the west and rich traditional 

values, culture and heritage of the east.

The aim can only be achieved with the support and 

guidance of all those who have been and will continue to 

be the strong pillars of ASB. I welcome all the aspirants 

who will be sharing the feeling of satisfaction and 

success having chosen ASB.

Mr. Gurdeep 

Singh Raina

08 09

MESSAGE 
FROM 
DIRECTORS, AEG

We at ASB believe in giving the power of knowledge to all our students. Our vision is 

to create future leaders who can manage and create powerful organizations in the 

emerging corporate landscape. It is a quest, by way of excellence that I seek to 

achieve for my students in the field of education.

ASB has created a benchmark in the field of global education through its 

contribution in various educational and management sectors. It is one of the 

endeavours of Asian Education Group, which has travelled a long way to achieve its 

goal of being one of the top professional institutions. 

We live in a knowledge-based society where technology acts as an enabler and as a 

tool for empowerment. Courses at ASB will teach you how to think more 

methodically and how to solve problems more effectively and empower you with 

tools and ideas that can be applied to practically any domain of interest to you, both in college and beyond.

ASB provides a fertile ground for the blossoming of young potential aspirants. Our team is highly dedicated towards its 

objective of making ASB a better place for learning for national and international students. It is our constant endeavour 

to develop and enhance business leadership through innovative world-class programmes in IT and Management.

In today’s transcending world, the function of education has changed from teaching to learning, which casts a 

mutual responsibility upon the institution and students to make education a cannon loaded with power and progress.

I wish Asian School of Business and its prospective students all the best to deliver results with academic excellence.

Mr. Saurabh Sharma
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GROWTH WITH EDUCATION

VISION MISSION

Our vision of the future is to build ASB into a 

business school with a reputation that 

matches the reputation of Leading World 

Class Institution.

This means that our long-term objective is 

to become a leading Indian business 

school known for critical thinking and 

social responsibility. We envision ASB as 

an institution that produces outstanding 

research that has a direct impact on our 

educational activities and our engagement 

with the business world.

More specifically, we want to build ASB into 

an institution that:

• attracts highly-qualified faculty who 

develop innovative knowledge that is 

highly relevant to the business world and 

society at large, and who disseminate this 

knowledge through publications in top-tier 

scientific and professional journals and 

through corporate engagement

• attracts highly-talented students and 

provides them with an intercultural 

learning environment that offers research-

based expertise in the various programs 

and executive education, and helps them 

develop their professional skills by 

cooperating closely with corporate 

partners.

The Mission of Asian School of Business is to establish well researched 

and pragmatic business and technical practices to enable the students 

to meet the challenges of a fast changing business and technical 

environment in the new world economic order. Asian School of 

Business aims at developing conceptual and practical skills to convert 

abilities of students into managerial and technical competence, required 

in today's competitive environment. We at Asian School of Business 

strongly believe that a blend of relevant knowledge, skill and right 

attitude is essential for the overall development of students which 

determines their growth & success in the corporate world.

10 11
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ASIAN SCHOOL
OF BUSINESS 

Asian School of Business was set up with a vision 

to promote excellence in the field of education 

and to accomplish the ever increasing demand of 

quality professionals for the growing business 

world. At present, ASB offers BBA & BCA, in 

affiliation with the CCS University. ASB offers 

BBA & BCA International Programmes providing 

international exposure to students of BBA and 

BCA International programme in association 

with School of Cinematic Arts, University of 

Southern California, USA. Courses under ASB are 

tailored to ensure that the students graduate with 

an industry-relevant degree. Students are 

encouraged to attend and participate in 

leadership training workshops, National / 

International Seminars & conferences, public 

speaking forums etc.

ASB follows an approach wherein the learning 

experience in education is not only enlightening 

but also enriching and inspiring. The College is 

committed to explore mult idiscipl inary 

approaches through its unique curriculum and 

believes in revolutionizing management and IT 

education through modern pedagogies thereby 

adapting the changing world in which 

management professionals operate. ASB aims 

at developing knowledge, skills and values 

amongst the students and they are nourished by 

the critical learning pedagogy and are mentored 

and supported by faculty and staff so that they 

have the best experience possible to be 

successful in life.

14 15

Asian School of Business has an unmatched array 

of courses and academic offerings. Students have 

an opportunity to pursue a broad curriculum using 

rich educational resources in a dynamic and 

creative learning environment. Curriculum is 

constantly updated according to changing 

industrial developments. All our initiatives are a 

living proof of our commitment to ensure the 

success of each and every student. Our programs 

are formulated and focused on the development of 

communication, quantitative techniques, 

reasoning ability and business analytics skills. The 

academic environment generated by the 

interaction between professionals of various 

disciplines has a stimulating influence, especially 

in the formative years of young students and help 

them to develop an integrated personality and a 

greater competitive spirit. 

The intellectual capital at Asian School of 

Business is enriched with diverse experience in 

industry and academia to disseminate the 

knowledge to the budding aspirants. We attract 

students from diverse cultural backgrounds and 

perspectives which creates a vibrant multicultural 

classroom environment thereby enabling the 

student to think and solve the problems 

effectively in all dimensions and beyond the 

geographical and cultural boundaries.
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rich educational resources in a dynamic and 

creative learning environment. Curriculum is 

constantly updated according to changing 

industrial developments. All our initiatives are a 

living proof of our commitment to ensure the 

success of each and every student. Our programs 

are formulated and focused on the development of 

communication, quantitative techniques, 

reasoning ability and business analytics skills. The 

academic environment generated by the 

interaction between professionals of various 

disciplines has a stimulating influence, especially 

in the formative years of young students and help 

them to develop an integrated personality and a 

greater competitive spirit. 

The intellectual capital at Asian School of 

Business is enriched with diverse experience in 

industry and academia to disseminate the 

knowledge to the budding aspirants. We attract 

students from diverse cultural backgrounds and 

perspectives which creates a vibrant multicultural 

classroom environment thereby enabling the 

student to think and solve the problems 

effectively in all dimensions and beyond the 

geographical and cultural boundaries.



Located amidst the center of 

national & international corporate 

hub

THEATRE HALL

The academic life at ASB goes beyond the 

curriculum. For cultural and social functions, the 

theatre hall with a large capacity at the campus 

provides an ideal platform for students to express 

themselves in public for speech, theatre, plays and 

general entertainment. Weekly debates / quizzes / 

guest lectures are organized to enable them to be 

better professionals.

LECTURE HALLS

The classrooms provide the most conducive 

atmosphere for dynamic and focused discussion. The 

classrooms are designed as auditoriums with step-up 

seating to facilitate discussions and to promote 

maximum interface between the faculty members and 

the students. They are equipped with state-of-the-art 

facilities like projectors and audio-visual systems. The 

air-conditioning in the classrooms creates the right 

atmosphere for long hours of study.

THE CAMPUS

We have a lush green campus situated in the heart of Noida 

corporate centre in Sector 125, Noida. The campus is equipped 

with all amenities and technology provides a rich learning 

environment with Wi-Fi enabled building and technological support 

to facilitate teaching, learning and personality development. With 

superior infrastructure, industry benchmarked curriculum, and a 

dedicated centre for corporate relations for exposure into the 

intricacies of the corporate world, the institute has all the requisite 

facilities that form an integral part of any top professional.

INFRASTRUCTURE

16 17
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KNOWLEDGE RESOURCE CENTRE

The fully equipped library runs on automated software 

with the latest multimedia facilities. It has a modern 

collection of books and periodicals primarily related to 

management and IT subjects. It is a hub for all 

academic activities and the students can also use it as 

a place for quit self- study. The internet ready 

computerized digital library and the exclusive reading 

room facilities, truly ensure that this is the most 

preferred destinations for students to enhance the 

learning process beyond the classroom.

SPORTS FACILITY

The healthy body acts as a catalyst in the process of 

gaining knowledge. The sports facilities facilitate the 

students in strengthening their physical energy level as 

well as in fostering team spirit. The typical day in the life of 

an Asianites starts with yoga / light exercise or other 

sports activity. We believe "A healthy body is a must for a 

healthy mind". The indoor and outdoor facilities are 

available and the sports kit is readily available for the 

students for games like Basketball, Table Tennis, Snooker, 

Chess, Badminton etc.

CAFETERIA

The cafeteria is an ideal place to chill out after the hectic 

class schedule and when the studies get too intense. It 

also provides the students the much needed platform to 

relax and recharge for the next session. The cafeteria at 

the Campus, has exclusive variety of Indian and Chinese 

Cuisine.

CENTRE FOR INFORMATION TECHNOLOGY 

(CIT)

The computer centre has advanced computing facilities 

to provide unbridled free 24x7 internet access to all the 

students round the year. The computers are of advanced 

configuration and latest software’s are available to 

provide holistic IT training facilities. The entire campus is 

interconnected with internet & intranet with broadband 

connection. The multimedia ready computers, operating 

in Wi-Fi campus, provide a wonderful back and support to 

the students and teachers in extending the best quality 

learning and teaching environment.

RECREATION CENTRE

A happening place for student activities is the student 

lounge with facilities for television and various indoor 

games are provided inside the campus premises

MEDICAL FACILITY

First aid medical facilities are provided inside the 

campus in case of emergency

AUDITORIUM

Auditorium at Asian School of Business is equipped 

with the most modern and audio visual facilities and 

can accommodate more than 250 people. It is well 

furnished with acoustics and hosts various events 

including annual day award functions and various Inter 

College Competitions. It is fitted with projector, effective 

and modern lighting and sound system and is centrally 

air conditioned. All the major functions like conferences, 

seminars, workshops and other academic and literary 

activities are held in this auditorium.

18 19
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ASB provides opportunities for students to develop interpersonal 

intellectual and practical skills to inculcate unique leadership styles 

by providing a regular interface with faculty and practitioners. The 

objective of the program is to stimulate mental ability of the student 

in such a way that promotes approaching each problem by viewing 

merits and demerits of the situation afresh. The overall focus is to 

improve the students’ Employability Skills. This course has been 
BLENDED LEARNING 
METHODOLOGY 

EXPOSURE BEYOND CLASSROOM

 Industry Visits

 Conferences

 Live Projects

 Seminars / Summits

 Internships

 Development Programs

 Special Workshops

 Learning Exchange Programs

 Research Based Projects

CLASSROOM METHODOLOGIES

 Multi-disciplinary programs and 

projects, student centered 

pedagogy.

 Use of multimedia (power point 

presentation, audio, visuals)

 Case Studies, Games, 

Simulations, Group Activities

 Role Play

 Guest Lectures

 Scenario Analysis, Group 

Discussions, Quiz, One-on-One 

Discussion

 Z to A approach, mentoring and 

Coaching

20 21

ACADEMIC
PEDAGOGY

designed for students willing to work in a learning 

environment leading to developing their leadership 

skills, out of box thinking and matured decision making. 

In order to achieve this, ASB expects the students to be 

open minded, ready for learning, motivated and willing to 

adapt to the changing world of corporate with a fresh 

approach.
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BACHELOR OF
BUSINESS 
ADMINISTRATION 3 Years Full Time Degree Program

22 23

BBA General

Executive Certification in Social Media 
Marketing from NIIT

Executive Certification in Business 
Analytics from NIIT

Certificate in Foreign Language 
(French or German)

Diploma in Media Applications from AAFT

Certificate in Corporate Communication

Additional Diploma / Certifications

BBA International

International Workshop Certification 
in Business of Entertainment at USC 
Campus, Los Angeles

Diploma in Business of Entertainment 
from AAFT

Executive Certification in Social Media 
Marketing from NIIT

Executive Certification in Business 
Analytics from NIIT
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Diploma in Media Applications 
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Certificate in Corporate Communication
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Bachelor of Business Administration at Asian 

School of Business (ASB) is a three year full-time 

degree course affiliated to Ch. Charan Singh 

University (CCS), Meerut. This is designed and 

structured to provide the young minds with an 

intellectually stimulating learning environment. The 

course is designed to give students the basic 

understanding of the management concepts and 

an understanding of doing business. The objective 

of BBA at ASB is to produce excellent professionals 

who can translate theory into practice, and are 

capable of identifying and solving management 

problems at national and international levels. The 

approach towards teaching is more practical where 

knowledge is imparted for practical application in 

corporate world. This under-graduate program 

equips  the  students  wi th  an  in-depth  

understanding of management theory coupled with 

intensive industry exposure. The course curriculum 

is designed after in-depth study of the requirements 

of all stakeholders and the ever changing demands 

of the industry. The salient features of the program 

is the emphasis on enhancing the students' soft 

skills and maximizing the industry interface 

through varied initiatives. The program also offers 

tremendous flexibility and learning opportunities 

through a credit-based approach. At ASB, a student 

can study the Bachelor of Business Administration 

program and develop understanding about all the 

major areas of management like marketing, 

finance, HRM and also the general governance of 

the corporate. The curriculum is flexible and 

includes lectures, case-studies, role plays and 

integrative exercises. The focus of teaching BBA is 

to build the ability to solve various problems 

associated with business enterprises. Students get 

a platform to make them familiar with the fast 

changing global business scenario.

QUALIFYING PAPER BBA-008:    Environmental Studies

DETAILED CURRICULUM

24 25

3 Years Full Time Degree Program

SEMESTER I

BBA-101:  
Business Organisation
BBA-102:  
Business Mathematics
BBA-103:  
Principles of Economics
BBA-104:  
Book Keeping & Basic Accounting
BBA-105:  
Business Laws
BBA-106:  
Fundamentals of Management
BBA-107:  
Business Ethics

SEMESTER II

BBA-201:  
Organisation Behaviour
BBA-202:  
Business Communication
BBA-203:  
Indian Economy
BBA-204:  
Business Statistics
BBA-205:  
Business Environment
BBA-206:  
Principles of Accounting

SEMESTER III

BBA-301:  
Advertising Management
BBA-302:  
Indian Banking System
BBA-303:  
Human Resource Management
BBA-304:  
Marketing Management
BBA-305:  
Company Accounts
BBA-306:  
Company Law

BBA-501:  
Managerial Economics
BBA-502:  
Entrepreneurship & 
Small Business Management
BBA-503:  
Income Tax
BBA-504:  
Cost & Management Accounting
BBA-505:  
Industrial Law
BBA-506:  
Fundamentals of Computer

BBA-401:  
Consumer Behaviour
BBA-402:  
Financial Management
BBA-403:  
Production Management
BBA-404:  
Sales Management
BBA-405:  
Research Methodology
BBA-406:  
Operation Research

BBA-601:  
International Trade
BBA-602:  
Strategic Management & 
Business Policy
BBA-603:  
Goods & Services Tax
BBA-604:  
Management Information System
BBA-605:  
Auditing
BBA-606:  
Fundamental of E-Commerce
BBA-607:  
Research Project

SEMESTER VISEMESTER VSEMESTER IV

BACHELOR OF
BUSINESS 
ADMINISTRATION
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MANAGEMENT OF RADIO STATION

Unit : 1

Evolution of Radio broadcasting, Methods - how to establish, to entertain, to inform and to educate the 

listener; capital requirement planning- capital budgeting- feasibility report

Unit : 2

Nature of Radio business, organizational structure, station policy, Types of formats to be programmed – 

elements of programming, Advertising and supported radio-advertising agencies-selling airtime, 

methods for attracting listener ship loyalty.

Unit : 3

Programme Production: Types of programme - music-news/talk show/classic - oldies/nostalgia-Ethics-

full service variety-niche programs, Audience Research/ Survey-Ascertaining the listener’s programme 

choice and the preferred timing for broadcast- audience research/survey methodologies, Engineering, 

Maintenance – updating; augmentation of studios; transmission; power supply; air conditioning facilities

Unit : 1

Print Media at a Glance, Printing Technologies, Organizational Structure of Newspaper, Newspaper 

Management, Newspaper-A Critical Study, Law Regarding Newspaper, Government Print Media 

Organizations, Magazines and Periodicals, Graphics, Designs & Printing.

Unit : 2

Advertisement and Public Relation in PM (Concepts & Practical), Print Media Management – Principles & 

Significance, Circulation Management, Uses and Misuses of PM in Modern Society, Government Control Vs. 

People’s Right to Information.

PRINT MEDIA

MODULE - 1

Unit : 1

TV Broadcasting: Overview, history, growth, process and technology, TV broadcasting organization: 

Functions in the Organization, Production, Operations in broadcasting – Marketing Function; Finance 

Function, Production of Programs,  Program Contents – differences in content for various types of 

channels like news, entertainment channels – Viewer Requirements – Objectives of Programs – fixing the 

airing time for programs –Production Management – in house production and outsourcing of programs

Unit : 2

Managing operations: day to day operations in a station, organizing the broadcast, real time broadcasting, 

role and responsibilities of the TV journalists, Marketing function in TV channel: Role of the marketing 

function: viewer ship research – objectives of the research – TRP rating and their importance in 

sponsorship and advertisements, understanding customer trends and its effects on the channel   

TV CHANNEL MANAGEMENT

MODULE - 2

MODULE - 3

26 27
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MODULE - 1

Unit 1:

Self Analysis

Unit 2:

Self Motivation

Unit 3:

Attitude Management

Unit 4:

Interpersonal Skills - Part 1

MODULE - 3

Unit 1:

Aptitude Building

Unit 2:

Time Management & Self 

Management

Unit 3:

Group Discussion

Unit 4:

Language Building II

MODULE - 4

Unit 1:

Presentation Skills

Unit 2:

Wellness Management

Unit 3:

Language Building III

Unit 4:

Goal Setting

MODULE - 5

Unit 1:

Personal Effectiveness

Unit 2:

Self Branding

Unit 3:

Effective Communication

Unit 4:

Winning Job Interviews I

MODULE - 6

Unit 1:

Personality Grooming

Unit 2:

Resume Writing

Unit 3:

Winning Job Interviews II

MODULE - 2

Unit 1:

Interpersonal Skills - Part 2

Unit 2:

Importance of Communication 

Skills

Unit 3:

Language Building I

Unit 4:

Human Values and Professional 

Ethics

28 29
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EXECUTIVE 
CERTIFICATION PROGRAM
IN SOCIAL MEDIA MARKETING 
& BUSINESS ANALYTICS

The course is designed to make students 

understand and skilful enough to be able to work 

upon the following:

1. Understanding the details of social media – 

what it is, how to establish it, drawbacks, 

advantages, challenges etc.

2. Strategies involved in making a reputed 

social media platform.

3. Establish how to influence social media 

marketing.

4. Learn about visual content making for 

social media campaigns.

5. Understand what sort of advertising is 

preferred for which type of business.

FRENCH or GERMAN

Learning a foreign language draws your focus to the mechanics 

of language: grammar, conjugations and sentence structure. 

This makes you more aware of language and the ways it can be 

structured and manipulated. These skills can make you a more 

effective communicator and a sharper editor and writer. 

Language speakers also develop a better ear for listening, since 

they’re skilled at distinguishing meaning from discrete sounds.

There are several cognitive advantages to learning a foreign 

language.

In  today ’s  changing g loba l  

business environment, a proficient 

in second global language will 

differentiate one from the rest and 

will not only boosts one’s CV, but it 

also makes one smarter, more 

decisive and even better at 

interpersonal skills. Speaking a 

foreign language improves the 

functionality of the brain by 

chal lenging i t  to recognize, 

n e g o t i a t e  m e a n i n g ,  a n d  

communicate in different language 

systems. Keeping in mind the 

increasing importance of foreign 

languages in business world, ASB 

has short l isted two foreign 

languages German and French for 

its students, based on the global 

importance of these foreign 

languages.

FOREIGN
LANGUAGE
CERTIFICATION

You become smarter as 

this skill boosts your ability 

to negotiate meaning in 

other problem-solving tasks 

as well. 

You develop multitasking 

skills because you can 

easily switch between 

different structures.

You become more 

perceptive, better at 

observing your 

surroundings and are more 

adept at focusing on 

relevant information and 

editing out the irrelevant. 

Your decision-making skills 

improve too.

The course is designed to make students understand 

and skilful enough to be able to work upon the following:

1. Data extraction: Investigate data to establish 

relationships and patterns.

2. Predictive Analytic and Predictive Modelling: 

Analyze the correlation between different variables.

3. Logistic Regression: Analyze the possibility of 

default and generate customer records.

4. Problem analysis: Understand and explore 

problems in business.

5. Data interpretation: Use tools such as Excel and 

other open sources to interpret data.

6. Problem-solving: Use analytics to solve business 

problems.

30 31
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COURSE OBJECTIVES:

SOCIAL MEDIA MARKETING BUSINESS ANALYTICS
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3. Establish how to influence social media 

marketing.

4. Learn about visual content making for 

social media campaigns.

5. Understand what sort of advertising is 

preferred for which type of business.

FRENCH or GERMAN

Learning a foreign language draws your focus to the mechanics 

of language: grammar, conjugations and sentence structure. 

This makes you more aware of language and the ways it can be 

structured and manipulated. These skills can make you a more 

effective communicator and a sharper editor and writer. 

Language speakers also develop a better ear for listening, since 

they’re skilled at distinguishing meaning from discrete sounds.

There are several cognitive advantages to learning a foreign 

language.

In  today ’s  changing g loba l  

business environment, a proficient 

in second global language will 

differentiate one from the rest and 

will not only boosts one’s CV, but it 

also makes one smarter, more 

decisive and even better at 

interpersonal skills. Speaking a 

foreign language improves the 

functionality of the brain by 

chal lenging i t  to recognize, 

n e g o t i a t e  m e a n i n g ,  a n d  

communicate in different language 

systems. Keeping in mind the 

increasing importance of foreign 

languages in business world, ASB 

has short l isted two foreign 

languages German and French for 

its students, based on the global 

importance of these foreign 

languages.

FOREIGN
LANGUAGE
CERTIFICATION

You become smarter as 

this skill boosts your ability 

to negotiate meaning in 

other problem-solving tasks 

as well. 

You develop multitasking 

skills because you can 

easily switch between 

different structures.

You become more 

perceptive, better at 

observing your 

surroundings and are more 

adept at focusing on 

relevant information and 

editing out the irrelevant. 

Your decision-making skills 

improve too.

The course is designed to make students understand 

and skilful enough to be able to work upon the following:

1. Data extraction: Investigate data to establish 

relationships and patterns.

2. Predictive Analytic and Predictive Modelling: 

Analyze the correlation between different variables.

3. Logistic Regression: Analyze the possibility of 

default and generate customer records.

4. Problem analysis: Understand and explore 

problems in business.

5. Data interpretation: Use tools such as Excel and 

other open sources to interpret data.

6. Problem-solving: Use analytics to solve business 

problems.
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BACHELOR OF
COMPUTER 
APPLICATION 3 Years Full Time Degree Program

32 33

BCA General

Executive Certification in Cloud Computing
from NIIT

Executive Certification in Web Analytics 
from NIIT

Certificate in Foreign Language 
(French or German)

Diploma in New Media Applications from AAFT

Certificate in Corporate Communication

Additional Diploma / Certifications

BCA International

International Workshop Certification 
in Business of Entertainment at USC 
Campus, Los Angeles

Diploma in Business of Entertainment 
from AAFT

Executive Certification in Cloud Computing 
from NIIT

Executive Certification in Web Analytics 
from NIIT

Certificate in Foreign Language 
(French or German)

Diploma in New Media Applications 
from AAFT

Certificate in Corporate Communication
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Bachelor of Computer Applications (BCA) at Asian 

School of Business is a three years full-time degree 

course affiliated to Ch. Charan Singh University, 

Meerut. This course is designed and structured 

with intent to provide our students a dynamically 

stimulating environment, where the students can 

get transformed into highly skilled IT specialists. 

The curriculum has been designed to give the 

students an in-depth knowledge of various 

subjects related to Information Technology along 

with the basic concepts of management and 

mathematics. The objective of BCA at ASB is to 

produce outstanding IT professionals who can 

apply the theoretical knowledge into practice in the 

real world and develop stand alone live projects by 

themselves. The approach is more practical by the 

virtue of various value addition Labs and Clubs 

apart from just the classroom studies. 

The evolution of teaching pedagogy applied at ASB 

makes the curriculum more dynamic as it 

incorporates not just learning through lectures but 

also applying the concepts with the help of role 

plays, Case Studies and other creative exercises.

This under graduate program equips the students 

with an in-depth understanding of technical 

concepts coupled with intensive industry 

exposure. The course curriculum is designed after 

a deep analysis of the requisitions from the 

industry stakeholders and focusing on the industry 

expectations from the upcoming IT professionals. 

The Program also offers tremendous flexibility and 

learning opportunities through credit-based 

approach. 

The salient features of the program include 

emphasis on enhancing the students’ soft skills 

and provide them with optimum industry 

interaction through varied initiatives.

BCA-501 
Introduction to DBMS 
BCA-502 
Java Programming and Dynamic 
Webpage Design 
BCA-503 
Computer Network 
BCA-504 
Numerical Methods 
BCA-505 
Practical Work of DBMS 
BCA-506 
Practical Work of Java Programming 
& Dynamic Webpage Design 
BCA-507 
Minor Project 
BCA-508 
Viva Voce on Summer Training

BCA-401 
Computer Graphics & 
Multimedia  Application 
BCA-402 
Operating System 
BCA-403 
Software Engineering 
BCA-404 
Optimization Techniques 
BCA-405 
Mathematics-III 
BCA-406 
Practical Work of Computer 
Graphics  & Multimedia 
Application 

BCA-601 
Computer Network Security 
BCA-602 
Information System: Analysis 
Design  & Implementation 
BCA-603 
E-Commerce 
BCA-604 
Knowledge Management 
BCA-605 
Major Project 
BCA-606 
Presentation/Seminar based on 
Major Project 

SEMESTER VISEMESTER VSEMESTER IV

DETAILED CURRICULUM

SEMESTER I

BCA-101 
Mathematics – I 
BCA-102 
Programming Principle & Algorithm
BCA-103 
Computer Fundamental & 
Office Automation 
BCA-104 
Principle of Management 
BCA-105 
Business Communication 
BCA-106 
Practical Work of Office Automation 
BCA-107 
Practical Work of Programming 
Principle & Algorithm

SEMESTER II

BCA-201 
Mathematics II 
BCA-202 
‘C’ Programming 
BCA-203 
Organization Behavior 
BCA-204 
Digital Electronics & 
Computer  Organization  
BCA-205 
Financial Accounting & 
Management 
BCA-206 
Practical Work of 
C Programming 

SEMESTER III

BCA-301 
Object Oriented Programming 
Using C++ 
 BCA-302 
Data Structure Using C & C++ 
 BCA-303 
Computer Architecture & 
Assembly  Language 
 BCA-304 
Business Economics 
 BCA-305 
Elements of Statistics 
 BCA-306 
Practical Work of OOPS 
 BCA-307 
Practical Work of DS 

34 35

3 Years Full Time Degree Program

BACHELOR OF
COMPUTER 
APPLICATION
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Introduction of New Media

Definition of New Media

Applications of New/Social Media

Evolution of Digital 

Communication

Differentiation between Traditional 

and New Media

New/Social Media Etiquette

Pros and Cons of New Media over 

Traditional Media

FUNDAMENTALS OF NEW MEDIA HANDSHAKE BETWEEN E-COMMERCE AND NEW MEDIA

Introduction to Mass Communication

E-Commerce and its Applications

Role of Advertising

Role of IT in New Media

New Media as a tool for branding and advertising

Role of New Media in E-Commerce

MODULE - 1 MODULE - 2

Introduction to Web Publishing

 Introduction of Graphics and Animation

 Graphics and animation Tools

ROLE OF GRAPHICS AND 
ANIMATIONS IN NEW MEDIA

TOOLS AND TECHNIQUES IN NEW MEDIA

 Blogs, Mash Ups    |    Mobile Communication

Photo Sharing Sites, Podcasts

RSS Feeds    |    Social Bookmarking

Social Networking Sites

 Text Messages    |    Webinars

Webcasts    |    Web Conferences

Web Widgets

MODULE - 3 MODULE - 4

LIVE PROJECT BASED ON MODULES 1-4

36 37

DIPLOMA IN
NEW MEDIA
APPLICATIONS
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EXECUTIVE CERTIFICATION 
PROGRAM IN CLOUD COMPUTING 
& WEB ANALYTICS
from

Course Objectives

The key objectives of this course are for 

students to be able to:

1. Understand the concepts, characteristics, 

delivery models and benefits of cloud 

computing.

2. Understand the key security and compliance 

challenges of cloud computing.

3. Understand the key technical and 

organisational challenges.

4. Understand the different characteristics of 

public, private and hybrid cloud deployment 

models.

Course Modules

Module 01 : 

Module 02 : 

Module 03 

Module 04 : 

Module 05 : 

Module 06 : 

                   

Module 07 : 

Module 08 : 

Module 09 

Module 10 : 

Module 11 : 

CLOUD COMPUTING

Journey to the Cloud

Classic Data Center (CDC)

Virtualized Data Center (VDC) – Compute

Virtualized Data Center – Storage

Virtualized Data Center – Networking

Virtualized Data Center – Desktop and 

Application

Business Continuity in VDC

Cloud Computing Primer

Cloud Infrastructure and Management

Cloud Security

Cloud Migration Considerations

Module 01 :

Module 02 :

Module 03 :

Module 04 :

Module 05 :

Module 06 :

WEB ANALYTICS

Course Modules

38 39

CERTIFICATE IN
CORPORATE
COMMUNICATION
MODULE - 1

Unit 1:

Self Analysis

Unit 2:

Self Motivation

Unit 3:

Attitude Management

Unit 4:

Interpersonal Skills - Part 1

MODULE - 2

Unit 1:

Interpersonal Skills - Part 2

Unit 2:

Importance of Communication Skills

Unit 3:

Language Building I

Unit 4:

Human Values and Professional 

Ethics

MODULE - 3

Unit 1:

Aptitude Building

Unit 2:

Time Management & Self 

Management

Unit 3:

Group Discussion

Unit 4:

Language Building II

MODULE - 4

Unit 1:

Presentation Skills

Unit 2:

Wellness Management

Unit 3:

Language Building III

Unit 4:

Goal Setting

MODULE - 5

Unit 1:

Personal Effectiveness

Unit 2:

Self Branding

Unit 3:

Effective Communication

Unit 4:

Winning Job Interviews I

MODULE - 6

Unit 1:

Personality Grooming

Unit 2:

Resume Writing

Unit 3:

Winning Job Interviews II

Web Analytics Fundamentals

Social Media Marketing

Search Engine Optimization

Youtube Marketing

Google Adwords

Google Analytics

Course Objectives

The key objectives of this course are for students to be able to:

1. Understand what Google Analytics and its working is like. 

2. Identify the different types of analytics including descriptive, 

diagnostic and prescriptive. 

3. Describe the segmentation process and understand how is it a 

useful analytical technique. 

4. Understand the typical content and mobile analytics scenarios. 

5. Develop a managerial perspective without ignoring other 

crucial digital analytics tools.

6. Identify the challenges faced by businesses in getting the right 

data at right time.
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Centre of Excellence for 

Technical Skill Development 

@ CSD

PROGRAMMING SKILLS LAB

Programming Skills Lab is an ASB initiative to 

enhance the base of programming command of 

our students from the very day they enter our 

Institute. The idea is to make their fundamentals 

sturdy enough so that they can easily learn the 

advanced languages in the further semesters, in 

a best possible manner and hence get confident 

in developing their projects. 

As they rightly say “Practice makes a man 

perfect”. Hence the objective of this lab is to give 

a Cooperative and Stimulating environment to 

our students so that they can learn by problem 

solving and discussing while doing practically .

Learning a foreign language draws your focus to the 

mechanics of language: grammar, conjugations and sentence 

structure. This makes you more aware of language and the 

ways it can be structured and manipulated. These skills can 

make you a more effective communicator and a sharper editor 

and writer. Language speakers also develop a better ear for 

listening, since they’re skilled at distinguishing meaning from 

discrete sounds.

There are several cognitive advantages to learning a foreign 

language.

In  today ’s  changing g loba l  

business environment, a proficient 

in second global language will 

differentiate one from the rest and 

will not only boosts one’s CV, but it 

also makes one smarter, more 

decisive and even better at 

interpersonal skills. Speaking a 

foreign language improves the 

functionality of the brain by 

chal lenging i t  to recognize,  

n e g o t i a t e  m e a n i n g ,  a n d  

communicate in different language 

systems. Keeping in mind the 

increasing importance of foreign 

languages in business world, ASB 

has short l isted two foreign 

languages German and French for 

its students, based on the global 

importance of these foreign 

languages.

FOREIGN
LANGUAGE
CERTIFICATION

You become smarter as 

this skill boosts your ability 

to negotiate meaning in 

other problem-solving tasks 

as well. 

You develop multitasking 

skills because you can 

easily switch between 

different structures.

You become more 

perceptive, better at 

observing your 

surroundings and are more 

adept at focusing on 

relevant information and 

editing out the irrelevant. 

Your decision-making skills 

improve too.

FRENCH or GERMAN

40 41

ASB
SMART LABS
@ BCA

GRAPHICS AND MULTIMEDIA LAB

This lab envisions the escalating demand of 

Graphics and multimedia designers in the 

industry. The conventional curriculum may not 

be sufficient to develop the required skills in the 

students so that they can develop their own 

projects. At ASB, we intend to provide an edge to 

our students so that they can go beyond the 

boundaries of their text books and learn by doing.

WEB TECHNOLOGY LAB

The Purpose of this lab revolves around training 

our students in Web Designing and development 

so that they get confident in developing the live 

projects on their own and furthermore may 

pursue their career in this forte.
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UNIVERSITY WITH A 
LEGACY OF MORE THAN 
A CENTURY

MORE THAN 
44,000 STUDENTS AND 
OVER 4,800 FULL-TIME 
FACULTY

LOCATED IN THE 
HEART OF ONE OF THE 
BIGGEST METROPOLISES 
IN THE WORLD

MORE THAN 10,000 
INTERNATIONAL STUDENTS 
ENROLLED EVERY YEAR

MORE THAN 20 SCHOOLS  
OF STUDY INCLUDING 
BUSINESS, TECHNOLOGY, 
MEDIA, MEDICINE, LAW 
& ARTS

EXCLUSIVE 
GLOBAL EXPOSURE

Specially designed 

international Workshop at 

USC Campus, Los Angeles

International Certification 

from USC-SCA, Los Angeles

Gain Global Business 

perspectives with world 

renowned USC Faculty

International Program for 

35 selected students of ASB 

along with BBA/BCA degree 

from CCS University

For BBA/BCA International Program onlyFor BBA/BCA International Program only

44 45
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EXCLUSIVE FEATURES                 

OF THE TRIP

International exposure through 

workshop on Business of 

Entertainment at the USC Campus 

in the beautiful city of Los Angeles 

along with city tour and sight 

seeing making it a perfect blend of 

learning and fun in a global 

landscape.

10 DAY

RESIDENTIAL
LEARNING
TRIP TO
LOS ANGELES
U.S.A.

Fully paid residential learning trip to USC-SCA, USA is subject to clearance of individual’s 

Visa by competent authority. Visa processing fee is paid only once by ASB. Any other 

expense of personal nature excluding one-time visa fee, travel expense, lodging and food 

allowance will be borne by the student.

FULLY PAID 

Maximum of two chances shall be provided for Visa 

application. First chance will be given in the second 

year of the course and in case of rejection in first 

chance, second chance will be provided in the third 

year of course.

For BBA/BCA International Program onlyFor BBA/BCA International Program only

46 47



EXCLUSIVE FEATURES                 

OF THE TRIP

International exposure through 

workshop on Business of 

Entertainment at the USC Campus 

in the beautiful city of Los Angeles 

along with city tour and sight 

seeing making it a perfect blend of 

learning and fun in a global 

landscape.

10 DAY

RESIDENTIAL
LEARNING
TRIP TO
LOS ANGELES
U.S.A.

Fully paid residential learning trip to USC-SCA, USA is subject to clearance of individual’s 

Visa by competent authority. Visa processing fee is paid only once by ASB. Any other 

expense of personal nature excluding one-time visa fee, travel expense, lodging and food 

allowance will be borne by the student.

FULLY PAID 

Maximum of two chances shall be provided for Visa 

application. First chance will be given in the second 

year of the course and in case of rejection in first 

chance, second chance will be provided in the third 

year of course.

For BBA/BCA International Program onlyFor BBA/BCA International Program only

46 47



from 

Asian Academy of Film and 

Television - AAFT

Entertainment 
Finance

Entertainment 
Marketing

Business Interest 
of Managers

For BBA/BCA International Program onlyFor BBA/BCA International Program only

48 49

DIPLOMA 
IN BUSINESS OF
ENTERTAINMENT



from 

Asian Academy of Film and 

Television - AAFT

Entertainment 
Finance

Entertainment 
Marketing

Business Interest 
of Managers

For BBA/BCA International Program onlyFor BBA/BCA International Program only

48 49

DIPLOMA 
IN BUSINESS OF
ENTERTAINMENT



Batch 2020 - 2023

BBA General and BBA International Batch 2020-23

Semester Schedule*

Title

Orientation Program

Date

July 2020

Examination Schedule

Result Declaration

*The dates in academic calendar are tentative.

Result Declaration
#As per USC-SCA schedule

BCA General and BCA International Batch 2020-23

Semester Schedule*

Title

Orientation Program
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July 2020

Result Declaration

Semester
st1  Semester
nd2  Semester
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Term Exams

November 20 - December 04, 2020
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One of the major assets of an 

institution is the intellectual 

capital, since it promotes 

competitive advantages, that 

become the base of value 

generation. The faculty, an 

important constituent group 

at ASB, comes from a diverse 

b a c k g r o u n d  h a v i n g  

experience in industry and 

academia. It is one of the most 

valuable resources, which, 

with its expertise, has a major 

role to continuously generate 

and grow knowledge and thus, 

contribute to the competitive 

advantage of the institution. It 

is charged with the discovery 

a n d  d i s s e m i n a t i o n  o f  

knowledge and therefore an 

inimitable presence, lying at 

the heart of organizational 

capabilities.
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RAVEE SHARMA

An accomplished professional with over 14 years’ experience in corporate 

resourcing, brand management, worked with leading educational groups of 

India. Strong background in business development and quality assurance 

with outstanding history of managing educational projects from 

conceptualization, to development, to implementation. Especially skilled at 

planning, controlling and problem resolution. Excellent communication 

talents with proven ability to build and lead highly efficient teams.

Presently at Asian Education Group, he heads the Corporate Resource Cell 

(CRC) as Dean, responsible for industry interface, branding building, 

associations, training and placement of ASB. An M.Sc. (IT), MBA & UGC 

NET qualified (2007), is presently pursuing his Ph.D with Manav Rachna 

International University on “Employability Skill Development for Fresh 

Management Graduates”.

DR. SUNITA VERMA

Dr. Sunita Verma is currently working as Associate Professor and Dean - 

Student Welfare at Asian School of Business. She has done her doctoral 

research in the area of Employee Engagement from the School of Business 

and Management, Jaipur National University, Jaipur. Her research was on 

Analysing Antecedents and Consequences of Employee Engagement in 

Organized Retail Segment. She is a Post Graduate in HR and Marketing and 

UGC- NET qualified in Labour Welfare and Industrial Relations. She is also a 

degree holder in Commercial Secretarial Practice from Commercial 

Secretarial Institute, Delhi. Dr. Verma has an experience of more than 12 

years in corporate and academics. Before joining ASB she was associated 

with B-Schools and management institutes imparting valuable knowledge 

towards overall growth of the students as well as the organization. On the 

corporate front, she was associated with MPS, Vodafone, Tata Indicom and 

Cottage Emporium (a government undertaking). She has undertaken 

research work on Employee Engagement and Work Design, Change 

Management, Repatriation Management, Performance Management, 

Organisation Commitment and many more.

DR. ANUBHUTI DWIVEDI

Dr. Anubhuti Dwivedi is Professor and Principal at Asian 

School of Business. She is a double postgraduate (in 

Economics and Management) and is UGC-NET qualified in 

Economics. She has more than 17 years of experience in 

postgraduate teaching,  research and academic 

administration. She has various international and national 

publications to her credit including six books apart from 

research papers. Cases developed by her have been published 

by the Case Centre, UK and her paper on Peace Economics 

has been published by IGI Global, USA. She has presented 

papers at various conferences including those at IIMs and 

National Stock Exchange. She has successfully completed a 

research project on Digital Payments Adoption in India funded 

by NSE and New York University joint initiative on Indian 

Financial Markets and white paper based on the same has 

been published by New York University and NSE. Her articles 

on management education in India have been published in the 

Higher Education Review. She has been in various 

administrative positions where she developed the institutional 

framework and was at the core of various Seminars, 

Conferences, FDPs and MDPs while leading the team. She is 

on the editorial board of international journals where she has 

made a major contribution to management and economics 

research. She has recently been awarded with “The women of 

Excellence Award 2019” by Business View Magazine

DR. SHWETA BATRA

Dr. Shweta Batra is a Doctorate in Management and is currently working as 

Associate Professor and Dean-Examinations at Asian School of Business. 

She is a HR professional with rich experience of more than 10 years in 

corporate and education industry. Prior to joining ASB, she has worked with 

various B-schools and reputed companies. She also has a good industry 

exposure in international business. Dr. Batra has participated in many 

seminars and conferences which connects her well with area of her 

specialization. Advance looking combined with academic visualization to 

foster intellectual development of young scholars in India characterizes 

her. She works towards providing thorough academic awareness on 

various subjects in order to impart better quality of education. Her area of 

research includes quality of work life, change management, repatriation 

management, performance management and training & development.

DR. MAROOF AHMAD MIR

Dr. Maroof Ahmad Mir - Associate Dean at Asian School 

of Business is Ph.D. in the area of Finance from Aligarh 

Muslim University, Aligarh. He has completed his Master 

of Business Administration in Finance and Accounts from 

AMU, Aligarh and is UGC-NET qualified in Management. 

He has an overall experience of around 11 years and his 

areas of interest include Portfolio Management and 

Financial Management. Mr. Maroof is the recipient of 

‘Best Researcher Award’ at ABV- Indian Institute of 

Information Technology and Management, Gwalior in 

June 2013. He has taken courses on Econometric 

Modeling in Finance at IIT Kharagpur, IIM Calcutta, IIIT 

Gwalior, IMT Ghaziabad and National Institute of 

Securities Markets (NISM), SEBI. He has also attended 

various conferences and workshops at institutes of 

repute. His Research work has been accepted for 

presentation at various reputed organisations like IIM 

Ahmedabad, IIT Kanpur, IBS Hyderabad etc.
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DR. ANU NAGPAL CHOPRA

Dr. Anu Chopra is currently associated with Asian School of Business as 

Faculty of Economics and Marketing. A Quartet Post Graduate i.e. PGDBA, 

PGDCA, M.Com and M.A (Economics) with Ph.D. (Commerce-Marketing) 

qualified. She possesses over 11 years of teaching experience. With a couple 

of graduate Degrees and meritorious performance, she has successfully 

handled a gamut of diversified functional areas in teaching and research. Her 

Research and teaching interests include areas of Marketing Research, 

International Marketing, Consumer Behavior, Managerial Economics, 

Corporate Social Responsibility and Values and Ethics. She has marked 

several research papers and articles on emerging issues in Marketing and 

Economics in various refereed journals, books and Newspapers of repute. 

She has also presented numerous papers and articles at reputed National 

and International Seminars and Conferences at institutions including IIT, Delhi 

and MDI, Gurgaon. She has also edited books which adds to her intellectual 

capital. Presently she is also a reviewer for few International Journals.

DR. SUPRIYA SRIVASTAVA

Dr. Supriya Srivastava, Associate Professor and HOD - Centre for Skill 

Development is a multi-lingual, communications and personality 

development expert currently employed with Asian School of Business. With 

over 10 years of experience spanning a wide range of students from school to 

college level to professional courses with reputed institutions, she believes 

that versatility and working upon one’s qualifications grooms and enhances 

one beyond measure. As a tremendous motivator, she inspires and 

encourages people, making them realize their true potential. She is a doctorate 

in management. A qualified professional she has masters in Botany and 

English and is a management graduate from. ICFAI and a PGHRM from IMT, 

Ghaziabad. She has a Diploma in English News reading & Voice-over, from 

NRAI and is CET (Management) qualified. She is a TESOL Certified, Business 

English trainer from International TEFL Teacher Training Corporation – 

Thailand, Bangkok. A German Language expert from Max Mueller Bhavan, She 

is also on the panel of IP University, Delhi for the German Language.

VEENU ARORA

Ms. Veenu Arora is a management consultant and having over 11 years of 

experience in the areas of consultation, personality development and 

teaching.  She is currently working as Faculty of Management. Apart from 

carrying degrees in Masters of Commerce & M.Phil in Management, she is 

also actively indulged in few certifications in behavioural programs like 

Facets Personality Assessment, “Basic lab on human processes” organized 

by Indian Society for Applied Behavioural Sciences, Behavioural Testing from 

IP University, Certificate in guidance (CIG) an IGNOU- NCERT collaborative 

project. She has assisted various teams for individual growth to align the gap 

between educational institutes and industry expectations. She is also 

pursuing Ph.D in Management under the research topic-“A strategy for 

identification of training needs and enhancing the effectiveness of middle-

level bank employees: A comparative study of public and private banks”

KAVITA KHURANA

Ms. Kavita Khurana is currently working as Faculty of Marketing. She is a 

Marketing Professional with over 13 years of corporate experience 

integrating domain expertise in Corporate Training, Relationship 

Management and Corporate Sales across Financial Services and Software 

Services Sector. She has done her Masters in Business Management from 

Fore School of Management and is currently pursuing Doctorate. Her 

areas of interest include Retailing, Services Marketing and Market 

Research.

DR. AMBIKA RATHI 

Dr. Ambika Rathi is Associate Professor at ASB and her interest areas are 

Marketing, Entrepreneurship and International Business with a rich 

experience of 15 years. She has a perfect blend of experience in Teaching 

and Corporate World. She holds Master’s degree in Management (MBA) 

and a Ph.D degree in Marketing from Jiwaji University, Gwalior. She has 

published papers in many national and International journals.

Dr. Ambika Rathi has also been an active member for many organizations 

into Entrepreneurship Development. In the pursuit of the same endeavour, 

she has mentored many students into Entrepreneurial journey which are 

now working as full-fledged Startups. She is highly motivated, organized 

and a versatile person with innovative ways of teaching due to her vast 

corporate experience.
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NIKHIL GARG

Mr. Nikhil Garg is currently associated with Asian School of Business as 

Faculty of Finance. He has qualified UGC- NET in Commerce, B.Com (H) 

from Satyawati College (Delhi University), PGDM in Planning & 

Entrepreneurship from IIPM, Delhi & M. Com from EIILM University. His 

research and teaching interest includes areas of Corporate Finance, 

Investment Management, Financial Derivatives, Stock markets etc. He has 

taken MDP and other training programs with organizations of repute like 

Ministry of Small, Micro & Medium Enterprises (Govt. of India), Institute of 

Chartered Accountants of India, National Institute of Learning & Arts, 

School of Open Learning (D.U.), NIESBUD and many others. He has also 

worked as Content Editor of EXIMP Times, an international business 

journal of repute from 2009-2014. He has expertise in Financial Modelling 

and has published more than 8 papers in national and international 

journals of repute. He has also presented his work at 6 international 

conferences held at some of the top-notch institutes of the country.
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Ms. Poornima Singh is currently engaged with the Asian School of 

Business as Faculty of Management. She has professional experience of 

both academics and industry for 8 years in various organizations across 

India. She is UGC-NET qualified and has completed her M.Sc from the 

University of Pune. She is currently pursuing Ph.D. in Environmental 

Sciences and Management from a renowned government institution. She 

has also published research papers in various journals and has also 

attended national and international courses, workshops and conferences.

ANURAG  GUPTA

Mr. Anurag Gupta is currently associated with Asian School of Business as 

a Assistant Professor in Operation Research and Information Technology 

in Management Department. He has over 14 years of vast experience in 

the field of Education in renowned Engineering and Management 

Institutions. He has worked as Head of the Department and Assistant 

Professor in these institutions. He has a good corporate experience and 

has worked for brands like HCL. He is Graduate in Science with 

specialization in Mathematics, Master of Computer Applications from 

Rajiv Gandhi Technical University, Bhopal and Master of Philosophy in 

Computer Science as well as Diploma in Management and is presently 

pursuing Ph.D in Information Technology from Amity University, Noida. He 

has attended over 25 Workshops, National and International Conferences 

and Seminars. He has several research publications in National and 

International Journals/Conference Proceedings to his credit.

VINOD DHAR

Mr. Vinod Dhar is presently working with Asian School of Business as 

Faculty of Marketing. He is PGDM with specialization in Marketing from the 

prestigious IIM Ahmedabad and has a rich blend of about 16 years 

experience in Corporate as well as Academics. He started his career in the 

field of Sales and Marketing and worked for brands like Onida and Sanyo at 

various positions all over the country. After exploring himself in Corporate, 

he moved to Academics to follow his passion for teaching and training. 

Sales and Distribution Management, Advertising, Brand Management are 

his key areas of interest. Apart from professional interests, he is a keen 

follower of Cricket.

SACHIN KUMAR PAURUSH

Mr. Sachin Kumar Paurush has been working as Assistant Professor at 

Asian School of Business. With a total experience of 10 years, he has been 

into Academia since last eight years. He has also been associated with All 

India Radio and Doordarshan as Asst. Research Officer and Youth speaker 

for 4 years. He is presently pursuing Ph.D from Delhi Technological 

University (DTU), Delhi and has published several papers in national as well 

as international journals. Completed his Diploma in Export Management 

from Indian Institute of Export Management, Bangalore followed by 

awarded master’s degree in Business Management. Being a passionate 

mentor, he enjoys dealing with micro-economics, managerial economics 

and business environment.

JAYA KHATTRI

Ms. Jaya Khattri is currently working with Asian School of Business as an 

Assistant Professor in Information Technology. She is M.Tech in 

Information Technology from Guru Gobind Singh Indraprastha University 

her areas of interest include various courses like C-programming, E-

commerce, Software Project Management, Software Engineering, 

Computer Networks etc. She has worked in academics and has attended 

various workshops and training programs in her teaching experience.

DR. SYED AIJAZ AHMAD

Dr. Syed Aijaz Ahmad is currently associated with the Asian School of 

Business as Assistant Professor in Marketing. He has done his PhD in 

Management through Aligarh Muslim University.  He is Management 

Professional as well academician and has two years of corporate 

experience at Managerial level and five years of teaching experience to his 

credit. He has an extensive exposure to research Methodology at national 

and international level. He is very proficient in the use of statistical tools like 

Analysis of variance (ANOVA), Multivariate analysis of variance (MANOVA), 

and Structural Equation Modeling (SEM). He is also an expert of SPSS and 

AMOS Software and has been invited as resource person for many 

research methodology workshops. He has published many research 

papers in the national and international Journals. He has attended many 

workshops on research methodology and research tools at national and 

international level. He has attended conferences and presented research 

papers in India and Abroad.  He is the member of editorial board of many 

referred journals. His area of Interest is Consumer behaviour, marketing 

research advertising and Customer relationship management. He has 

carried out many research studies on cross cultural Consumer Behaviour. 
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POOJA DANG

Ms. Pooja Dang  is currently associated with Asian School of Business as 

an Assistant Professor in Information Technology. She is M.Tech in 

Computer Science and Engineering and possesses more than three years 

of teaching experience with varied streams like BBA, PGDM, B.Tech and  

BCA.  She is a Certified in CLA-C Programming Language. She has a good 

corporate experience and has worked for brands like Aricent. Her areas of 

interest include various courses like Object Oriented Programming, 

Operating Systems, Image Processing, etc. She has published several 

research papers in various International journals. She has worked in 

academics and has contributed to admission and placement cell in her 

previous organization. She has attended various workshops and training 

programs in her teaching experience.

SHILPA NARULA 

Ms. Shilpa Narula Sood is currently associated with Asian Education 

Group as an Assistant Professor in Information Technology. She is M.Tech 

in Computer Science and Engineering and possesses more than seven 

years of teaching experience with varied streams like BBA, PGDM, B.Tech, 

BCA, B.Sc. and M.Sc. She holds an extensive teaching experience at Guru 

Nanak Group of Institutions. Her areas of interest include various courses 

like E-commerce, E-business, Software Project Management, Software 

Engineering, Computer Architecture and Computer Networks etc. She has 

published several research papers in various International journals. She 

has worked in academics and has contributed to admission and 

placement cell in her previous organization. She has attended various 

workshops and training programs in her teaching experience.  

JYOTI SWAROOP MOHANTY

Mr. Jyoti Swaroop Mohanty is presently working with Asian School of 

Business as Assistant Professor in the field of Marketing. He also has a 

keen interest in Business Laws. Mr. Mohanty is a Commerce graduate 

from Presidency College, Bangalore and has done his PGDM in Marketing. 

He has over 9 years of work experience in different industries such as 

Marketing, Business Research, Analytics & Intelligence and Digital 

Marketing. He also has over three years of digital marketing experience 

industry and still working with training industry to keep up with industry 

standards. After exploring himself in the Industry, Jyoti Swaroop has 

moved to academics to follow his passion of teaching and training. His 

areas of interest include Marketing, Consumer Behaviour, Strategic 

Management and Digital Marketing. Apart from professional interests, he 

writes articles, takes corporate trainings in digital marketing industry and 

is also a Fitness Coach with Crossfit Level 1 Certification.

Dr. MOHD. ABDUL MOID SIDDIQUI

Dr. Siddiqui is currently working as Assistant Professor in Asian School of 

Business. He is a commerce graduate from the University of Lucknow and 

has done his MBA (Agri-Business) from Aligarh Muslim University, Aligarh. 

He has also qualified UGC NET in the subject of Management, has done a 

Post Graduate Diploma in Personnel Management and has completed his 

PhD in Business Administration from Faculty of Management Studies and 

Research, AMU. His subject specializations include General Management, 

Strategic Management, Organizational Behaviour, and Human Resource 

Management. He has published papers in various international journals of 

repute and has presented papers and attended National and International 

Conferences in India and abroad.

SANJEEV SHARMA

Mr. Sanjeev Sharma is currently associated with Asian School of Business 

as an Assistant Professor in Finance. He has 9 years of experience in 

teaching, training, stock broking and accounting. He has PGDM (Finance) 

with various certificates in IT and financial planning. He has taught 

students from various age groups and backgrounds for MBA, BBA & 

CFPCM including Cas, CSs, IIM grads, CFO, Director, GM, managers and 

entrepreneurs. His area of specialization includes Financial Derivatives, 

Taxation, Security Analysis & Portfolio Management, Insurance, 

Retirement Planning and Advanced Financial Planning. 

BUSHRA

Ms. Bushra is currently associated with Asian School of Business as an 

Assistant Professor in Finance. She has 10 years of experience in teaching 

in various institutions. She has qualified UGC-NET and is currently pursuing 

PhD in Behavioural Finance from Amity University, Noida. She has done her 

Masters of Business Administration from Maharshi Dayanand University 

with finance as specialisation, B.Com (Hons) and Masters in Commerce 

from University of Delhi and B.Ed from Guru Gobind Singh Indraprastha 

University. She has to her credit research papers presented in conferences 

and published in reputed journals. Her areas of interest include Behavioural 

Finance and others related areas of Finance.
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PREETA RAJIV SIVARAMAN

Ms. Preeta Rajiv Sivaraman is currently associated with Asian School of 

Business as Assistant Professor in the Department of Information 

Technology. She has about 10 years of experience related to teaching in 

Engineering and Management institutions in Delhi and Mumbai. She is a 

graduate in Science, Master of Computer Applications from Barkatullah 

University, Bhopal and is M.Tech (Computer Science) from Dr. A.P.J Abdul 

Kalam Technical University, Lucknow. She has attended various 

workshops, seminars, FDP’s and published research papers in 

National/International Journals/Conferences. 

SHIPRA SHARMA

Ms. Shipra Sharma is a soft skills trainer and a counsellor and she has 

been a guidance counselor, mentor and a trainer over past 2 years. She has 

been mentoring and enhancing student personalities at school as well as 

at university level. She has an experience related to academics as well as 

Personality Development and is a competent Soft Skills Trainer. Her 

expertise is in communication skills, soft skills and behavioral skills. She 

has worked across various reputed schools and colleges and has 

conducted personality development training workshops at Unison World 

School, N.K Bagrodia Public School etc. She was also been associated 

with Pria Warrick Finishing Academy as a counselling psychologist and 

personality development trainer. Being a graduate in psychology and post 

graduate in clinical psychology, Ms. Shipra has been working in depth for 

modifying behavioral issues and personality transformation of students.  

GARIMA MALHOTRA

Currently working as Assistant Professor at Asian School of Business, Ms. 

Garima Malhotra is a soft skills trainer who has delivered need based value 

added soft skills training for students, academicians, corporate and 

government officials. She is an organization psychology enthusiast who 

has confidently proposed her services by effectively addressing the needs 

of the institution. She is a Certified Consultant in Training & 

Development(CDC, Govt. of India) and her Research Areas 

include“Organization Change and Development towards Employee 

Satisfaction”. She has been a trainer and facilitator with over 3 years of 

experience and has established her expertise in communication skills, soft 

skills and behavioral skills. She incorporates various life skills during 

trainings, by ensuring the active participation and involvement of the 

participants and makes it result-oriented for the benefit of teams and 

organizations. As a Training and Development specialist, her work in the 

industry includes trainings for groups as well as individual counseling 

sessions. She works across industries, running short term and long term 

training workshops and programs. 

RAKHEE CHHIBBER

Ms. Rakhee Chhibber is currently working as an Assistant Professor at 

Asian School of Business in the Department of Computer Science and 

having over 26 years of experience in academics and industry. Her areas of 

interest include Website Design, Java, Android programming, Machine 

learning and Artificial Intelligence in Computer Science and on the other 

hand Operations Research, Production and Operations Management in 

Management. She had worked on the profile of the Systems Manager in 

one of the leading companies. She completed her masters in Chemistry, 

Computer Science as well as Management and Information Technology. 

She also has many certificates from different streams like Ecology, 

Environment and Education. She is pursuing her PhD. in Computer 

Sciences on the topic – “Operating system challenges for data sharing in 

multi core processors”.She has written books for “Java Programming and 

Website designing and Linux Programming”. She has knowledge of 

different computer science Platforms and operating systems like .NET and 

Linux. She has also worked as project co-coordinator in various colleges of 

repute for the under graduate and post-graduate students. She is also 

working as a “Term End Examiner” for various courses at IGNOU. She has 

attended more than 30 conferences and workshops at various institutes. 

Her Research work has been accepted and published in various reputed 

platforms like Elsevier and Springer.

PRITHA SENGUPTA

Ms. Pritha Sengupta working as Assistant Professor in Centre for Skill 

Development at Asian School of Business completed her B.A. and M.A. in 

English Literature from University of Calcutta and has written her M.Phil 

thesis on African American Literature from the University of Calcutta. She 

has already worked as Assistant Professor of English in Amity University, 

Chhattisgarh. Her research interests include Feminist criticism, African 

American Literature, Dalit Literature, Post-Colonialism and Diasporic 

Literature. She has published papers on African American Literature and 

Dalit Literature and is planning to go for PhD in Dalit Literature. She has 

attended several National and International Conferences at Sharda 

University, IGNOU, Bankura University, Reva University and more. One of 

her papers hasbeen awarded with “Best Paper Award” in an International 

Conference in Sharda University, Greater Noida.



62 63

PREETA RAJIV SIVARAMAN

Ms. Preeta Rajiv Sivaraman is currently associated with Asian School of 

Business as Assistant Professor in the Department of Information 

Technology. She has about 10 years of experience related to teaching in 

Engineering and Management institutions in Delhi and Mumbai. She is a 

graduate in Science, Master of Computer Applications from Barkatullah 

University, Bhopal and is M.Tech (Computer Science) from Dr. A.P.J Abdul 

Kalam Technical University, Lucknow. She has attended various 

workshops, seminars, FDP’s and published research papers in 

National/International Journals/Conferences. 

SHIPRA SHARMA

Ms. Shipra Sharma is a soft skills trainer and a counsellor and she has 

been a guidance counselor, mentor and a trainer over past 2 years. She has 

been mentoring and enhancing student personalities at school as well as 

at university level. She has an experience related to academics as well as 

Personality Development and is a competent Soft Skills Trainer. Her 

expertise is in communication skills, soft skills and behavioral skills. She 

has worked across various reputed schools and colleges and has 

conducted personality development training workshops at Unison World 

School, N.K Bagrodia Public School etc. She was also been associated 

with Pria Warrick Finishing Academy as a counselling psychologist and 

personality development trainer. Being a graduate in psychology and post 

graduate in clinical psychology, Ms. Shipra has been working in depth for 

modifying behavioral issues and personality transformation of students.  

GARIMA MALHOTRA

Currently working as Assistant Professor at Asian School of Business, Ms. 

Garima Malhotra is a soft skills trainer who has delivered need based value 

added soft skills training for students, academicians, corporate and 

government officials. She is an organization psychology enthusiast who 

has confidently proposed her services by effectively addressing the needs 

of the institution. She is a Certified Consultant in Training & 

Development(CDC, Govt. of India) and her Research Areas 

include“Organization Change and Development towards Employee 

Satisfaction”. She has been a trainer and facilitator with over 3 years of 

experience and has established her expertise in communication skills, soft 

skills and behavioral skills. She incorporates various life skills during 

trainings, by ensuring the active participation and involvement of the 

participants and makes it result-oriented for the benefit of teams and 

organizations. As a Training and Development specialist, her work in the 

industry includes trainings for groups as well as individual counseling 

sessions. She works across industries, running short term and long term 

training workshops and programs. 

RAKHEE CHHIBBER

Ms. Rakhee Chhibber is currently working as an Assistant Professor at 

Asian School of Business in the Department of Computer Science and 

having over 26 years of experience in academics and industry. Her areas of 

interest include Website Design, Java, Android programming, Machine 

learning and Artificial Intelligence in Computer Science and on the other 

hand Operations Research, Production and Operations Management in 

Management. She had worked on the profile of the Systems Manager in 

one of the leading companies. She completed her masters in Chemistry, 

Computer Science as well as Management and Information Technology. 

She also has many certificates from different streams like Ecology, 

Environment and Education. She is pursuing her PhD. in Computer 

Sciences on the topic – “Operating system challenges for data sharing in 

multi core processors”.She has written books for “Java Programming and 

Website designing and Linux Programming”. She has knowledge of 

different computer science Platforms and operating systems like .NET and 

Linux. She has also worked as project co-coordinator in various colleges of 

repute for the under graduate and post-graduate students. She is also 

working as a “Term End Examiner” for various courses at IGNOU. She has 

attended more than 30 conferences and workshops at various institutes. 

Her Research work has been accepted and published in various reputed 

platforms like Elsevier and Springer.

PRITHA SENGUPTA

Ms. Pritha Sengupta working as Assistant Professor in Centre for Skill 

Development at Asian School of Business completed her B.A. and M.A. in 

English Literature from University of Calcutta and has written her M.Phil 

thesis on African American Literature from the University of Calcutta. She 

has already worked as Assistant Professor of English in Amity University, 

Chhattisgarh. Her research interests include Feminist criticism, African 

American Literature, Dalit Literature, Post-Colonialism and Diasporic 

Literature. She has published papers on African American Literature and 

Dalit Literature and is planning to go for PhD in Dalit Literature. She has 

attended several National and International Conferences at Sharda 

University, IGNOU, Bankura University, Reva University and more. One of 

her papers hasbeen awarded with “Best Paper Award” in an International 

Conference in Sharda University, Greater Noida.



64 65

SHIVANI BAIJAL 

Ms. Shivani Baijal is currently working with Asian School of Business as an 

Assistant Professor in Management. She is M. Com in Human Resource 

from Department of Commerce, University of Delhi. She has cleared NET in 

Commerce and in Human Resource Management. She is Post Graduate in 

International Marketing from University of Delhi. Till date, she has worked 

with different colleges of repute. Her areas of interest include 

organizational behavior, strategic human resource management, 

entrepreneurship, business environment. She has worked in academics 

and has attended various workshops and training programs.

KEERTI RIKHARI

Ms. Keerti Rikhari is currently associated with Asian School of Business as 

an Assistant Professor in the department of Accounting and Finance. She 

has done her Bachelor’s in Commerce from National PG College (Lucknow 

University) and Masters in Commerce in Pure Commerce as well as MBA 

with HR &Finance specialisation from Dr. APJ Abdul Kalam University, 

Lucknow. Her areas of interest include Accounting & Finance, Human 

Resource, Organisational Behaviour and Professional Communication. 

She has worked with some renowned brands like Philips India Limited and 

eminent educational institutions as well. She prefers to follow a Holistic 

approach for imparting Education and knowledge to the students.

SWATI BHATIA

Ms. Swati Bhatia is working as Assistant Professor at Asian School 

Business is a HR professional with rich experience of more than 16 years in 

corporate and education industry. She is a double Post Graduate in 

Management. Prior to joining ASB, she has worked with various B-

Schools/Universities and companies of repute. She is unwavering, 

meticulous and highly competent professional and has consistent record 

of achieving best results with a proven ability in implementing her work in 

organized manner. She possesses effective communication skills and is a 

team player with strong organizational, logical and problem solving 

abilities. Armed with multitude of competencies and work experiences, she 

is confident to carry forward organization’s vision & objectives with 

sufficient ease and dedication. To her credit, she has published papers in 

UGC approved Journals and attended various workshops and Faculty 

Development Programs organized by management institutions and other 

organizations. She has been recently conferred with “The Best Researcher 

Award in September 2019” for her outstanding performance in the field of 

research and Development by ESN Research Group. 

VANDANA CHANDEL

Ms. Vandana Chandel is currently associated Faculty of Media 

Management with Asian School of Business. As a media personality, she is 

having an experience of 10 years with renowned news channels as an 

anchor & reporter. She worked for almost 8 years with All India Radio as a 

Radio Jockey. On the corporate front, she has worked with Discovery and 

BBC News Network. During her association with different news channels, 

she has interviewed prominent personalities including Shri. Prakash 

Jaiswal (Former Coal Minister), Ms. Sushma Swaraj (Foreign Minister), Mr. 

Sharad Yadav (Former Convener, NDA), Mukhtar Abbas Naqvi (BJP leader), 

Mr. Oscar Fernandes (Congress leader), Shri. Harish Rawat (Former CM- 

Uttrakhand). She was associated with one of the popular news agency ANI 

(Asian News International) as an expert on Indo-Pak relations for the 

program “Pakistan Reporter”. She has been recipient of “Listeners Choice 

Award” four times in her career with All India Radio while working as Radio 

Jockey. She has successfully completed Vaani certification conducted by 

Prasar Bharti as a pre-requisite to be an eligible voice for radio.

MONIKA DIXIT BAJPAI

Ms. Monika Dixit Bajpai is Assistant Professor in the area of Information 

Technology. She has more than 10 years of experience in hardcore 

teaching. She is pursuing P.hd in Computer science and Engineering. She 

holds to her credit degrees like M.Phil (CS), M.Tech (IT) and Master of 

Computer Applications with Hons. from UPTU. Her areas of interest 

include courses like Software Engineering and Computer Architecture. 

She has presented various research papers at National and International 

Conferences.  She has also participated in a number of seminars, FDPs 

and workshops. She has been associated with organizations like CDAC for 

conducting workshops for International Entrepreneurs. As a faculty, she 

believes that learning should be based on converting theoretical concepts 

into practical experiences so that it leaves a deep knowledge based impact 

on the students’ mind.
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School of Business. She completed MBA in 2007 with specialization in 
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Currently she is working as an Educationist and she had guided 

approximately100 students for their PG Research Projects in the area of 

Human Resource Management. Apart from teaching subjects; she has 

also acted as a student counselor. Her areas of interest are Human 

Resource Management, Organisation Behaviour, Change Management 

and Competency Mapping. She has attended various workshops and 

alsopublished and presented papers in several National and International 

seminars in Institutes of repute and Journals as well. Recently she 

presented a research paper at IIM Raipur in an International HR 

Conference as well as ata seminar in IIM Bangalore.
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RESEARCH &
DEVELOPMENT
CELL (RDC)

Market dynamics throws 

major challenges to the 

business environment and 

research plays a vital role in 

answering the situational 

changes in the international 

business environment.  

Aligning with the necessity 

o f  t h e  r e s e a r c h ,  t h e  

Research and Development 

Cell (RDC) of Asian School of 

Business  lays great stress 

on research work related to 

current economic, social, 

corporate and academic 

issues. ASB being one of the 

members of Computer 

Society of India (CSI)  

facilitates and provides its 

students an opportunity to 

explore various arenas of 

latest IT world and looks 

f o r w a r d  t o  p r o m o t e  

education and knowledge 

sharing through events like 

Seminars, Workshops and 

Conferences etc. on various 

futuristic streams of IT and 

management.

66 67
32

EDIC

OBJECTIVES & LEARNING OUTCOMES

This program aims at inculcating and 

improving the entrepreneurship mindset 

of young people to enable them to be 

more creative and self-confident in taking 

rational risk in starting an enterprise. The 

knowledge and skills developed through 

this certification will encourage students 

to plan innovative business start-ups and 

facilitate them through research and 

consultancy. It will also encourage Social 

Entrepreneurship for enhancing the role 

of students in society and the economy. 

Students shall develop competence as a 

composition of entrepreneurial attitude, 

entrepreneurial skills and knowledge of 

entrepreneurship.

A comprehensive course encompassing classroom 

lectures, assessments and activities related to basics 

of entrepreneurship, entrepreneurial theories, 

process and challenges. 

A practical hands-on workshop for idea generation, 

scanning environment, preparing business plan, 

documentation for availing loans and assistance 

under various government schemes, preparing 

marketing, recruitment and financial plans, 

developing proof of concept and presenting a pitch 

for angel investors or venture capitalists to attract 

funding for the start up. 

A series of guest lectures with first generation 

entrepreneurs who have made it big starting from the 

scratch for creating awareness among the students 

how young generation has achieved their 

entrepreneurship dreams as they interact with the 

students regarding their experiences and guide 

students on starting their own ventures.
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INTERNATIONAL 
EXPOSURE 

STUDENT 
ACCOMPLISHMENTS
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Theatre acting workshop in  New York, USA

International Internship at  Dubai

International Internship at  Poland

Participating in event at Shaheed Bhagat Singh College

Winners at Shaheed Bhagat
Singh College

Winners at IITM

Winners at Kamla Nehru College, Delhi University
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Participation in SBSC, Delhi University

Participating Team in BIMTECH, Greater Noida

Cricket Team at NDIM, Delhi

Winner at NDIM, Delhi Participating in Deshbandhu College
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Winners at Daulatram 
College

Presenting Business Plan at IITM, Delhi
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VISION

Building a string of 

industry academia 

interface for training & 

placement of students 

to meet corporate 

challenges.

MISSION

Create an atmosphere 

of self-directed 

leadership, self-

motivation, team-work 

and self-generated 

creativity by innovative 

training methodology 

and building value for 

our students & 

community making 

them best industry 

professionals.

CRC at ASB mentors every student to identify their right potential and 

encourages them to achieve their dream of getting placed in a reputed 

company. To achieve this goal, we inculcate the right interpersonal & 

professional skill in each student to meet the challenging industry 

standards. This is done through regular trainings programs & workshop 

on general awareness, business etiquettes, technical skills, 

communication; career guidance programs, soft skills programme, 

personality development and aptitude skills. Guest Lectures, Industrial 

visits, seminars, workshops, SSA & Projects are regular feature at ASB 

wherein students get the best industry exposure.

We are proud to share that ASB young talent is highly accepted in the 

industry and appreciated. Our students are working with leading 

companies and have achieved great milestones.

Message from Dean - CRC KEY RESPONSIBILITIES OF CRC

Conduct lecture sessions by eminent 

professionals from industries and educational 

organizations of national and international 

repute.

Organizing industrial visits, research projects 

and summer training.

Interact with the corporate houses for the 

placement of graduating students.

Maintain constant liaison with the concerned 

HR personnel of the companies visiting the 

campus and with other companies in the 

region for ‘off- campus’ placements.

Counseling of students for career 

development.

Conducting Skill Development Programs.

Developing partnerships with international 

universities, management & corporate hubs 

for various research projects and training 

programs.

72 73

CORPORATE
RESOURCE CELL 
(CRC)

ABOUT

Corporate Resources Centre (CRC) works 

towards providing best industry interface to 

students. CRC aims to create a platform where 

Students and Industry can come together and 

explore the opportunities for employment. The 

prime objective of the CRC is to maintain strong 

Industry Institute linkages and strive for the 

overall development & grooming of the students 

according to the Industry requirements by 

conducting Workshops, Symposia, Seminars and 

Conferences both at National and International 

level. CRC has maintained a sound rapport with 

large number of big companies, industrial 

conglomerates and reputed business houses. 

CRC has been making aggressive efforts to 

provide the best career prospects to the students. 

We encourage students to work on live projects 

which help them to relate classroom teachings 

with the industrial practices. 

The Corporate Resource Cell at ASB has been 

sourcing job openings by matching students’ 

knowledge, skills, personality traits and attitudes 

to the varied requirements of the job. CRC grooms 

students holistically right from soft skills, 

presentation skills and interview skills to 

successful attainment of lucrative job offers. 
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As a part of its endeavour to 

help the students gain latest 

f i r s t  h a n d  i n f o r m a t i o n  

regarding functioning of the 

Industry and engaging them in 

active learning experiences 

o u t s i d e  t h e  c l a s s ro o m ,  

Corporate Resource Cell of 

Asian School of Business 

organizes regular Industrial 

Visits and Training Programs. 

These regular Industrial Visits 

give a better insight to the 

students about functioning of 

various functional areas in a 

company.
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At ASB the impact of a well groomed, 

impressive personality & effective 

communication, is well understood, 

and that directs towards a strong 

impetus on overall personality 

development of the student. In sync 

with this mindset at ASB, an in-house 

Center for Skill Development has 

been set up to cater to the captive 

demands of the corporate.

To increase the relevance with future 

employment market including 

promotion of self employment, a two 

pronged initiative - Soft skills and 

Employability skills has been made 

an integral part of skill development 

under CSD. This  further caters to 

various aspects of development in 

the different semesters: emphasizing 

on identifying and developing 

individual learning and development 

needs of the students, covering 

various behavioral & communication 

aspects,  customized training 

solutions to hone the required 

competencies, employability skills 

and making students ready for the 

professional world

Extensive Training Workshops 

(Indoor & Outdoor)

Continuous Evaluation 

Strategies undertaken for 

students

Focus on Case Studies, Role 

Plays & Project Handling

Usage of Audio Visual & 

Simulation Techniques 

Formation of Literary Clubs

Corporate Interface Visits

Guest Lectures by eminent 

corporate professionals

HIGHLIGHTS

• Effective Communication Skills

• Personality Development 

• Self Motivation 

• Attitude and Motivation

• Self-Esteem

• Emotional Intelligence

• Assertiveness

• Mechanics of Public Speaking

• Self Management

• Self Confidence

• Goal Setting

• Working in teams

• Convincing & Influencing Skills

• Time Management

• Leadership Skills

• Interpersonal Skills

• Presentation Skills

• Corporate Communication

• Resume Writing

• GD and Interview Skills

Individual 
Development Plan

Competency 
Development Plan

Emphasizes on identifying and
developing Individual Learning 
and Development Needs of the

students. Covers various Behavioral 
& Communication aspects.

Competency Development
Plan

Focuses at more customized training
solutions to hone the required 

competencies, skills and making 
students ready for the professional 

world.

Individual Development
Plan

STANDARDS

BASED

INSTRUCTIONS

INDIVIDUALIZED

INSTRUCTIONS

PERFORMANCE
BASED

INSTRUCTIONS

‘Crafting Prodigy’

Under the CSD  umbrella at AEG a thriving, impactful 

mentoring program “Crafting Prodigy” is in place, where 

customized attention is the focus.   Every student is 

assigned to a ‘CRAFTER’ who gives personalized attention 

towards  identifying the strengths, and weaknesses of the 

individual and focuses on building his capabilities and 

skills needed to succeed in a dynamic global economy; in 

other words crafting his ‘PRODIGY’. 

A dossier incorporating an Individual Development Plan, is 

created, mapping the entire journey of the prodigy through 

knowledge and skill development, to a well groomed 

competent professional ready to take on the world. 
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CENTRE 
FOR SKILL 
DEVELOPMENT
(CSD)

SOFT SKILLS AND PERSONALITY DEVELOPMENT

BENEFITS OF THE
  PROGRAMME: 

Everyone learns in different 
timeframes and in different ways.
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solutions to hone the required 

competencies, skills and making 
students ready for the professional 

world.

Individual Development
Plan

STANDARDS

BASED

INSTRUCTIONS

INDIVIDUALIZED

INSTRUCTIONS

PERFORMANCE
BASED

INSTRUCTIONS

‘Crafting Prodigy’

Under the CSD  umbrella at AEG a thriving, impactful 

mentoring program “Crafting Prodigy” is in place, where 

customized attention is the focus.   Every student is 

assigned to a ‘CRAFTER’ who gives personalized attention 

towards  identifying the strengths, and weaknesses of the 

individual and focuses on building his capabilities and 

skills needed to succeed in a dynamic global economy; in 

other words crafting his ‘PRODIGY’. 

A dossier incorporating an Individual Development Plan, is 

created, mapping the entire journey of the prodigy through 

knowledge and skill development, to a well groomed 

competent professional ready to take on the world. 
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FOR SKILL 
DEVELOPMENT
(CSD)

SOFT SKILLS AND PERSONALITY DEVELOPMENT

BENEFITS OF THE
  PROGRAMME: 

Everyone learns in different 
timeframes and in different ways.
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We not only welcome 

diverse perspectives but see 

them as a critical ingredient 

in our uniquely collaborative 

and creative environment. 

When people from different 

backgrounds come together 

to develop and test an idea, 

invention takes place. 

Experience of a business 

school can never be 

restricted to academics and 

classroom learning but 

rather goes beyond learning 

from books to all round 

development of students. 

Enrolling for a club of their 

choice and organizing 

interesting activities 

throughout the year 

provides students an 

opportunity to know their 

peers better, learn to work in 

a team and under time and 

budget constraints.

Cultural Club: UTSAV 

UTSAV is the most happening club at ASB. It uses performing arts to help 

students embrace and celebrate the rich dimensions of the diversity on 

campus. In addition, the club promotes interaction among the students 

and strives to bring cheerful smiles on their faces. 

It offers immense opportunity for students to learn several management 

lessons while organizing big annual events, coordinating with third party 

vendors while allocating adequate budgets for each activity. The biggest 

and most awaited cultural fest of ASB is KESSHET (Annual Inter College 

Cultural Festival) wherein students across the country showcase their 

talent through various dance forms, music events and other activities. 

The purpose of this club is to encourage the young minds to perform and 

showcase their talent in the activities like Treasure Hunt, Ad Mad Show, 

Dance, Nukkad Natak, Face painting, Management Quiz, Leadership 

Games, Vocabulary, Rangoli, Fashion Show and many more.

UTSAV

The Cultural Club

SYNERGIZE TOGETHR

The HR Club

MARK-TECHOS                      

The Marketing Club

SEED

The Entrepreneurship Club
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The HR Club: SYNERGIZE TOGETHR

The HR club functions with the sole 

objective to equip the students with 

the required industry exposure and 

the latest industry requirement in 

terms of skills and expertise in 

various fields of HR. Apart from the 

industry facing events, there are 

several internal initiatives taken up by 

the club which respond to the student 

needs, such as Guest lectures on the 

latest issues in HR world, regular in-

house quizzing and interaction 

between senior and junior batch. 

Goal is to

help students learn more about 

Human Resource and what Human 

Resource Professionals do.

provide a platform to students to 

take the lead in arranging the events

promotes the active participation of 

the students

gain insights into the latest 

happenings in the field of HR

to educate graduate business 

students about career opportunities 

in the human resources field and 

prepare them for future careers.

help IT students to develop a 

perspective of HR department for 

their corporate life

The Marketing Club: MARK-TECHOS

The objective of the club is to instill 

familiarity about brands, and various 

techniques of effective usage of tools 

of Marketing through innovative and 

enjoyable Events. Through this club 

we aim:

To enhance student experience 

outside the classroom

To cultivate leadership, teamwork, 

and an understanding of marketing 

knowledge

To create and provide a variety of 

opportunities to explore marketing 

as a career path

To create ‘industry fitness’ for 

marketing students through 

development of professional skills

Increase student engagement in 

marketing events 

To provide an insight of real like 

marketing set up.

To develop a focus on marketing of 

entertainment for BBA and BCA 

International

84 85
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The Entrepreneurship Club: SEED

Entrepreneurship Cell aims to cater to 

the needs of aspiring entrepreneurs 

as well as to shape the mindset of 

strategic thinkers. The club is 

primarily responsible to -

foster entrepreneurship skills 

amongst the business and IT 

students.

provide experiential learning 

opportunities for students.

bridge the gap between strategic 

concepts learned in the classroom 

and the complex challenges faced in 

today’s business environment. 

provide networking opportunities to 

students with entrepreneurs, 

investors as well as strategy leaders 

in the commercial and academic 

world.

to develop entrepreneurial mindset 

among IT students for planning 

successful Start–Up

The IT Club: Technocrats

Modern technology has become a total 

phenomenon for civilization, the defining 

force of a new social order in which efficiency 

is no longer an option but a necessity 

imposed on all human activity.  - Jacques Ellul

With the evolution of information 

technology and analytics, companies 

have revolutionized the ways in 

which they deliver their offerings 

resulting in enhanced productivity 

and transforming the lives of people 

and society at large.

The IT Club of ASB is a student driven 

body which endeavors to create an 

interactive learning platform for 

providing a glimpse into the industry 

encompassing a multitude of 

aspects. The club aims to -

conduct plethora of discussions,    

b-plan quizzes, case study 

competitions and workshops 

developing IT skill sets to manage 

data, enterprise systems, data 

mining and intelligence, data 

security, big data and analytics 

enhance participants’ 

understanding on various trends in 

the IT industry 

prepare them for career 

opportunities in the domain of IT.
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To build-up competitive spirit among its students, Asian 

School of Business facilitates a healthy environment via 

its Sports Club, ATHLEEMA. The objective of the 

Athleema club is to build self confidence in students, 

development planning, focus concentration, goal 

setting, manage their stress and the developing the art 

of imagery and; visualization. It imparts the real learning 

to the students of how to manage any event and then 

how to coordinate with instant and sudden challenges. 

Further, such activities provide them a chance not only 

to display their talent but also to influence personal 

c h a r a c t e r i s t i c s ,  s u c h  a s  s e l f - e s t e e m  a n d  

sportsmanship. Such activities not only provide 

students break from study but also provide them social 

opportunities, lead to higher self esteem and help them 

learning real world skills like teamwork, goal setting, 

t i m e  m a n a g e m e n t ,  p r o b l e m  s o l v i n g ,  

analytical thinking, leadership and public speaking.

Athleema  club organizes a host of events related to 

sports as a regular activity which includes in-house 

activities like Chess, Carom, Table Tennis, Sudoku, 

Snooker as well as other outdoor activities like 

Basketball, Volleyball, Kabaddi, Badminton and Football.  

The club further conducts annual sports fests i.e. inter 

college sports competition to boost the overall 

development of students along with education. Every 

season of Athleema is graced by well known dignitaries 

and sports celebrities. It’s an event filled with the 

vibrancy, colourfulness and eagerness of the young 

participants of colleges and universities spread over 

Delhi/NCR who wish to showcase their talent in the 

respective sports categories

The Sports Club: ATHLEEMA
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The Media Club: Buzz

Keeping in view the importance of 

media in society and students’ 

continuous engagement with media it 

is important that the students start 

understanding media rather than just 

being passive viewers or readers. With 

the increasing number of channels TV 

& radio, publications and the new 

media students now days are 

inundated with plethora of media 

messages. Discussing media and 

media messages with students is the 

need of the hour. Keeping in view the 

growing media industry, BUZZ aims:

To develop amongst students an 

understanding of importance of 

communication 

To develop among students an 

understanding of the effects of mass 

media on themselves as individuals 

and also upon society  

To develop skills to deconstruct 

media messages by making them 

understand the constructed nature 

of media 

To develop skills to encourage the 

production of creative media 

messages. 

To encourage students to express 

their feelings and thoughts through 

media messages they produce 

To introduce students to various 

career opportunities in mass media.

To help students face camera and 

understand media applications

The CSR Club: 

Corporate-Social Conscience 

As part of Institute’s Corporate Social 

Responsibility (CSR) Initiatives, CSR 

Club reflects the parallel extension of 

simplicity, cooperation, unwarranted 

support & kindness.

The institute intends to be an institute 

of difference not only by excelling in 

education delivery or by boasting of 

world class infrastructure but by 

integrating value added activities into 

the course curriculum. One such 

attempt is to integrate ‘corporate 

social responsibility’ in the course 

curriculum. The institute believes in 

creating managers with a human 

face and this is possible only when 

the ‘to be managers’ understand and 

appreciate the social realities and 

work  c lose ly  w i th  the  loca l  

c o m m u n i t y .  T o w a r d s  o u r  

commitment to such objectives, the 

institute undertakes various activities 

in the field of CSR such as 

volunteering in NGOs, working with 

the local community, discussion 

forums and lectures for knowledge 

dissemination, exchange of ideas, 

and sharing best practices related to 

CSR with various key stakeholders 

such as the companies, government, 

civil society organizations and civil 

society members.
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The Finance Club: Bulls n Bears

The Finance club has an objective of providing a 

constructive platform for helping the budding finance 

warlocks grow, and apply the theoretical concepts they 

have learnt in real life. The club’s activities explore the 

various verticals within Finance including stock markets, 

investments, equity research, financial policies etc. through 

competitions, workshops and speaker sessions. It intends:

To empower and support our club members to explore 

job opportunities in Finance by boosting their finance 

skills and knowledge of the industry trends.

To increase participation and engagement of the Finance 

Club members through tailored treks to network

To develop a focus on entertainment finance for BBA 

and BCA International

Gnosis: The Literary Club

Gnosis aims at developing analytical and creative 

thinking skills. It offers opportunities to appreciate 

different types of literature and increase their own literary 

skills. It aims at not only refining the literary skills of the 

students but also developing in them logic and curiosity 

to know more and to instill in them a confidence to speak 

well. It is a club made for people who love literature, and 

want to share their experiences, readings and thoughts 

with others who have the same interest and talents.

The club aims to foster a love for language, enhance 

literary creativity and provide an avenue for self-

expression beyond the curriculum.

The club has initiated competitions in extempore, essay 

writing, creative writing, poetry writing, debate, elocution, 

skit, quiz and reading to enhance the speech and 

oratorical skills of students.

The Dramatics Club: ABHIVYAKTI 

The Abhivyakti is unique in its objectives. 

Whereas most of the clubs are geared at 

developing the physical elements of students, 

the Drama Club concentrates on developing 

and exhibiting the student’s personality. It 

organizes competitions, events, and activities 

and offer excellent networking opportunities 

with fellow students. They also channelize 

diverse interests and talents of students by 

providing them with an avenue to display their 

talents.

The Environment Club: PRAKRITI

“Conservation is a state of harmony between men and 

land” - Aldo Leopold

As the world advances by leaps and bounds with each 

passing day, one word that has become imperative is 

‘sustainability’. As future managers and the harbingers 

of social awareness, we must take an active interest in 

preserving what is depleting today, ‘Prakriti’. To serve 

the cause of nature and society at large, club organizes 

several events to generate the awareness about the 

environment. Groups of young, self-driven students 

take it upon themselves to spread awareness across 

the college and the city. In their own little ways, they try 

to lift up the lives of the downtrodden of the society and 

bring back the precious and refreshing smile on their 

faces.
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VISIT OF HON’BLE 

Former President of India at AEG on 

Tuesday, 28th August 2018

It was an honour for Asian Education Group to host Hon'ble 

Shri. Pranab Mukherjee, Former President of India within 

the campus premises on 28th August 2018 for having an 

interaction session with the students to guide them to be 

the torch bearers for future.

The program started with the national anthem followed by 

traditional lamp lighting that was subsequently followed 

by Prof. Sandeep Marwah, President – Asian Education 

Group warmly welcoming Shri. Pranab Mukherjee by 

presenting him with Scroll of Honour and Memento. This 

was followed by welcome address by Dr. Lalitya Vir 

Srivastava, Director – Asian Education Group.

To begin with his address, Shri. Pranab Mukherjee 

congratulated Asian Education Group for successfully 

completing 25 years of imparting education to the youth of 

country so much so that presently it is one of the best 

education groups in the country.

During his address, Shri. Pranab Mukherjee emphasized 

that it is the students community who have to be the torch 

bearers of society and they are the ones who need to bring 

about a positive change by  pursuing higher education so 

that we can have a better and vibrant India. He highlighted 

the importance of research and development in the growth 

of any country and as per him; it is the student community 

who have to take a lead in this regard.

He called upon the student community to make 

India self reliant in every field by better use of 

technology so that we would potentially be a 

super power in the coming days. But at the same 

time, we also need to make sure that we do not 

lose track of our traditional values while moving 

ahead.

This was certainly a great experience for students 

of Asian Education Group to listen to the person 

who held the highest office of the nation. To 

culminate the program, Prof. Sandeep Marwah, 

President – Asian Education Group thanked Shri. 

Pranab Mukheree for taking time out of his busy 

schedule to have a nice an interactive session 

with the students of Asian Education Group. At the 

same time, Prof. Marwah pressed upon the 

students to have a good Attitude, self Belief, 

Conviction, work for Development of the society, 

have Enthusiasm, be Focused and have a clear 

Goal so as to make India a force to reckon with in 

the time to come.
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schedule to have a nice an interactive session 
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CHETAN BHAGAT

So, what’s the secret of brand Mr. Chetan 

Bhagat’s success? Well, he knows how to 

communicate well with his target audience, 

thereby adding value to his brand. He has been 

able to build a great brand through his books. He 

clearly has figured out how to work his target 

market very well. Building a brand is not an easy 

task ,  but  business professionals and 

entrepreneurs can do well to follow his mantra of 

pleasing his audience.

It was an honour for Asian School of Business to 

host Mr. Chetan Bhagat within the campus 

premises on 15th July 2019 for a session with 

students. World-renowned famous author, 

columnist, screenwriter, television personality & 

motivational speaker - Mr. Bhagat delivered a 

power-packed session on the topic “Create Your 

Own Brand”.

During the lively session on the topic of “Create 

Your Own Brand” at the Asian School of Business, 

the brand master delved upon how students 

should remain steadfast in the pursuit of their 

dreams and thereby achieve success and the 

satisfaction of creating their own brand. His talk 

was interlaced with several interesting analogies, 

similes and anecdotes in his very own inimitable 

down-to-the-earth style that left his audience 

thoroughly satisfied and hugely motivated.

Mr. Chetan Bhagat is the “biggest selling English 

language novelist in Indian history” and he was 

featured in Time Magazine’s list of the “100 most 

influential people in the world” in 2010. He was 

also ranked amongst “100 most creative people 

in business” by Fast Company (USA). Presently 

Mr. Bhagat is a very effective and successful 

motivational speaker and is clearly the voice of 

India’s rising entrepreneurial class by time 

magazine.
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Orientation Programme 2020-23 Batch
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Summer Internhips & Industrial Projects

FDP

Workshop at USC - SCA, USA for BBA/BCA 

International*
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I am pursuing BBA from Asian 

School of Business and would like 

to add that the faculty members are 

very student friendly and 

approachable in nature. They make 

sure that all the sessions are 

interactive and interesting in nature. 

They use a lot of case studies, 

discussions, role-plays and many 

innovative ways of evaluation. The 

institute organizes various industrial 

visits, guest lectures, conferences 

and case conclaves to give a hands 

on experience to its students. The 

institute has various facilities to 

help you evolve as a student, from a 

well-stocked library to IT Labs, 

management club activities and 

other extra-curricular activities.

Asian School of Business has 
been a great contributor towards 
the development of my 
personality. Over the past year, I 
have been able to develop 
leadership skills, time 
management and team skills. The 
infrastructure at the campus is 
one of the finest in the NCR 
region. The professors here make 
the institute what it is today. With 
an attitude of being ever ready to 
help, and not only delivering 
classroom teachings, but also 
providing the students with real-
time case studies and hands on 
industry experience with field 
project works, they are the pillars 
of the learning gained from this 
esteemed institute and for me, 
this is a treasure for life.

Asian School of Business is 

definitely a paradise for 

students who aspire to 

achieve par excellence in the 

field of ‘Business 

Management’. With an 

astute attention to detail, 

backed up by current market 

trends, marketing and 

various techniques have 

been made interesting by the 

faculty of the institute.

The journey that started at Asian School of Business more than two years ago 

was indeed one of the best decisions of my life. Our professors have inspired us 

and challenged us throughout this quest to help us reach the epitome of success 

and achievement. The unique approach of “blended learning methodology” via 

cases, industrial visits, live projects has led to immense value addition. The 

teachings we learnt will be helpful for all days henceforth.

It has been a great experience to 

be a part of Asian School of 

Business. It's difficult to sum up 

the memories and experience of 

about two years in few lines. 

There is something motivational 

and special in this environment 

and infrastructure which made 

us study and also enjoy co-

curricular activities. All the 

faculty and staff members are 

very helpful and they guide you 

all the time. Different events and 

sessions have boosted my 

confidence to a great extent. One 

of my better experiences at ASB 

was the international summer 

internship that happened 

previous year.

I feel privileged to be a part of 

Asian School of Business. The 

experience that I am gaining here 

is helping me to sharpen my 

knowledge in the field 

ofInformation Technology. I am 

quite impressed with the quality of 

education imparted to the 

students through rigorous 

teaching methods, guest lectures, 

researches and much needed 

modern equipment and facilities. 

For me, the best part is the 

international exposure that the 

students at ASB do get that adds 

value to their learning.

I am very happy to be a part of Asian 

School of Business family. It has 

always believed in helping and 

guiding the students. My first year of 

journey at ASB has been excellent 

and a memory to cherish for a 

lifetime. The time spent here has 

been full of learning opportunities 

with a bit of fun and frolic as well. 

The academic grind that one has to 

go through the international 

exposure makes you a better person 

to face the challenges of the 

corporate world. My life at ASB has 

made me stronger and has helped 

me to take a step forward to be an 

independent woman. I will always be 

grateful to all the faculty members 

for guiding and providing me a good 

platform thereby helping me prepare 

for the corporate life.

For me, it has been very good to be here at Asian School of Business. The 

institute has helped me raise my confidence levels and improve my personality 

traits by making me work on my strengths and weaknesses. At the same time, 

the infrastructure is really nice and you find faculty to be pretty supportive who 

always are eager to help the students. I am sure that with all hard work I am 

putting in and the support I am receiving from the institute, I shall be a 

successful computer professional in near future.

STUDENTS
SPEAK

Anmol Guleria
BBA II

Gargi
BBA II Sem

Simran Agarwal
BBA IV

Toshika Bhatnagar 
BBA VI

Mehak Piplani
BBA IV

Harshal Saraogi
BCA II

Raj Lakshmi Thakur
BBA II

Sarika Tiwari
BCA IV 

110 111
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Hostel for ASB students is situated at a short 

d i s t a n c e  f r o m  t h e  i n s t i t u t e .  T h e  

infrastructure provided in the residential 

blocks ensures an all-round and balanced 

development of students' personality. We 

provide hygienic living conditions with 

modern amenities for healthcare and 

recreation. Our hostel is equipped with 

wellness and facilities like television sets, 

indoor games, internet access, and other 

recreation facilities. It is virtually a home 

away from home.

Boarders learn to live like an extended family 

in perfect harmony with the others.  A host of 

co-curricular activities are organized to give 

expression to students' creative skills like 

debate, declamation, essay writing, quiz, and 

public speaking, in addition to the curriculum 

of the school. The dining hall provides a 

range of cuisines to cater to student's varied 

tastes. A professionally managed mess 

takes care of the balanced diet as we firmly 

believe in the principle of “a healthy mind in a 

healthy body”.

Excellent medical facilities are available 

round the clock in Noida. Several super-

specialty hospitals of New Delhi are located 

at a short distance from the hostel.

There are separate wings of hostel for the 

boys and girls.

HOUSING

112 113
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The admission 

process is based on 

overall assessment of 

an applicant’s abilities 

and potential for a 

successful 

management or IT 

career.

ELIGIBILITY

Candidates seeking admission to 

the BBA/BCA Programme must 

h a v e  p a s s e d  1 0 + 2  ( o r  i t s  

equivalent) examination from a 

recognized Board/ University. 

Candidates appearing for the 

qualifying examination or those 

who are awaiting their results are 

also eligible to apply. Their 

candidature, however, shall be 

considered, subject to their clearing 

the qualifying examination. The 

eligibility for admission will be as 

p e r  t h e  r u l e  o f  a f f i l i a t i n g  

body/approving body applicable.

APPLICATION FORM

Application Kit can be obtained 

from the admission office of Asian 

School of Business (ASB) on 

payment of:

• ̀ 1000 for General Programs

• `1200 for International 

Programs

through net banking, credit card, 

debit card, in cash, demand draft 

drawn in favour of “Asian School of 

Business” payable at Noida.

You can also apply online by 

following link 

http://paymentonline.asb.edu.in/

DOCUMENTS REQUIRED FOR 

ADMISSION

1. 10th Mark sheet and certificate

2. 12th Mark sheet and certificate

3. Four recent passport size 

photographs

4. A valid passport for students of 

international programs 

The Applicant is required to carry 

three set of the photocopy of the 

documents (duly attested by a 

gazette officer) along with the 

original documents at the time of 

admission.

SELECTION PROCESS

The form provided by CCS 

University has to be filled in and 

submitted to the institute. The 

inst i tute wi l l  short  l ist  the 

candidates and process a Merit List 

on basis of the performance at 

10+2 level. The candidates are 

allotted seats on basis of their 

merit. Students of BBA/BCA 

International Program would have 

to undergo one additional round of 

screening for assessment of their 

communication skills and general 

awareness.

ADMISSION CRITERIA

Candidates interested in BBA/BCA 

Programme are requested to 

register their names for online 

Asian School Entrance Test (ASET) 

to be conducted by ASB NOIDA in 

its premises. The test is based on 

g e n e r a l  a w a r e n e s s ,  b a s i c  

mathematics, reasoning and 

communication skills. You can 

download the application form 

from http://www.asb.edu.in and 

send it to Admissions Department.

EDUCATION LOAN

In line with our national policy of 

education to all, we have pan-India 

tie-up with several national banks 

including Central Bank of India 

(CBI) & Oriental Bank of Commerce 

(OBC) to provide educational loan 

facility to the students. Since we 

run recognized courses of The 

University Grants Commission of 

India (UGC India), the loan process 

is fast and very smooth. We assist 

in loan process whereas providing 

r e q u i s i t e  d o c u m e n t s  i s  

responsibility of the student. 

For any further query you may 

contact the administration office at 

ASB or contact on                     

Tel.: (0120) 476-7700 

Mob: (0) 8448-334-130 or write us 

at info@asb.edu.in
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OKHLA BIRD SANCTUARY
METRO STATION

Asian School of Business Sec 125 Campus : 2 Kms

Nearest Metro Station : Okhla Bird Sanctuary
Approx. distance from Okhla Bird Santuary to

Mode of transport from Okhla Bird Santuary : 
Auto/Rickshaw

Important Information:

For Metro Commuters:

For Bus Commuters:
Nearest Bus stops
- Sector 94 (from Sarita Vihar side)
- Sector 37 crossing / Sector 44

Approx distance
- From Sector 94 bus stop : 1.7 Kms
- From Sector 37 crossing / Sector 44 bus stop: 4 Kms
Mode of transport from bus stops: Auto / Rickshaw

ASIAN
SCHOOL

OF
BUSINESS

Plot A2,
Sector-125, 

Noida

ADMISSION
PROCEDURE

114

*Examination fee for reappear, 

   supplementary and makeup 

    examinations to be paid by the student. 

    *As per the norms, ragging is strictly 

       prohibited and might result in expelling 

        the student from the college.

For detailed Fee structure refer to admission letter

Programme

BBA / BCA General 

Affiliation

CCS University Meerut

Duration

3 years

Programme

BBA / BCA International

Affiliation

CCS University, Meerut 

& USC – SCA for 
workshop on Business 
of Entertainment 

Duration

3 years
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CCS University Meerut

Duration

3 years

Programme

BBA / BCA International

Affiliation

CCS University, Meerut 

& USC – SCA for 
workshop on Business 
of Entertainment 

Duration

3 years



MARWAH STUDIOS COMPLEX - II

Plot A2, Sector 125, Noida-201303 

(Delhi NCR), India

web: www.asb.edu.in

info@asb.edu.in

Tel: (0120) 476-7700

Mob: (0) 8448-334-130

A Unit of 
ASIAN 
EDUCATION 
GROUP

ASIAN SCHOOL OF BUSINESS 

ASIAN	SCHOOL	OF	BUSINESS


