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Dr. Sandeep Marwah 
President 
Asian Education Group  

MESSAGE 
 

In our school days we used to study about Darwin’s Theory of “Survival of Fittest” and yes the �ttest 
of the firms these days are the ones that manage technology and innovation better than the others. 
21st century has certainly been an era of cut throat competition and the firms that are able to manage 
technology and innovation are the ones that are outperforming the others.  

There are a number of ways that the firms can develop and manage technology and innovation. I 
believe that firms need to focus on the organization-level activities and some of the strategic 
processes that can help them grow better.  

For a firm to grow, successful management of technology and innovation strategy is a must and it is 
imperative that it needs to be readied for the effort. This requires lot of agility on account of changes 
and adjustments for the processes being always filled with some degree of risk as well as uncertainty. 
On top of it, there can develop resistance to change within the firm. At the same time, management 
of technology and innovation need to balance short-term efficiency with long-term effectiveness if 
the firm is to add value and do well in a dynamic and challenging environment. Strong capabilities 
would be need of the hour if the firm has to address the challenges of ever growing competition. 

Firms need to balance the conflicting demands of being agile in a dynamic environment. These 
include developing robust design systems as well as processes, identification of various 
communication needs and efficiently transforming the big data into valuable piece of information, 
develop the human resources via training and learning and also use good change management 
processes. I believe that with all this, we can grow well enough to leave an impression in the market. 

Last but not the least, I would like to congratulate the Research & Development Cell at Asian School 
of Business for organising an International Conference of this level that surely would act as a 
common platform for academia and industry experts to share their views so that the future managers 
of this great nation gain valuable insights from the same. 
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Dr. Lalitya Vir Srivastava 
Director 
Asian Education Group 
  

MESSAGE 
 
Technology is a Greek word derived from techne, meaning art and logos, meaning logic or science. 
Hence the interpretation is that technology means the art of logic or the art of science. Post 
liberalization, what has differentiated the firms doing good and the ones not doing well has been 
ability to manage technology and innovation better than the others. 

We have seen over past few decades as to how firms that used technology and innovations to develop 
core competence and hence outwit their competitors. We have observed how managing the 
technology can help a firm to reduce its costs of operations, help them with new product launches, 
improve the much need customer service, re-organising the administrative operations and simply 
what not. 

Since technology is such a vital force, management of technology and innovation has emerged to 
address the particular ways in which firms need to approach use of technology in business 
operations. Technology has certainly been difficult to manage on account of its dynamic nature and 
hence cannot be generally predicted. However, managing of technology is a set of practices that 
leverage technologies to develop, maintain and even enhance the competitive advantage of a firm 
over others on the basis of superior know-how. 

This International Conference on “Emerging Business Interventions for Managing Technology and 
Innovation” is an attempt to help the industry experts and academia to present a set of ideas that can 
benefit the industry as a whole. At the same time, this conference shall also provide a platform to 
find out the role of technology and innovation in helping the firms to strategise better.  

In the end, I would like to appreciate every member of R&D Cell at Asian School of Business for 
having put in serious efforts to organise this International Conference. 
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FROM THE DESK OF PRINCIPAL 
 
Dr. Anubhuti Dwivedi 
Principal 
Asian School of Business 

MESSAGE 

 
Analysing the trend, it has been observed that the modern day corporate managers are pressurized to 
maximize short-term profits and it often seems at odds with the need for a research and development 
program that is expected to maintain the value of the firm in the long run. Ability of a firm to 
maintain an advantage in market generally depends on whether investors perceive that the rate of 
cash flow growth will be sustained in the long run or not. 

The goal of technology management is to contribute to the value of the firm by assuring that the cash 
flow on which its value depends will be surely be sustained and even continue to grow in the future. 
Such an effective management can help a firm gain and sustain the much needed competitive 
advantages that may include incremental improvements in product quality or cost to major 
breakthroughs that may help create further market opportunities. Hence the management of 
technology need to be more purposeful rather than just hopeful and must always be connected with 
the overall business strategy of the firm. 

The management of technology and innovation need to ensure that the firm maintains the command 
of the technologies relevant to its purposes and that these technologies support the business strategy 
of the firm and also increase the shareholder value. 

However sometimes it has been observed that some firms subject R&D efforts to an extremely 
rigorous financial justification process based on net present value. Arguing that research and 
development projects are investments as in a sense they are, corporate management seeks 
justification based on rate of return. However, it is usually difficult to project the financial returns on 
an R&D project, especially if the project is aiming on achieving a significant innovation. Hence, the 
program may be pushed toward conservative, incremental projects; results will be more predictable, 
but the program may have somewhat limited strategic impact. This is where we need to probably 
change our mindset with the aim to target long term gains.  

I am sure that this International Conference shall bring in fresh insights from the young minds who 
shall share their valuable insights so as to benefit the society in the long run. At the same time, I also 
would like to extend my best wishes to Research and Development Cell at ASB for organising a 
conference of this stature. 
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FROM THE DESK OF DEAN 
 
Dr. Maroof Ahmad Mir 
Dean 
Asian School of Business 

MESSAGE 

 
The management of technological innovation is an art as well as a science; the process involves 
know-how and technological core skills to deliver the functionality on the one hand and on the other, 
the ability to identify changes in technologies to come up with new innovations. The global business 
environment is changing at a very high speed. Post liberalization, business has got a new face with 
the disruption brought about by the technology and innovation. New technological developments 
have changed the way the organisations plan and operate and this new wave of technology has 
triggered a totally new business ecosystem. 

It has been observed that digital transformations have become one among the main priorities of 
governments worldwide. Technology by the virtue of innovation has become an integral part of the 
system. As we move on, we are seeing how organisations are using technological fundamentals to 
create and maintain the competitive advantage as far as business growth is concerned. The ones that 
have managed the changed of technology and innovation are doing well as compared to the others.  

This conference is aimed to deliberate on the issues related to management of technology and 
innovation so the industry shall do well in an era that can described to be one for the fittest of the lot. 
Aim of the conference is to share insights of various stakeholders from the managerial perspective 
towards technology. It is a good initiative from Research and Development Cell of Asian School of 
Business as they have created a common platform for industry experts and people from academic 
world to share their knowledge.  

In the end, I would like to extend my best wishes to the R&D Cell at ASB for organising a 
conference that is certainly going to help us develop better insights. 
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Asian School of Business 
 
 
Vision of Asian School of Business is to promote excellence in the field of education and to meet the 
ever-increasing demand of quality professionals in the field of business management and computer 
applications. In affiliation with  the CCS University, Asian School of Business facili tates tailored 
courses to provide students skill based practical  knowledge so as make them industry ready. 
Students get practical experience through attending conferences and on the job trainings and 
internships. They are encouraged to attend leadership training workshops and conferences for but not 
limited to public speaking, group dynamics, problem solving and evaluating techniques. The 
International Programs at ASB have unique international edge of learning from the best minds in the 
International Fully Paid Residential Workshop on Business of Entertainment at University of 
Southern California – School of Cinematic Arts Campus, Los Angeles, USA leading to international 
certification highly acclaimed in the media and entertainment industry worldwide. Asian School of 
Business aims not only to enlighten the learning experience of students but also to inspire them. It 
aims to develop knowledge, skills, value, ethics and expertise among students through its unique 
curriculum and modern pedagogies, thereby, bringing a reform in education. ASB always strives to 
persistently engage in varied activities and initiatives to ensure success of each and every student in 
their career. ASB formulates programs to emphasize the significance of and develop skills of students 
in communication, quantitative reasoning, planning, decision making, problem-solving, business 
analysis and other domain based skills. They learn to identify problems, analyze them and provide 
efficient and e�ective practical solutions. The academic environment on account of interaction 
between professionals of various disciplines have a stimulating influence, especially in the formative 
years of students and it helps them to develop an integrated personality and a greater competitive 
spirit. ASB boasts of eminent industry professionals with extensive teaching and research experience 
from various disciplines as its faculty. It is like a home to students from different cultural 
backgrounds and perspectives, thereby, making the learning experience more creative, competitive, 
engaging and dynamic. 
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Vision 
 

GROWTH WITH EDUCATION 
Our vision of the future is to build ASB into a 
business school with a reputation that matches 
the reputation of Leading World Class 
Institution. This means that our long-term 
objective is to become a leading Indian business 
school known for critical thinking and social 
responsibility. We envision ASB as an 
institution that produces outstanding research 
that has a direct impact on our educational 
activities and our engagement with the business 
world. 
More specifically, we want to build ASB into an 
institution that: 

� attracts highly-qualified faculty who 
develop innovative knowledge that is 
highly relevant to the business world 
and society at large, and who 
disseminate this knowledge through 
publications in top-tier scientific and 
professional journals and through 
corporate engagement 

� attracts highly-talented students and 
provides them with an intercultural 
learning environment that offers 

research based expertise in the various 
programs and executive education and 
helps them develop their professional 
skills by cooperating closely with 
corporate partners. 

 
Mission 

 
The Mission of Asian School of Business is to 
establish well researched and pragmatic business 
and technical practices to enable the students to 
meet the challenges of a fast changing business 
and technical environment in the new world 
economic order. Asian School of Business aims 
at developing conceptual and practical skills to 
convert abilities of students into managerial and 
technical competence, required in today’s 
competitive environment. We at Asian School of 
Business strongly believe that a blend of relevant 
knowledge, skill and right attitude is essential for 
the overall development of students which 
determines their growth & success in the 
corporate world. 
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R & D Cell Initiatives 
NATIONAL SEMINAR ON  

“GIG ECONOMY – REDEFINING THE ORGANIZATIONS”  

 

Asian School of Business organised a National Seminar on “Gig Economy -Redefining the 
Organizations” on 21st September 2019 at its campus in Noida. 
The seminar was coordinated by ASB’s Research & Development Cell that strives “to become a 
center of excellence in management & IT education” by focused research pursuits through an 
interface with industry and academia.” 
The seminar saw the august presence of distinguished dignitaries that included Dr. J. S. Juneja, 
Former Chairman – NSIC; Mr. Sandeep Tyagi, Director HR – Samsung Electronics; Mr. Neeraj 
Narang, Director – HCM Product Strategy – Oracle; Mr. Aditya Chakravarty, Head HR – Travel 
Triangle; Mr. Agnivesh Thakur, Lead – SAP – HCM Accenture; Mr. Amit Mishra, Head Talent 
Management & Development – Landis+Gyr. 
The edifying panel discussion brought forth some very relevant points like, “The average span of 
CEOs has reduced from 20-30 years to 5-8 years nowadays.”, “The companies have to be 
Nimble footed, Adaptive, Disruptive and Work with Speed, Agility and Flexibility” among 
others. 
This seminar concluded on a high note of knowledge and contributed immensely to the ongoing 
discussions on the rise of the gig economy that has brought new complexity and opportunities to 
the world of work. 
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NATIONAL SEMINAR ON  
“VUCA WORLD: ISSUES AND CHALLENGES”  

 

Inaugural Session 
International Conference on the theme “VUCA World: Issues and challenges” was organized 
under the aegis of Research and Development Cell that works to promote research and allied 
activities in the organisation. This conference was an effort to present and facilitate an 
understanding of the complexities of the changing face of the Industry, its drivers, enablers, 
goals and limitations. The keynote address by Dr. Rakesh Mohan Joshi (Professor and 
Chairperson of International Collaborations and Research- Indian Institute of Foreign Trade), set 
the ball rolling and made a perfect start to the conference theme. The speakers at the Inaugural 
Ceremony Mr. Dilip Chenoy (Secretary General, Federation of Indian Chambers of Commerce 
and Industry-FICCI), Mr. Richard Rekhy (Former CEO, KPMG India), Dr. Rakesh Kumar 
Khandal (President R&D-Indian Glycols Ltd.) connected to the audience by spreading out their 
rich knowledge of practices and experiences. IBMRC-lifetime membership certificates and 
mementos were presented to all the guests. The eminent guests in the plenary session included: 
Prof. Sudhir K. Jain (Professor and Ex-Head- Department of Management Studies, IIT Delhi), 
Mr. Muniinder Anand (Managing Director-India and South Asia – Centre for Creative 
Leadership), Ms. Charandeep David (Head – L&D, OYO Rooms), Prof. Kartik Dave (Professor 
& Dean School of Business, Public Policy & Social Entrepreneurship Ambedkar University, 
New Delhi) 
Technical Sessions 
Post lunch, parallel technical sessions were conducted in tracks consisting of Finance, General 
Management, Human Resources and Marketing. The best paper award for each category was 
adjudged by the session chairs in consultation with the co- chair. 
Valedictory Function 
The Valedictory Function was held in the presence of Dr. Neeni Rana, Prof. Kartik Dave and Dr. 
Amitabh Gupta as guests. Certificates were awarded to all the participants. Best Paper awards 
were given for each technical track which includes HR, Finance and Marketing. 
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NATIONAL SEMINAR ON  

INDUSTRY 4.0: A ROADMAP FOR INDIAN BUSINESS COMPETITIVENESS 

 

The National Seminar on the theme “Industry 4.0: A Roadmap for Indian Business 
Competitiveness” was held on 27th October 2018 at the AEG Campus. It was an e�ort to present 
and facilitate an understanding of Industry 4.0 concepts, its drivers, enablers, goals and 
limitations. This seminar has served as a forum where research scholars, industry professionals, 
learned faculty members, functionaries from diverse business backgrounds came together to 
learn or share their knowledge on this subject. 
This Inaugural ceremony was marked by the release of the Seminar Souvenir. The guests 
included Mr. Sudhir Mehani, from Consulting Engineers Private Limited; Mr. Nischae Suri, 
Partner and Head, KPMG Academy; Mr. Parvaiz Talib, Professor and Chairperson, Department 
of Business Administration, Aligarh Muslim University; Dr. Omkumar Krishnan, IIM 
Kozhikode; Mr. Piyush Singh, Project Manager, Digitalization, HSBC Bank; Mr. Mohit Rajpal, 
Director and Category Head, Goibibo. They provided an insight into how the ushering and 
implementation of Industry 4.0 will change or replace the nature of jobs. They presented their 
opinions on how in the next wave of Industrial Revolution, the job profiles will evolve. During 
the day, scholarly papers and articles were presented during the technical sessions. 
Academicians, research scholars and delegates from various esteemed institutes and Industry. 



 
ASB INTERNATIONAL CONFERENCE 2021 

14 
 

INTERNATIONAL CONFERENCE ON  
GLOBALIZATION & GOVERNANCE: A MANAGEMENT PERSPECTIVE 

 

 

Development in the age of automation and digitization has presented new challenges and 
opportunities. It has not only accelerated the pace of economic transformation and social change, 
but has also fundamentally reconfigured the nature of governance. On one side, some people 
consider globalization as an inherently good thing that shall be beneficial to the world with time. 
Others, observing the widening gap between developed and third world countries, consider 
globalization to be blamed for many of the unresolved problems. This makes the debate around 
globalization hot and often ideologically charged. Thus a potential unresolved issue about 
globalization is its impact on governance. The International Conference themed “Globalization 
& Governance: A Management Perspective”  was organised  on 17th March, 2018 by Research 
&Development Cell of Asian School of Business to provide a common platform for academia 
and industry to find new evidence on how globalization influences governance. The inaugural 
function was followed by a panel discussion on “Digitalization and Governance at the bottom of 
Pyramid” which was attended by executives from some of the top notch multinationals, 
entrepreneurs and people from academia. The chief Guest in the Conference was Shri 
Yaduvendra Mathur, Additional Secretary (IAS) NITI Aayog. The discussion focused on how 
Multinational firms have seen a new way of producing goods at very low cost in countries which 
had been specifically configured to be exploited, realizing the upcoming benefits of 
globalization. The thought leaders came together to delve into this issue with great concern 
which has made global governance a more responsible process.  Various contributors presented 
their Research Papers in the field of Marketing, Finance, Information Technology, Human 
Resources and Economics & Strategic Management during course of the event.  
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INTERNATIONAL CONFERENCE ON TECHNOLOGICAL REVOLUTION FOR 
INTERNATIONAL BUSINESS AND ECONOMIC SUSTAINABILITY 2017 

 

 

Asian School of Business proudly hosted International Conference on “Technological Revolution for 
International Business and Economic Sustainability” 2017 turned out to be the best amalgamation of 
Intelligentsia and Corporate thought process. The inaugural ceremony was solemn yet grand as it was 
addressed by Mr. Sandeep Marwah, President, Asian Business School; Mr. B.D. Nathani, Chief 
Business Advisor, Hello Ten Brands (P) Ltd; Mr. Tabrez Ahmed Director- Corporate Affairs eBay 
Inc; Dr. Lalitya Vir Srivastava, Director Asian Education Group. 

Two panel discussions were held- the �rst Panel Discussion was on “Impact of Digitalization on 
Sustainable Corporate Growth” and the second Panel Discussion was on “Changes in Functional 
imperatives due to Technology” witnessed the participation of the best corporate personalities. The 
two technical sessions were held wherein the Faculty of the top notch institutions and Researchers 
took part in deliberations. 

The valedictory Function was held in the presence of Dr. Gunjeet Kaur, Dean- Academics; Mr. 
Ravee Sharma, HOD CRC and Brig Ramesh Chandra. The First prize for Best Paper was given to 
Brig Suni Kumar Moudgil, Corporate Trainer and Entrepreneur. The second Prize for the Best Paper 
was given to Dr. Narendra Bhasin, Professor, Banking and Finance, Amity University. 
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NATIONAL SEMINAR THEMED ON “ASSESSING MYOPIA IN CURRENT ECONOMIC 
DYNAMICS: CHALLENGES FOR SUSTAINABLE GROWTH”  

 

 

Asian School of Business organized National Seminar themed “Assessing Myopia in Current 
Economic Dynamics: Challenges for Sustainable Growth” on 28 October 2017. The Objective of the 
Seminar was to provide a platform for multidisciplinary interactions on assessing the impact of 
economic dynamics on sustainable growth among the academicians and practitioners. The inaugural 
ceremony was a solemn yet grand one and it was addressed by Dr. Sandeep Marwah, President, 
Asian Education Group; Ms. Nita Kapoor, Mentor, Hult Prize India and the former COO of Godfrey 
Phillips; Mr. Suchindra Kumar, Director – Strategy & Performance Improvement Advisory, Ernst & 
Young (EY); Ms. Sarika Vashisht, Associate Vice President, SALT Experiential Marketing; Dr. 
Lalitya Vir Srivastava, Director, Asian Education Group and Dr. Anubhuti Dwivedi, Chairperson - 
R&D Cell, Asian School of Business. The inaugural function was followed by a panel discussion on 
“Disruptive Business Models and their impact on Current Economic Dynamics” which was attended 
by executives from some of the top notch multinationals, entrepreneurs and people from academia. 
The discussion focused on how Crypto currencies and Artificial Intelligence may disrupt most of the 
industries in coming times. Various contributors presented their Research Papers in the field of 
Marketing, Finance, Information Technology, Human Resources and Economics & Strategic 
Management during course of the event. It may be added that 75 Research Papers from 
Academicians and Research Scholars from various leading Institutes of the country were received out 
of which after due screening, 45 were accepted for publication. The Valedictory Session was chaired 
by Dr. Anubhuti Dwivedi, Chairperson - R&D Cell, Asian School of Business. The Best Research 
Paper award was presented to Dr. Gitanjali Batra and Dr. R.K Singh from Delhi School of 
Economics. 
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MANAGEMENT DEVELOPMENT PROGRAM ON  
MANAGEMENT OF PERSONAL FINANCE 

 

Every person requires the knowledge of managing personal finance in an effective manner so as to 
create long-term wealth and assets. To help individuals develop a professional approach to managing 
their personal finances, the Research and Development Cell at Asian Business School organized a 
Management Development Programme on "Management of Personal Finance" on 29th September, 
2018. The main aim of the MDP was to enable individuals to understand how financial planning can 
be used for personal financial decision making and to achieve the long-term financial goals. Prof. 
Anubhuti Dwivedi, Associate Dean and Prof. Vipul Mehta, at Asian School of Business, were the 
resource persons for the MDP. 

The first session was conducted by Prof. Anubhuti Dwivedi with a focus on topics  like-features 
of various investment instruments-FD, PF, Small Savings Certificates, NPS, Mutual Funds, etc. 
The key areas of this session focused on understanding the instruments of wealth generation for 
effective management of personal finance. The next session was taken by Prof. Vipul Metha who 
drew attention of participants on computation of pre-tax return, market instruments for wealth 
generation, returns on equity, market driven instruments vs. returns on debt instruments, purpose 
of comparing various investment schemes on post-tax basis, financial viability for the individual 
investor. The aim of his session was to make participants understand how to compare risk, return 
and liquidity, computation of pre and post-tax return so as to make comparative choices while 
investing money in different schemes.  

This MDP provided a means of empowering the participants in taking the right financial 
decisions at the right point of time. The programme was concluded by the valedictory ceremony 
in which certificates were distributed by the resource person Prof. Anubhuti Dwivedi and Prof. 
Vipul Mehta.  
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MANAGEMENT DEVELOPMENT PROGRAM ON SOCIAL MEDIA MARKETING 

 

Research and Development Cell of Asian School of Business, Noida organised “Management 
Development Program” on “Designing Social Media Marketing Strategies” on January 19-20, 2018. 
Dr. Anubhuti Dwivedi, Chairperson R & D Cell welcomed the delegates. The MDP was conducted 
in 4 different sessions. Mr. Kunal Mehta from Sapient discussed the conceptualizing of social media 
marketing and analytics. Mr. Devanshu Shukla, VMDD Technologies talked about Content 
Marketing and Social listening. Mr. Vinod Dhar from Asian Business School highlighted the 
Development and Implementing Social Media strategy. The delegates participated in workshop 
organised by Mr. Devanshu and qualified participants were e-certified as Beginner Level Social 
Media freelance analyst. The MDP was well received and attended by corporate delegates, 
academicians, and management graduates from various organisations. The resource persons threw 
light on managerial aspects of social media marketing and its impact on business growth. Mr. Ravee 
Sharma Assistant Dean CRC distributed the certificates to the participants. Vote of thanks was given 
by Dr. Preeti Tak. Nikhil Garg, Veenu Arora and Dr. Anu Nagpal Chopra contributed in the program.  
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MANAGEMENT DEVELOPMENT PROGRAM ON FINANCIAL MODELING 

 

Research & Development Cell of Asian School of Business organized a Management Development 
Program on Financial Modeling on 16th September 2017.  Financial modeling is the art of building a 
model using excel to depict financial statements and investment analysis.  

It builds a structure that integrates various statements and schedules to enable decision making. The 
resource persons Professor Nikhil Garg and Professor Mukesh Hans highlighted that in today’s world 
of extensive data where decisions are highly quantitative based; financial modeling has become an 
indispensable tool.  
It is the most sought after skill required in the field of investment banking, equity research, project 
management, commercial banks and mostly all other sectors in the financial services industry. The 
resource persons stressed that how the chief financial officers need to move from mere budgeting to 
milestone budgeting. 
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FACULTY DEVELOPMENT PROGRAM ON CASE WRITING 

 
 
 

Research and development cell of Asian School of Business organized Faculty Development 
program on Case Writing on 22nd July, 2017. Case study approach has been widely recognized as one 
of the best teaching methodology in management education by the academicians and the practitioners 
throughout the world.  

Asian School of Business has taken this step to help educators, trainers and interested research 
scholars to develop case studies on real life business situations. The workshop was attended by more 
than 40 participants having different profiles like research scholars, doctoral students and faculty 
from different institutes. 

Makhmoor Bashir a Quintessential academician in the area of Strategic Management was the 
resource person of the program. He is a management graduate from the prestigious Graduate School 
of Management, Kuala -Lumpur, Malaysia. He is a prolific writer and authority on case writing. He 
has published cases on Uber, Xiaomi, SpiceJet, Connect Broadband, Airbnb, Zenefits etc.  

His Case study on Uber circulated & published by Indian Journal of Marketing, has received more 
than 4000 views and is among the top 5 articles of the journal among the last 47 volumes. 

The program was well received by the participants. 
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The program focused on providing hands on practice to the participants in developing financial 
models using excel. The Management Development Program was attended by practitioners including 
practicing managers from the industry and finance professionals. 
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Eminent Guests 
 
 

 

 
 

Prof. Joshi is a distinguished academician, an eminent author and a renowned management expert 
having a consistently meritorious academic background with varied experience in academic 
administration, teaching, research, and industry. Besides, he is an effective administrator with a 
strategic vision, meticulous planning and successful execution. Presently he is working as the 
Professor and Chairperson (Research) with Indian Institute of Foreign Trade, spearheading institute’s 
efforts of international expansion, its overseas activities and research. He has a consistently 
meritorious academic background and was awarded the prestigious Gold Medal by Indian Institute of 
Foreign Trade. He received his education and training from Harvard Business School, Boston; IIFT; 
Rajasthan University and National Dairy Research Institute, Karnal. He has been awarded various 
scholarships right from his school days to Post Graduation. He had also been the Editor of the 
prestigious quarterly journal of IIFT, Foreign Trade Review, (ISSN: 0015-7325), published since 
1966 and Editor, Focus WTO. 
 
He has been the recipient of International Awards by London Business School, London for the Case 
Studies written that were internationally published by European Case Clearing House (ECCH), 
London Business School and Oxford that also contributed to international recognition and media 
publicity besides being used for training administrative officers and diplomats not only in India but 
also in other parts of the world. He has conducted training programmes, teaching, research and 
consultancy in several countries including China, the US, France, the UK, Russia, Canada, Italy, 
UAE, Singapore, Egypt, Hong Kong, Thailand, Tanzania, Oman, Bangladesh, Ethiopia, Botswana, 
Namibia, South Africa, Rwanda, Uganda, Burkina Faso, Sudan, Mauritius, Seychelles, Niger etc.In 
addition to several international assignments, Prof. Joshi has been the Chief Resource Person for 
conducting prestigious e-Learning Course on "International Trade in Agricultural and Food 
Products" through VC for Asian Productivity Organization (APO), Japan for participants based in 
Cambodia, Fiji, Philippines, Vietnam, Bangladesh, Islamic Republic of Iran, Nepal, Pakistan, Sri 
Lanka, Republic of China, Indonesia, Malaysia and Thailand.Prof. Joshi has been nominated by the 
President of India as the Member on the University Court, University of Delhi w.e.f. January 12, 
2017 for a term of 5 years. His  areas  of  interest  include  Globalization  and  its  implications,  
Global  Business  Strategy. 
 

Prof. (Dr.) Rakesh Mohan Joshi 
Professor and Chairperson  

Research 
Indian Institute of Foreign Trade 
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Dilip is currently Secretary General, FICCI. Dilip has till recently served as Managing Director & 
CEO of the National Skill Development Corporation (NSDC). The NSDC is a public-private 
partnership whose objective is to foster private sector investment and initiatives in training and skill 
development. While at NSDC he served as co-chair Australia-India Joint working group on Skill 
Development. Currently Dilip is on the Board of Governors IILM, New Delhi, (a business school) 
the Board of studies, All India Management Association (AIMA), besides serving as the Chairman of 
Sant Longowal Institute of Engineering & Technology (SLIET) a fully government funded integrated 
skill development and degree institution. He also advices start-ups including organisations in the 
digital, education, skills and livelihood space. He was awarded the Indian Achievers Award in 2018, 
The Game Changer Award in 2015 and the Rashtriya Media Ratan Award in 2013. Prior to NSDC, 
Dilip was Director General of the advocacy group for the automobile industry in India, Society of 
Indian Automobile Manufacturers (SIAM). Before SIAM, Dilip was Deputy Director General in the 
Confederation of Indian Industry (CII). He was a member of the CII-Harvard Business School 
project that worked on the competitiveness of Indian industry with Professor Michael Porter. 

 

 

  

 

 

 

 

 

 

Dilip Chenoy 
Secretary General 

FICCI 



 
ASB INTERNATIONAL CONFERENCE 2021 

24 
 

 
 

Richard is the former Chief Executive Officer of KPMG in India. Since joining KPMG in India in 
2004, he has spearheaded the firm in various capacities. With more than 30 years of experience in 
professional services, he is admired for his clinical approach toward corporate governance, enterprise 
risk management, internal controls and business processes, across multiple domains. 

Richard is presently a Board Member of KPMG Dubai. He is a member of All India Management 
Association (AIMA) Board of Governors of the Management and Entrepreneurship and Professional 
Skills Council (MEPSC). Further, he is also a member of Advisory Committee Board of Smile Train 
India's (STI). 

Earlier, he was a board member of the AIESEC and was elected as the Vice Chair of the National 
Executive Board of American Chamber of Commerce in India (AmCham India). Richard was also 
the current Chairman of Enactus India and a Board member of Enactus Worldwide, a non-profit 
organization focused on driving youth leadership. 

Richard is affiliated with leading business enterprises, domestic and worldwide, and is also an active 
member of diverse industry associations and trade bodies. He was member of the advisory group for 
the HSBC Skills for Life Programme and the CII National Council member. He was also the Co-
Chairman, CII NR Special Task Force on Manufacturing and Make in India initiative. 

An eloquent and powerful orator, Richard has travelled extensively around the globe, and is a 
respected voice on a range of social and economic issues.  

Richard Rekhy 
Former CEO  

KPMG 
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Mr. Kamal Singh is currently leading as the Executive Director of UN Global Compact Network 
India (UNGCNI) and also serves as a Member Secretary to the Governing Council.   

He holds Post Graduate Diploma in Personnel Management and is an Alumnus of JNU. Prior to 
joining UN GCNI, he was the Director General at National HRD Network- largest professional body 
of HR profession in India. He was responsible to introduce several new initiatives to its basket of 
activities and made it significantly visible. Prior to that he had a very eventful stint in AIMA; again 
instrumental in launching many new initiatives that brought laurels to AIMA; thereby building 
profile and equity among the stakeholders.    

He is on the Board/Sub-Committees of several organizations/institutions including UN PRME, 
Bureau of Indian Standard (BIS), JIMS, BML Munjal University, IILM, BIMTECH, Manav Rachna 
International University, RKDF University, Jaipuria Group and Independent director on the board of 
Parsvnath Developers Ltd. etc. and on the advisory council of some of the premier NGO’s including 
Smile Train. 

Winner of several accolades and awards, his passion is to contribute beyond business towards 
building Sustainable Development Index of India and the world as a whole. 
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Mr. Khandal is presently working as President, R&D and Business Development at India Glycols 
Limited, well renowned company and one of its kind in the world. He was unanimously elected in 
2010-2012 and 2012-2014 as President of WAITRO (World Association of Industrial & Tech. 
Organizations) - a UN body. He is an expert on High level Committees of Govt. of India like, 
Ministry of Science& Technology, Ministry of Child & Women Welfare, Ministry of Food 
Processing and RAC of CSIR & DRDO. He has guided 30 PhDs from 10 Universities and mentor for 
leading private universities and institutions.  

Mr. Khandal has numerous patents and publications -15 International Patents; 130 research papers in 
peer reviewed journals, five books and two books edited. 

He has also been a recipient of several prestigious awards: 
i. INSME (International award for innovation);  
ii. R.N. Bangur Memorial award for novel technologies;  
iii. R.G. Deshpande award for popularizing Radiation processing technology; 
iv. U.P. Ratna Award, 2014 for Transforming Technical Education in U.P. 
v. Rajasthan Samman Award, 2015 from Rajasthan Associations; 
vi. MeriDilli award, 2010 for improving the living standards of citizens of Delhi 
vii. Srishti awards for green technologies, waste management etc.  
viii. Amity Academic Excellence award for pioneering research and academics 
ix. AMAR UJALA Excellence Award for outstanding contribution to education  
x. Life time achievement award by World Environment Congress in food preservation, 

safety, environment protection and renewable energy,  
xi. Eminent Engineers Award by Institutions of Engineers, India 
xii. Academic Excellence Award from Engineering Watch, India, in Singapore,  
xiii. FICCI Innovation award in Chemicals & Petrochemicals. 
xiv. Guru Vashisth Award by Shri Narayan Sanskritik Chetna Nyas. 
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Prof. Sudhir K. Jain is currently Adjunct Professor at the Department of Management Studies, I.I.T. 
Delhi from where he superannuated in June 2017. Earlier he has served as Head of the Department of 
Management Studies, IIT Delhi during 2010-2012 and as Vice Chancellor, Shri Mata Vaishno Devi 
University, Katra (J&K) during February 2013 to March 2016. Previously, he also served as 
Executive Director, National Institute for Entrepreneurship & Small Business Development 
(NIESBUD) under the Ministry of MSME (Govt. of India) during 2002-2003. 
He has published about 200 research papers in international/national journals/conference-
proceedings. Over 25 distinguished scholars have obtained their Ph.D. degree under his supervision. 
He has undertaken several dozen Research & Consultancy Projects. He has also co-authored the book 
“Managerial Economics” with Prof. H. Craig Petersen and Prof. W. Chris Lewis of Utah State 
University (USA), published by Pearson Education in 2006. 
Dr. Sudhir K. Jain has been a pioneer in IPR education in the country and has been associated with 
World Intellectual Property Organization (WIPO) in various capacities including Tutor for their 
international Distance Learning courses. 
He has also been a member of several committees set up by the Government of India such as IPR 
Education Policy Committee (Ministry of HRD), National Entrepreneurship Policy Committee 
(Ministry of MSME), MHRD Technical Committee on WTO Matters (Ministry of HRD) etc. 
Prior to joining I.I.T. Delhi in March 1985, he served as Assistant Professor (1980-85), Institute for 
Social & Economic Change, Bengaluru and as Assistant Director, ICSSR, Ministry of HRD, Govt. of 
India (1979-80). He was Visiting Professor, Mongolian Technical University, Ulaanbaatar in 1996. 
Prof. Jain has extensively travelled abroad to over 30 countries for different academic activities. He 
is Fellow of Indian Society for Training & Development and has been Chairman of its Delhi Chapter 
and Vice President (North India). He is also an elected Member of the Council of All India 
Management Association. 
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Dr. Neeti Rana is currently Dean - School of Humanities & Social Sciences, Gautam Buddha 
University, Greater Noida. She has 20 years of experience in teaching and research in Human 
Resource Management area. Her areas of specialization are Organizational Change & Development, 
Employee Engagement, Compensation Management & Organizational Competence. She has been 
conferred ET NOW National Education Leadership Awards, Best Professor in Human Resource 
Management (2013), 25th Business School Affaire & Dewang Mehta National Education Awards, 
Best Professor in Human Resource Management (2017), Prof. Indira Parikh 50 Women in Education 
Leaders Award, World Education Congress (2017). She has certification in Capacity Building for 
Women in Higher Education and Training of Trainers (University Grants Commission), Neuro 
Linguistics Programming (Dr.  Richard Bandler, USA), Advanced Lab on Human Processes (Indian 
Society for Applied Behavioural Sciences). She has been trained from Harvard Business Publishing 
& Kellogg School of Management in Case Method Teaching. 
 
 

 
  

Ms. Charandeep has 3 decades of experience in the industry. She is a highly reputed professional in 
HR & L&D fraternity. Prior to her stint at  OYO rooms, she was Head of Learning and Development 
at Jet Airways. 

As a Head-Aircel Academy, she was heading Talent Development, and contributing to Talent 
Management, Organisation Development, Employee Engagement and other HR initiatives of the 
organisation. She has worked for more than 9 years in GE/Genpact. Prior to that, she worked with 
British Airways for 9 years. 
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Mr. Muniinder is a prominent business leader who brings nineteen years of experience across 
Business consulting, HR consulting and Industry, having rich and diversified exposure in all areas of 
Human Resources including Rewards and Performance, HR Transformation, Talent Management, 
Leadership Development and Operations.  He is certified in Leadership Styles Inventory (LSI), 
Caliper Profile and Strategic Selling Skills – Miller Heiman. Prior to joining CCL, Muniinder was a 
Director with KPMG India and led the HR consulting business in the North. The diverse projects led 
by Muniinder in his advisory capacity included rewards, performance management, talent 
management, function set-up, policy design, process design and transformation among other areas 
within the public and private sector delivered across geographies. In his older stints, Muniinder led 
Mercer India’s information solutions business, set-up the Shared Services Operations for Schneider, 
set-up Centers of Excellence (COE) and headed business technology services portfolio for Hewitt 
Associates for the Asia Pacific market among many other transformation engagements across Asia 
Pacific, Middle East, USA and European regions.   
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Prof. Kartik Dave is PhD in Marketing Management from M L S University, Udaipur.  He brings in-
rich experience of around 20 years in industry and academics. Prof. Dave is presently associated with 
Ambedkar University New Delhi (AUD), where he has been serving as a Professor and Dean of 
School of Business, Public Policy and Social Entrepreneurship (SBPPSE). He has been involved in 
teaching, training and research activities. He is also serving as Director and Board member at AUD 
centre for Incubation, Innovation and Entrepreneurship (ACIIE). At present, he has an additional 
charge of Controller of Finance (CoF) at Ambedkar University Delhi. He had been associated as 
visiting professor at Neoma Business School, France and ETEA, Spain. He has been serving as an 
expert for various academic endeavours like selection committees, Board of studies, PhD examiner, 
speaker and trainer at various B-schools and Universities. 
He has developed new courses like Challenges in Marketing in Emerging Markets, Services 
Excellence etc. His areas of teaching are Services Marketing, Marketing Management, Marketing 
Strategy, Retail Marketing, Branding, Social Media Marketing etc.  His research interest lies in 
Marketing Management, Services Marketing, Branding, Luxury Marketing, Human dimension in 
Marketing, Inclusive Marketing, Green Marketing, Social Media Marketing, Interdisciplinary issues 
in Marketing, Marketing to kids, Employability, Wellness Marketing, Retailing and Shopping, 
Customer analysis, Internationalization in Higher Education, Management Education in India, 
Quality and Accreditation issues. Professor Dave has published two books and many research papers, 
cases and articles in academic journals and newspapers in India and abroad. He has been writing in 
International journals of repute published by Wiley, Inderscience Publications, Emerald, Springer 
Gabler, ScienceDirect etc. He has been serving as an advisor and member in many editorial and 
review boards of reputed journals. 
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Dr. Amitabh Gupta is an Associate Professor at the Dept. of Financial Studies, University of 
Delhi South Campus.  He is an M.Com, M. Phil, MFC and PhD from University of Delhi 
specializing in finance with rich experience of working in the financial services industry. He was 
a Research Fellow at Maison des Sciences (MSH), Paris in 2003. He has undertaken 4 research 
projects, has authored a book, co-edited 2 books and has published 40 research papers examining 
wide ranging issues related to corporate finance and capital markets. Three of his research papers 
were adjudged as best papers in conferences.  

He has published in Quarterly Journal of Finance and Accounting (USA), Vikalpa (Journal of 
IIM Ahmedabad), Decision (Journal of IIM Calcutta), Journal of Advances in Management 
Research (Journal of IIT Delhi), etc. His research work published in Business Standard entitled 
“Mutual Funds: Where is the Public Money” and “The Art of Mutual Back Scratching” raising 
questions on certain practices of mutual funds was a precursor for serious regulatory  changes by 
SEBI in the mutual fund industry. He has made 25 paper presentations in conferences including 6 
in international conferences in Italy, Turkey, Brazil, Argentina, USA and Czech Republic. He 
was a member of the committee on Financial Markets and Corporate Governance of the ICAI; 
member of the committee to revise syllabus on Accountancy and Auditing, Vocational course for 
Class XI and XII, CBSE; member of Committee to design Courses in Finance at IGNOU in 2017 
and 2016; he was an expert on Course Structure & Curriculum Development for Integrated 
Course on Accountancy and Law, Faculty of Commerce, Dayalbagh Educational Institute, Agra 
in 2017. He was a Member of the Panel for promoting officers of Bank of Baroda from 2016-
2018 and a Member of the Admissions Advisory Committee of the University of Delhi in 2018. 
He has guided four doctoral students. 
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Dr. G. P. Rao (Founder & Managing Director - GPR HR Consulting, LLP) has a corporate 
experience of 37 years in entire gamut of Human Resource Management domains with SAIL, JK 
Organization, Birla and Reliance Industries (in India and Malaysia) at Mines, Factories and 
Corporate offices. 
 
Since 2014, he has been running his own Consultancy (Good People Relations) working on areas 
like: Business Excellence, Values- Vision- Business Plan- Execution, Capability Development: 
Assessment-Development-Results, Synergy Creation: Collaboration among Line - HR - Associates 
And Power Learning Sessions: Motivational Talks – Dialogue Sessions 
 
He has a Degree in Law, Masters in Commerce, Public Administration, Social Work and Business 
Management; and certification in Assessment Tools of MBTI, OPQ, SHL, Human Edge etc. and 
honorary Ph.D in Management. 
 
He has been recognized and awarded outstanding Contribution Award from National HRD Network, 
HR Professional of the year Award, and HR Leadership Excellence Award at Singapore, Achievers 
Awards at Colombo and in New Delhi etc. Also got felicitated at the silver jubilee conference of 
NHRDN for his long and immense contribution. 
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Founder & Managing Director 
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 EFFECT OF VARIOUS DIGITAL TOOLS ON THE FACTORS AFFECTING THE 
“IMPULSE BUYING” BEHAVIOR AND THE E-TAILING STRATGIES IN THE 

DIGITAL ERA.  

Shubh Paurush  

Manager, Cyber Security 

 

*****

Integrated pharmaceutical company, Holborn, London
Many a times, consumers buy products not because of their needs but because of a sudden urge to 
buy them. The impulse buying has been studied by researchers, marketers and academicians exten-
sively. The purpose of this study is to present a review of the impulse buying behaviour in the digi-
tal era. Development of concept of impulse buying, the entire process of consumer’s impulse 
purchasing behaviour, various factors that affect the impulse buying and the direct correlation 
between impulse buying &amp; retailing strategies in the digital environment are focused in this 
paper.

The extensive changes in consumer’s lifestyles highlighted that impulse buying habits has very 
crucial impact on consumer behaviour. Impulse buying has more importance because of high 
income level, different payment options, online and mobile purchasing alternatives. Most shoppers 
occasionally engage in impulse buying. More than half of the mall shoppers were found to make 
an impulse purchase and over one third of all super markets and large department stores made on 
impulse purchases clearly reflecting that impulse buying is very critical and important phenome-
non to drive retailer’s profitability and longevity.

There has been paradigm shift in focused approach as after world war II, the developed economies 
shifted from seller-oriented economy to buyer-oriented economy which led to start of ‘Buyer 
Behaviour School of Thoughts’ to analyse individual buyer behaviour like - The Needs, The Wants, 
The Motivators, The Detractors and other Socio - Cultural factors. In simplest form impulsive 
buying can be defined as an unplanned purchase which is made at the time of shopping that 
reminds them of their hidden shopping needs. These products (satisfying these hidden needs) do 
not feature in the original well thought through shopping list. Rook in 1987 redefined impulsive 
buying as “Impulse buying occurs when a consumer experience a sudden, often powerful and 
persistent urge to buy something immediately”. He suggested that impulse buying refers to buying 
that is extraordinary, exciting, and compelled.
 
However the consumer in this digital age is bombarded with too much of information. The infor-
mation with the help of technology has become more attractive and alluring. In such a phase there 
will be implications and effects of such tools on the impulse buying behaviour of the consumer. 
The study explores the various tools and its effects on the consumer’s decision making and the 
buying behaviour and its effect on e-tailing. This study will be give comprehensive insight of the 
shopper’s impulsiveness in practical environment. It will also help in basic understanding of the 
characteristics of impulse buying for future researches by elaborating the influencing factors.

 Keywords: Impulse buying behaviour, decision making, e-tailing, digital tools, digital era.



TECHNOLOGY IN THE BUSINESS WORLD

In this global era, Technology has managed to create an impact on every aspect of human life, and 
its effects on the business world are no exception. From the past two decades, technology has 
advanced by many leaps making cutting-edge revolutions and breakthroughs in diverse fields. 
Moreover, ‘technology’ and ‘advancement’ go hand-in-hand, and thus has been making its impact 
immense, constant, and enduring in the professional sphere. There are numerous software applica-
tions which contribute towards business resources thus, making business more inclined towards it. 
In fact, the role and importance of technology in business management have become a necessity 
now and managing businesses without it are slowly becoming unimaginable.

Technology has revolutionized business models and concepts, causing increased productivity and 
tremendous growth. The traditional business models are now incorporating technology for a more 
convenient, faster, and efficient way of performing operations and transactions. Tools like JD 
Edwards have provided a cloud-based Enterprise Resource Planning (ERP) solution for finance, 
human resources, distribution, consumer goods, and manufacturing sectors. Organizations have 
started incorporating Google Analytics in their websites to find out which online campaigns bring 
the most traffic and to find what people are searching for on their site.

Essentially, technological evolution is ensuring greater efficiency in business, improving produc-
tivity, automating data processing, and enhancing business performance. Even the smallest man-
agement processes have seen a makeover with the use of technology. It is only expedient to say that 
technology has a remarkable impact when it comes to management as it is closely associated with 
ease and efficiency in doing business.
Keywords: Technology, advancement, business, management

Ketan Malik

Riya Gangwani

MS Information Systems -Northeastern University – Boston, USA

MOTIVATIONAL FACTORS FOR USE OF CRYPTO-CURRENCIES 
LIKE BITCOINS BY UK INVESTORS

The study presents a primary research that has helped in exploring and evaluating the motivation 
behind investments made in crypto-currencies by the investors. Crypto-currencies refer to the new 
digital currencies that are mined and generated online with the help of suitable algorithms and 
technologies and exhibit different values and valuation depending on the changing demand and 
supply. The key characteristics of these currencies are that they are highly decentralised and are not 
controlled by any central authority, they exhibit very high volatility, and they are based on specula-
tions of the investors and also can be used for making online payments as well.

Student, M.sc. Management,University College, London 
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The fact that the recent buzz and returns on bit coins were massive; this has been one of the key 
motivation factors behind adoption of crypto currencies as investment options. But there have been 
some differences in motivation of Indian and UK investors. While the UK investors have been 
found to be motivated primarily because of the diversity aspect of the investment in their portfolio, 
decentralisation of investments that has reduced and minimised risks for them and technological 
innovation, Indian investors being more risk averse have been found to be motivated by high 
returns and advice given by friends and families. The cultural differences can be indeed related to 
the observed differences. The study based on interviews of six investors from both India and the 
UK has helped in recommending that the investments in crypto currencies must be regulated well 
to enhance the overall outcomes and trust of investors.

Keywords: Crypto-currency, Investors, UK, motivation, technology, algorithm

GLOBALIZATION AND ITS IMPACT ON BUSINESS STRATEGIES IN ASIA

The present world is the one where the physical territorial boundaries are still present, and yet the 
businesses have crossed these boundaries, due to the concept of globalization. Globalization has 
not only allowed the companies to undertake business amongst their neighbouring states, but has 
also allowed them to cross-continents and undertakes business across the globe. However, with the 
playing ground becoming so vast, the companies have to change their business strategies, in order 
to enter, survive, compete, and grow in such diversified markets. This is due to the varied factors 
that are brought in due to the diminishing boundaries, for instance the cultural factors. This 
research is focused on analyzing the impact of globalization on the business strategies adopted by 
the companies, where the Asian market is specifically highlighted. In order to undertake this 
research, both primary and secondary sources were used, allowing the theoretical knowledge to be 
merged and compared with the practical knowledge.

Keywords: Globalisation, business, boundaries, Asia
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A STUDY OF RURAL DEVELOPMENT IN INDIA WITH REFERENCE TO
NATIONAL RURAL LIVELIHOODS MISSION [NRLM]

Rural Development is a Multi-dimensional Process which includes the development of socio- 
economic conditions of the people living in the rural areas and ensures their participation in the 
Process of Development for complete utilization of Physical and Human Resources for better 
living conditions. It extends the benefits of development to weaker and poor sections of rural soci-
ety. It also enhances both the capacity and the capability of administrative and socio- economic 
agencies and agricultural marketing units working in the rural areas. NRLM was launched by the 
Ministry of rural development [MORD] Government of India in June 2011. The NRLM aims at 
creating efficient and effective institutional platform of the rural poor, enabling them to increase 
household income through sustainable livelihood enhancements and improve access to financial 
services. NRLM set out with an agenda to cover seven crore rural poor households across 600 
districts, 6000 blocks, and 2.5 Gram panchayats and 6 lakhs villages in the country through 
self-management, self-help group [SHG S ] and federated institutions and support them for liveli-
hoods collective in a period of 8-10 year.

Keeping in view the above facts, the present study on rural development in India with special refer-
ence NRLM has been undertaken to analyses the facts the scheme, its implementation, and effec-
tiveness in rural India. The present study will be useful to the Government in knowing the co-rela-
tion of the Government support and actual problems in implementing the scheme for the benefits 
of the rural population.

Key Words- Rural Development, India, NRLM, Government
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INNOVATIVE ADVERTISING PRACTICES FOR ENHANCING BRAND VALUE IN
DIGITALIZED ERA

Dr Ritu Talwar

Associate professor, NDIM

Being able to adapt to consumer behaviour and new technologies while maintaining a strong 
customer focus is essential to great marketing. Creating an incredible customer experience means 
giving consumers what they may not even yet realize they want. One quality that unites the market-
ing strategies of all of these brands is innovation. Effective digital marketing requires that brands 
have the ability to adapt to change, and to grasp new opportunities. Being able to innovate allows 
brands to conceptualize new ideas and put them into practice. While innovation has been acknowl-
edged as a fundamental quality for product and tech teams for some time now, innovative practices 
are also increasingly being applied to marketing. 

Keywords: Innovation, IKEA , digital

 
 ASB INTERNATIONAL CONFERENCE 2021 
 

37 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 



The spurt in food inflation in the recent times has brought to forefront some critical issues like 
price volatility, particularly in the perishable Indian crops during COVID-19 pandemic. In general, 
volatility refers to any uncertain movement of a random variable when observed over a period. 
Since perishable crops are more prone to dynamism in regard of their pricing strategies, so stabili-
zation in their prices has been on high priority for the government especially in COVID-19 
pandemic. The present paper attempts to emphasize on the related work that has been done in the 
last decade on food inflation with respect to Indian perishable crops.

The objective of the paper is to review research papers related to food inflation in perishable crops 
and make suggestions for inflation in this ongoing pandemic. The research is carried out through a 
wide, robust, and structured examination of published works. The sources of the reviewed papers 
are from different scientific journals that are related to the theme of the proposed paper. In this 
paper, we discuss on vital Indian perishable food crops viz. Tomatoes-onions-potatoes (TOP) crops 
specifically.

Keywords: COVID-19, Food Inflation, Price Volatility, Perishable, Tomatoes-Onions-Potatoes 
(TOP) crops, Food supply chain.

REVIEW ON FOOD INFLATION AND PRICE VOLATILITY OF INDIAN
 PERISHABLE CROPS IN COVID-19 CRISIS

Anjali Rai

Research Scholar, Institute of Science ,BHU

Corporate synergy often occurs sequentially to mergers and acquisitions of firms or it may be 
toning the individual strategic units of the firm for purpose of value addition. As a result of this, 
sum total of individual units becomes larger than the total individual sums like one and one adding 
to three instead of two. This helps to take advantage accruable from finance, market, revenue. On 
the other hand, strategy in the context of organizational behaviour relates to the overall scope and 
direction of the firm which forms pathway through which component parts work in accord to 
achieve the goals and objectives. Management of these concepts becomes critical in the present 
day business world wherein we are witnessing intense competition among the firms. 

MPACT OF SYNERGY IN CORPORATE GROWTH AND DEVELOPMENT

Monika Gulia
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The difficult task of achieving corporate growth via planning and executing a wide range of activi-
ties and strategies to meet the organizational objectives call for synergistic- strategy to downplay 
the disadvantages and risks associated with the complications of corporate development. This 
conceptual study is efforts to highlight the use of inter looping of various functions of an organisa-
tion involving information technology, finance, human resources, marketing along with operation-
al strategic units in order to achieve the overall corporate objectives.
Keywords: Mission, planning, strategy, synergy

CONSUMER PRODUCT INVOLVEMENT, PRODUCT KNOWLEDGE AND 
IMPULSIVE BUYING BEHAVIOR: A STUDY OF INTERRELATIONSHIP TO 

GAUGE CUSTOMERS.

Impulsive buying behavior is a common phenomenon but the topic has so far received little 
academic attention. Therefore, understanding consumers’ impulsive buying behavior is important 
for both the academic and business sectors. To the knowledge of the authors, there have been no 
studies that have considered the relationship between consumer product involvement, product 
knowledge and impulsive buying behavior. Thereby, the purpose of this study is to explore the 
relationship among those three variables. In this study, we use the consumer product involvement 
as independent variable, product knowledge as intervening variable and impulse buying behavior 
as dependent variable. We also add in three control variables (price consciousness, age, and 
consumer materialism), so that we could purify the relationship between consumer product 
involvement and impulse buying behavior.

The main object of this study is based on the general consumer. In this study, 150 questionnaires 
were sent and the effective rate was 88%.Through the regression analysis found that the higher 
the consumer product involvement, the higher product knowledge and impulse buying behavior.-
Finally, implications for managers and scholars a real so discussed.
 
Keywords: Consumer product involvement; product knowledge; impulse buying behavior
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DEMOGRAPHIC FACTORS INFLUENCING HERDING BEHAVIOUR AMONG 
INDIAN RETAIL MUTUAL FUND INVESTOR

The paper focused on the association between demographic factors and herding behaviour among 
Indian open-end fund investors and impact of demographic factors on herding behaviour, data 
collected from 147 open-end fund investors of Delhi NCR through questionnaire and therefore the 
data was analyzed through Correlation analysis. Ordinal logistic regression was wont to measure 
the model. The results revealed that demographic factors: Age, Income &amp; Education have a 
direct correlation with Herding Behaviour. On the opposite hand Gender, marital status, and Occu-
pation have an indirect correlation with herding behaviour. The result of the regression model was 
Gender and Income has a major impact on herding behaviour. The higher results revealed when the 
sample size was large, it had been a serious limitation of this study. The study was only focused on 
Delhi open-end fund investors. Only demographic factors were studied with herding behaviour. 
The research helped the Asset Management Company and policymakers to specialize in investor’s 
demography while designing mutual funds. Despite much literature on demographic variables and 
herding behaviour, this study fills the gap by contributing open-end fund investors for the primary 
time and analyzed demographic variables with herding behaviour.

Keywords: Herding Behaviour, Demographic variables, open-end fund investors, Behavioural 
finance.

Productivity and motivation play an important role in flourishing of the company in the market. 
When the Corona Virus started spreading, work from office has been shifted to work from home 
and now it has become the new normal for everyone. Work from home was applicable since 
many years in many multi-national companies but now the scenario has completely changed and 
every company has adopted it. In this digital era, the companies need to understand the employ-
ee’s perspective so that the level of job satisfaction can increase and they can be loyal to the 
company. 

Dr Ankita Nagpal
Associate Professor Lingaya’s Vidyapeeth

AN EMPIRICAL STUDY ON PRODUCTIVITY AND MOTIVATION OF 
EMPLOYEES DURING THE PANDEMIC.
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Work from home has its own advantages and disadvantages but it has surely provided flexibility 
to the working hours of the employees. Work from home has given the leverage to the employees 
but also made difficult for a HR to satisfy the employees so that they can give their best to the 
company. The several factors like communication, decision making, training, weekend activity 
and work environment changed the working of the employees and stirred their daily schedules. 
The paper aims to find out the various factors which affect the productivity and motivation of 
employees and what they are expecting from the company when they are working from home. 
The data was collected with an unstructured questionnaire from 156 respondents through conve-
nience sampling. Overall, the result was that the employees are happy and convinced while work-
ing from home. The paper will be beneficial for all the companies to know about their employee’s 
productivity and motivation level when they are working from home. 

Keywords: Work from home, productivity, motivation, employees.

In the fast paced digital landscape; companies are more focussed on emerging technologies that 
will boost innovations and risk mitigation in digital landscape. In this way, innovation in the Tech-
nology sector is more volatile, powerful and drives almost every other sector as it moves to keep 
pace with our own demands.. As we are entering in to the new era of Human- machine partnership 
that are radically transform the technologies including Artificial intelligence, Machine Learning, 
are being used to build Stronger Research, Business intelligence, People analytics and automation 
in Hr industry. In order to sustain in the global competitive environment the business has to imple-
ment artificial intelligence driven HR tech framework is inevitable. This paper focuses on how 
Artificial intelligence is reshaping the way that companies manage their workforce and make HR 
PLANS which increases productivity and employ engagement by focusing on key aspects for the 
better use of artificial intelligence are internal training, nature of work, and new skilling. It is 
necessary that every organisation must evaluate the reason behind the use of AI. So that it will 
reduce the repetitive work, or to empower services with fast pacing technology.. Research objec-
tives have been framed to find out the kind of AI technology have been using in the organisations, 
to identify the skill and knowledge that are lacking among the employees in adopting AI with the 
help of skill gap Analysis. To study on which segment will Ai impact the most in Hr industry, 
Whether on Analytics and metrics, Employee productivity, learning and development, Recruitment 
and selection? To bring efficiency and effectiveness of hr professionals AI POWERED TOOLS 
has been used in four categories in Talent acquisition, on boarding, learning and development and 
performance management.

STUDY RELATING TO ASSESING THE EMPLOYEE PERCEPTION TOWARDS
USE OF ARTIFICAL INTELLIGENCE IN HUMAN RESOURCES

Krithika Velmurugan
Research scholar, Ethiraj College for women
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Blue Brain is a virtual machine that will act as a brain, using AI (Artificial Intelligence) to interpret 
the human brain. The major motivations behind this technology are treatments  that combine 
psychology, revealing the hidden secrets of the human mind and to process  that information some 
recent research on the field of brain stimulation by Julich Institute  of Neuroscience .To use this the 
brain is stimulated at the cellular level and fully activated  using reverse engineering concepts. To 
make a machine of thought and data to keep track of all the results of neuroscience and past issues, 
a standard method which involves complex mathematical algorithms of brain stimulation. The 
most common steps are to improve the acquisition of information combining brain information, 
simulation and visual imagery of results, and the then train a system according to the gained infor-
mation. The motivation for such a brain development is to study the actual functioning of the brain 
by building a theoretical framework of artificial intelligence after collecting all available brain 
information and processes that complex information by using supercomputers to build a artificial 
intelligence system so we can make a person’s brain working even after its death.  By the new 
research from, we can speed up the process of brain stimulation as it was a  very time taking proce-
dure for the researcher. A human brain consists of 100 billion neurons so it was a very time 
consuming procedure to map the whole human brain.

Keywords: Artificial Intelligence, Human resources, Innovation, Technology

 Organisations has to analyse the various challenges faced by the hr in implementing AI includes 
inability in using data correctly, insufficiency in planning during recruitment process, inability to 
provide excellent candidate experience, cultural changes. To overcome all the challenges organisa-
tion should use change management approaches such as actively involve employees in building AI 
powered practices, Redefine jobs and develop organisational flexibility. The above approaches can 
be done both on initiatives level and organisational level to manage intelligent technology through 
lewins force field theory, ADKAR change management model. Hence AI must be managed care-
fully by finding reliable learning data sets, using the right implementation approach, seeking clari-
ty, and considering unintentional consequences.

Keywords: Artificial Intelligence, Human resources, Innovation, Technology
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The present study aims to explore the influence of board composition on corporate social respon-
sibility and sustainability expenditure of PSUs in India. Board composition is measured through 
board size, board independence and board diversity. Corporate social responsibility expenditure 
is the prescribed amount of corporate social responsibility expenditure calculated as per Compa-
nies Act, 2013 provisions. The study is carried out for the period of five years from 2014-15 to 
2018-19, using a sample of 24 central public sector enterprises accorded with Maharatna and 
Navratna status. Data were collected from Prowess database and annual reports of respected com-
panies and same were analyzed using correlation and regression analysis. The study documents 
that board size is positively associated with CSR expenditure, though, board independence and 
boards with female directors are negatively associated with CSR expenditure. This study also 
reveals that CSR expenditure is likely to be influenced by composition of CSR and sustainability 
Committee and its meetings held during the financial year. It also found from the study that the 
size of the organisation has significant positive influence on its CSR expenditure.

Keywords: CSR expenditure, board size, board independence, board diversity, PSUs.

The changing technology along-with the changing tastes and preferences of consumers is acting 
as a catalyst to bring about drastic changes in the way marketers react to the dynamic external 
environment. The strategies used by marketers are undergoing changes to counter the multiple 
changes happening across the world. The VUCA environment (Volatile. Uncertain, Complex and 
uncertain) is causing the marketers to constantly innovate and disrupt and present offerings that 
delight and surprise the customers. This is the secret to longevity of brands and keeping them in 
circulation. Given the uncertain times we are living in, where the survival and sustenance of life 
itself is under question, marketers need to constantly find reasons for customers to switch to you 
and stay longer with your brand. 
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The success or failure of a brand is simply measured based on this important behaviour of your 
target customers. Often the fickle minded customer keeps on switching brands in his quest of 
finding the ultimate superior product. The marketer needs to cater to unfulfilled needs and wants 
that may be overtly expressed or hidden in the sub-conscious realm of consumer mind
Keywords: Delight, marketer, uncertain, VUCA, dynamism, fickle minded

The primary aim of every business organization is be successful by earning profit. So, every orga-
nization designs a strategy to accumulate more profit or to capture maximum market share. In the 
present market scenario, marketers use various strategies used to earn high profit or market share 
of which Strategic Positioning and Effective Communication are the two most important mantras 
guiding brand success in today’s competitive marketing environment.
Marketers ensure all possible efforts to promote their brands and to g
rab the customer’s mind share. The impetus is on attracting the customer’s attention and develop-
ing positive associations not just to influence recall but also to induce trial and eventually effect 
purchase decisions. In a market where advertising plays a vital role in coordinating consumer 
purchases, it becomes pertinent for companies to induct all possible measures to influence moti-
vate and inculcate desire to purchase, in the customer through an effective advertising campaign. 
In recent times, marketers of different brands are ready to invest huge amounts of money to affili-
ate/associate their products with renowned celebrities as they believe that the celebrity image and 
reputation will capture the attention of the viewers to the products and services and they can get 
advantage by adding some more value to their brand image through good repute of the celebrity. 
The objective of the present research is to empirically evaluate celebrity endorsement as a mar-
keting promotion strategy and a tool of enhancing brand equity and brand recall in maximizing 
advertising effectiveness. Descriptive research design is employed for research. Qualitative 
Secondary data is critically analyzed to reach to the inference. The result of the research shows 
that the use of celebrities in advertising generates a lot of customers’ attention. A celebrity adver-
tising helps to enhance the sales and provides the mutual benefit to both brand and celebrity. It is 
perceived that celebrities influence brand image and purchase decisions of customers. Brands pay 
high cost to enrich advertisement effectiveness through celebrities so, the brands can create a 
positive brand image and can maximize their sales. Furthermore, using the celebrity in advertis-
ing is the rich source of the brand awareness, brand image, brand loyalty, etc. which leads to the 
high brand equity.

Key Words: Celebrity endorsement, Brand equity, Brand recall, Brand image, Purchase decision
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Beyond curbing the issues of the environmental degradation that has been bestowed upon us in 
the form of globalization and industrialization, sustainability is the need of the hour. In latest 
years we have already experienced a number of the worst natural disasters be it the Australian 
bushfires or covid-19.With the expansion of the industrial revolution and low landmass in the 
environment, the need for sustainability existing along with business has become significant. 
People have prompted a lot of damage to the environment &amp; that there needs to be a sincere 
awareness and the impacts need to be dealt with a more potent feeling and depth. Businesses need 
to simply accept their part of responsibility towards these hazardous consequences to make situa-
tions better. The question is can we keep to create value and trade with each other? Can we main-
tain to enhance the well-being of our stakeholders?

Can we consider capitalism from the viewpoint of how we make the world cleaner, more secure, 
better for our youngsters? And how our businesses can make our societies better, enhance the 
standard of living of our stakeholders, and nonetheless earn money. The objective of an enterprise 
isnt only profit-making but also elements like the production of quality goods and services, adopt-
ing fair trade practices, increasing the marketplace value of stocks, etc. Organizations are seeking 
to penetrate the hidden possibilities which aren’t just about the cost but additionally even about 
the reward. But are companies prepared to view this reward as a multi-layered notion wherein 
equilibrium amongst sustainability and monetary reward can be accomplished?

This paper intends to investigate how potential business manipulate sustainability in technology 
and innovation, what happens while business and sustainability merge, what it is to be a sustain-
able enterprise, what function psychology performs in understanding the need for sustainability, 
obstacles in the way of turning into a sustainable enterprise, how clients compel the businesses to 
discover strategies to be more sustainable, the function of Human resource in sustainable busi-
nesses &amp; its practices, sustainable economy for a green society, green washing, how innova-
tion and sustainability go hand in hand and how companies benefit from them.

This research will be performed on a secondary data which has been taken from a numerous 
number of sources and the research work has been carried out. In addition, a number of reference 
books, journals and reports will be extensively utilized to formulate the theoretical model for this 
study and some information will also drawn from the websites.

Keywords: Business, Sustainability, Innovation, Green society.
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Work has an important role in our lives which helps us in earning our livelihood. But in today’s 
technology driven environment, it is not easy to set a balance between our personal and profes-
sional lives. People do believe that teaching is the profession where employees can make a better 
fit between personal and professional life. So this paper focuses on studying the impact of work 
life balance on employee job satisfaction in self-financing educational institutions under IP 
University. The study has been conducted on Professors, Associate Professors and Assistant 
Professors of these educational institutions. Using Convenience Sampling technique, a sample of 
150 employees has been taken for the purpose of study. The data is collected taking into consider-
ation various relevant factors like gender, age, designation, experience etc. The two major param-
eters that have been analysed are job satisfaction and work life balance.

Hypothesis:

H1 : There is significant relationship between Work Life Balance and Job Satisfaction

H2 : There is significant impact of Work Life Balance on Job Satisfaction.

Keywords: Work life Balance, Job Satisfaction, Environment, Educational Institutions

There is no denial of the fact that market orientation acts as a major pillar for business perfor-
mance and in this era where performance is directly equated to how well it is doing innovation, 
the majority of companies be it an automobile industry or be a pharmaceutical company are 
focusing on innovation. So before going forward we first have to understand it’s the critical 
relationship between Market orientation and innovation. The concept of market orientation has 
been developed by marketing scholars as a strategic framework to explore how firms pursue and 
secure sustainable competitive advantage. It is strategic inclination towards being responsive to 
the needs of customers, which is rooted in an organization’s culture . The primary objective of a 
firm’s market orientation is to provide superior customer value based on insights gained from 
analysis of customer and competitor behaviors . 
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Innovation is measured by three categories: counts of incremental, radical and overall innovation. 
Incremental innovations are the improvements/expansions of existing products, services, 
processes, technical or administrative conditions. Incremental innovation does not cause a signifi-
cant departure from status-quo. In contrast, radical innovations in products, services, processes, 
etc. are breakthroughs that fundamentally change a product or service or process. Market orienta-
tion is considered to consist of four pillars (a) customer centric, (b) customer intelligence, (c) 
competitor orientation, and (d) market dynamism. The customer has become recognized as a 
dominant influence on company strategy and can be defined as a co-creator of value. The extent 
of the company’s interaction with customers can be quantified and qualified by the amount of 
data collected, analysis of customer needs and information relevant to realize innovations.

Various studies have suggested that higher levels of innovativeness in the firm’s culture is associ-
ated with a greater capacity for adaptation and innovation, and those all companies who have 
adapted and understood the market have achieved success. It can be instrumental in anticipating 
consumer needs and adapting the market-oriented organization as one that shapes consumer 
behaviour rather than one that reacts to it. The cross-functional share of information and knowl-
edge might trigger invention and streamline the innovation process leading to market success. 
Amazon, the company launched Amazon Prime to address issues with delivery charges. In addi-
tion, it created the Amazon Locker, which is a self-pickup service for consumers who may not be 
present in the shipping the address indicated at the time of delivery. In addition, higher levels of 
innovativeness are associated with cultures that emphasize learning, development, and participa-
tive decision making. So, by this, we understand that market orientation plays an enormous role 
in innovation.

Key Words:  Innovation, Consumer, Behaviour, Adaptation

This paper emphasised on the use and the growing impact of Artificial Intelligence in today’s 
banking environment. But still, there is a lot scope of implementing this technology in the entire 
banking system. AI not only adds value to the bank but with the use of specific technologies, 
helps in identifying the area to be evaluated first.

AI can respond to complex real-world inputs, probabilistically this is one of its critical features. 
Building off the fundamental technologies to apply them in relation to banking context yields four 
main AI applications today: Data analytics, Chat bots, Robotic Process Automation (RPA) and 
report generation.

GROWING IMPACT OF ARTIFICIAL INTELLIGENCE IN BANKING INDUSTRY
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In the world of technology, AI is the rising star. Artificial Intelligence is the fast-evolving as the 
go-to technology for almost all companies around the world. The technology is getting smarter 
and smarter every day and encouraging every company to apply AI in the various areas of its 
operations or business. The banking industry is one of the fastest adopters of this technology.

The role of AI in the banking industry is huge and the development of the economy is largely 
depending upon the development of the financial sector. We have analysed the various benefits 
and applications of AI in banking along with their challenges and opportunities for its future 
growth.

Artificial Intelligence helps in improving Customer service level and gives a competitive edge to 
the organisation. The technology of AI going stronger and stronger, which help any customer to 
have secure and superior banking experience. Banks use various applications of AI at the opera-
tional and monitoring level as it improves the decision-making process of the management.

The future of Artificial Intelligence seems very bright in the long run but along with this a number 
of developments might impact the future adoption of a wide range of application of AI and 
machine learning in the banking sector. This includes an increase in data repositories, data quality, 
increase in processing power and the new rules, regulations and policies introduced by the 
government.

Keywords: Benefits of AI, Application of AI in Banking, Future Prospects, Challenges and 
Opportunities of AI

According to the wearable device market is growing 21.7% by 2024 but this year a pandemic 
increase in demand is observed from a health perspective. Wearable devices can be implantable 
and wearable like smart watch, activity tracker; patches and smart clothing are used to monitor 
the health status of people like blood sugar, sleep, blood pressure, fatal heart rate, neuro-monitor-
ing. Wearable devices have apps also for sports and fitness, health care and patient monitoring. 
These devices can be wearable in finger, head, toe, ankle, thigh, wrist, ear pod and head of body. 
Many leading companies are working in this area like Apple, Xiaomi, Fit bit, Huawei, Garmin 
and other and developing new devices in health care areas. This paper will focus on the new 
generation wearable device in the healthcare sector and its use.

Keywords: Wearable devices, healthcare, sports, fitness, monitoring, new generation
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As India is facing continuous rise in unemployment, a major policy rethink is needed. Not only 
generation of employment can be a way to increase standard of living but fostering entrepreneur-
ial spirit can be a major contributor towards economic equality. For promoting economic equality 
and overall development it is imperative that participation of men and women should be equally 
encouraged. This paper tries to analyse the issues and challenges faced by women entrepreneurs 
in India and suggests the measures that can be taken to improve the situation. The paper 
concludes that the problems of women entrepreneurs can be minimized by providing appropriate 
training, incentives, encouragement and motivation, social recognition of their entrepreneurial 
abilities, and family’s moral support.

Keywords: Women, Entrepreneur, Issue, Challenges
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The term ‘Internet of Things’ first appeared in publication paper since 2006, describing the para-
digm of evolution concept that brought about by the presence of internet technology with the 
changes in technology management which is very important in contemporary circumstances. This 
study conducted an in-depth analysis of the research material written on the basis of many papers 
which focused on the IoT primarily exploits standard protocols and networking technologies. 
However, the major enabling technologies and protocols of IoT are RFID, NFC, low-energy 
Bluetooth, low-energy wireless, low-energy radio protocols, LTE-A, and Wi-Fi Direct. The 
selected paper is a combination of various disciplines and publications which are all indexed 
wherein the article discusses. Articles are classified using key attributes in sequence: the method-
ology used, general knowledge and applied concepts, and various general exploration topics. The 
IoT, along with artificial intelligence, machine learning and cloud technology, has been one of the 
most important trends in high-tech over the past couple years. It has been developing at astonish-
ing speeds since its inception, often rapidly changing direction and popping up in new and quite 
unexpected forms. The resulting data is then studied to understand and distinguish trends that 
occur in the time span along with the general characteristics of the paper. All various issues that 
are considered in the paper&#39;s methodology selection, their studied and services innovations, 
and continuing discoveries on the characteristics, concepts, and processes applied to technology 
success. This study also reveals the direction of the regular discipline of knowledge. 
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Having to manage people has always been a daunting task as humans have always been complex. 
The transparency of social media, the persistence of software updates, and the remoteness of 
international teams in this current digital age has added even more complexity to human resource 
management.

Thus making the human resources job a difficult one that’s strewn with challenges. Also identify-
ing the fact that since the greatest asset a business can boast of ,are its employees, overcoming 
human resource challenges is time, money and effort well spent. But to attract the right individu-
als the requirements of the job and the organization have to be perfectly understood. The change 
in job roles, expectations and constant adapting of the organization to this change, this task 
becomes increasingly difficult. It is one of the most recurring challenges faced by HR profession-
als and also a heavy responsibility of adapting employees for change.

To add to this, understanding the corporate landscape of the future becomes the ultimate chal-
lenge for HR professionals. With the evolution and growth of industries and technologies, new 
generations enter the workforce. As globalization creates increased competition, it is clearly 
understood that it will be the human resource issues that will make or break a company. By 
remaining relevant, and continuously identifying and addressing human resource challenges, 
companies will empower their greatest asset, their people, towards sustainable success.

The proposed paper will help managers to focus on creating an employee experience that’s a 
notch above the competition and the gravity of adapting in time to new generation HR technolo-
gies.

The paper will explore and discuss the common challenges faced by HR professionals, and how 
not to let antiquated HR processes hurt business.

Keywords: Emerging technologies, Challenges, HR strategies, Skills, Training
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The use of the Scientometric method makes the analysis able to focus on the movement of charac-
teristics, technology management and IoT themes to researcher&#39;s direction that has not 
found at this time, as a comprehensive guide to further research and industry strategy that is more 
directed on concepts that support the 4th industrial revolution.

Keywords: Internet of Things (IOT), Artificial Intelligence, Scientometrics, Technology Manage-
ment
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Many Researchers suggest that leadership can be learned and followers followed positively. 
Motivation, attention of employees, the wellbeing of employees depends on the efficiency of 
managers to a great extent. This paper shows that management skills and behaviours are both 
protect the employees’ health, needs, and wellbeing of employees. This paper discusses the back-
ground of transformational leadership and Authentic Leadership, and diversity with each other. It 
also discusses how leadership styles develop positive psychology abilities and positive relations 
between leaders and their followers.

Keywords: - Leadership, Psychology, Transformational leadership, skills, Authentic leadership, 
positive, followers.
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As we all know in today’s era the technology is increasing rapidly and moving with very fast pace 
of time. Under some of technologies the one of the significant and the most used technology is 
the Virtual Reality. Virtual Reality signifies to computer technologies that use software to engen-
der the realistic images, sounds and other sensations that represents an enormous environment. 
Today VR is in use in almost every field, since the pandemic had hit the world. May it be a busi-
ness, educational or technical sector, VR has made it all in every sector. Moving further we will 
learn how and from where VR evolved. The aim of studying this virtual reality is to design the 
world as a common world for people so that everyone can connect with each other virtually.

Keywords- Virtual Reality, Education, Technical sector, VR evolution, Technology
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MOBILE WALLETS – A SMARTER CHOICE

This paper studies about e-wallets, more specifically about Mobile wallets in India. As we all 
know, in a short span of time the Indian mobile wallet market has grown significantly. We will be 
studying about mobile wallets and their advantages and disadvantages. With the help of this paper 
we will be trying to get Brief conceptual background with the evolution of electronic money and 
mobile wallets, make a Comparison among India’s top three mobile wallets (Google Pay, Pho-
nePe and PayTM) in terms of their operations, innovative services, market share and their total 
transactions. For the purpose of better understanding we would be using Primary and secondary 
data. We have generated our primary data by visiting 22 shops varying from a roadside vendor to 
a big departmental store. We have also circulated a questionnaire in the form of a Google form, 
which was filled by Respondents with ages ranging between 16 years to 45 years however we 
received major response from 18 to 25 years age group. 

The aim of this questionnaire was to help us understand the awareness level of people about 
mobile wallets, to know how popular is the usage of mobile wallet, the reason behind their usage 
of mobile wallet and their preferred mobile wallet. We have also used Secondary data for our 
study. This data has been collected with the help of various websites and other relevant sources 
and we have used it to make a comparison table between the three major mobile wallets used in 
our study including aspects like- KYC compliance, number of users and market share. So with the 
help of above stated empirical research we have tried to analyze mobile wallets with business and 
consumer perspective. With the help of this research we have been able to draw a conclusion that 
people prefer PayTM over other wallets, so in order to understand why PayTM stands out we 
conducted a SWOT analysis of PayTM. 

For instance, mobile wallets are gearing up to provide an instant credit facility. The micro-credit 
program will help the users to take small loans and pay interest along with the amount at the time 
of repayment. They went from “I’ll never buy anything online” to “I love shopping at PayTM” in 
less than 4-5 years. Mobile wallets are definitely the future of online and offline payments in 
India. Mobile wallet is rather a new topic in this technology era; henceforth the points of view 
might be limited..India is having a huge population and the demand for these services is constant-
ly increasing so we believe mobile wallets do have a bright future in India but for that some mea-
sures are to be taken. This research has helped us to suggest a few measures that may be very 
useful for the growth of mobile wallets in India.

Keywords – Mobile Wallets, Paytm, Google Pay, Phone-pe, Digital Money, Questionnaire
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EFFECT OF WORK ENVIRONMENT ON THE JOB BURNOUT OF FACTORY 
WORKERS

The progress of any nation depends on the human resources. Human resource of any organization 
is its most important asset. Work environment affects the effectiveness of the human resources 
significantly. The present study is an attempt to study the effect of work environment on the job 
burnout of factory workers. Normative survey method of research was used in the present study. 
A sample of 600 factory workers of SIDCUL area of district Haridwar was selected on availabili-
ty basis through random sampling method.

Perceived Work Environment Scale developed by Dr. S.M. Khan and Job Burnout Scale devel-
oped by Dr. Zaki Akhtak was used to collect the data. Mean, S.D. and one-way analysis of vari-
ance were used to analyse the data. The findings revealed a significant effect of effectiveness 
supervision management, working condition, confidence in management, monetary gain, socia-
bility &amp; co-operation with employees, opportunity for growth; development, sense of 
belongingness with the organization, citizenship behaviour &amp; recognition at work, work 
relation and job stress on the job burnout of factory workers but employee benefit program had 
no significant effect on the job burnout of factory workers. Thus, it was concluded that work envi-
ronment of the factory workers significantly affected their job burnout. It may be recommended 
that factory workers should be provided good work environment to reduce the challenges of the 
job and eventually prevent the occurrence of burnout. Besides, prevalence of job burnout may be 
affected by the use of artificial intelligence as the use of new and innovative technology may fill 
the working of factory workers with enthusiasm and they will become more productive and effec-
tive for the organization.

Keywords: Work Environment, Job Burnout, Factory Workers.
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BRAND MANAGEMENT AND BRANDING TECHNIQUES IN - THE NEW 
NORMAL DEPICTING IMPACT OF TECHNOLOGY

The current research is based on how branding and brand management is developing in – new 
normal depicting the impact of technology. This study includes several factors which influence 
the brand management and branding resulting in adoption of new technology due to Covid –19. 
Various new technology has erupt and the urge towards the digitalization of marketing and its 
ancillary activities which includes use of internet peripherals for simplification of work opera-
tions for the companies. 

Kanhaiya Sharma, Md. Jeeshan
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In this paper primary and secondary data has been collected and analyzed to find out how the 
changes in the technology especially in the new normal exert pressure on the business functioning 
in align to brand management carried across, how different elements work together to exert situa-
tional force on the brand, how the behaviour of the consumer controls the brand management. 
Also focuses on how the business is influenced by the global adoption of new normal, or the 
global changes taking place in technology, brand awareness and marketing functions throughout 
the globe which helps in better understanding of the organization’s branding phenomenon.

Keywords: Brand Management, New Normal, Branding, Technology, Covid – 19, Adaptation.
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ENTREPRENEURSHIP DEVELOPMENT IN AGRIBUSINESS ENTERPRISES: A 
STUDY OF KUMAUN MANDAL REGION OF UTTARAKHAND STATE OF INDIA

The study mainly wanted to find out the aspects having an impact on the entrepreneurship growth 
and progress of small and micro agribusiness firms. First hand responses from 100 proprietors/su-
pervisors of small and micro agriculture related business projects in Kumaun mandal region of 
Uttrakhand state was rationally chosen for the research. The same was analyzed using expressive 
statistical tools and models of multiple regression of analysis. Results explain majority of the 
owners and managers of agribusiness being male (86%), married (75%). The results of the study 
revealed that the greater part of the respondents (55%) had graduation level education and had 
started agribusiness (48%) because they could not find any other source of earning livelihood 
Factor analysis from various regression analysis illustrated that factors like age, gender, marital 
status and probable production volume had an encouraging association with the level of associa-
tion with agribusiness enterprise while the entrepreneur’s family size and key source of livelihood 
had negative relationship. Secondary source of income, membership of Cooperative and educa-
tional skills were not extensively correlated with level of involvement in agribusiness enterprise 
development. The research paper advocates useful and satisfactory entrepreneurship policies 
such as removal of middle men as they hinder the growth and development of agribusiness entre-
preneurship as a way of actualizing the existing startup schema of the present government of 
Kumaun region of Uttarakhand State on entrepreneurship encouragement.

Keywords: Entrepreneurship, development, agribusiness enterprise, barriers.
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CORONAVIRUS ‘COVID-19’ – SUPPLY CHAIN DISRUPTIONS AND ITS 
IMPLICATIONS.

The outbreak of a recent strain of Coronavirus, known as COVID-19, has spread across the globe 
resulting in the disruption of supply chain. This has led to a negative influence on the businesses 
which has forced them to rethink of some strategies to cope with the crises situation better. The 
current study is based on the major implications of COVID-19 on global business and strategy and 
puts forward research agendas as potential future directions for organizations. In order to survive, 
this paper claims that businesses need to reconsider their approaches during current COVID-19 
pandemic. The concerned areas/ agendas to be studied being financial, socio-economic, and corpo-
rate social responsibility. In order to assist this global problem, baseline analysis has been used. 
Data has been collected conditional on archival data including historic records of present on WHO, 
ILO website, particulars about the global economy, medical reports, and also stock market figures. 
The study concludes by providing useful directions through which decision makers can assess their 
businesses in this exceptional crisis and shape their strategy forward.

Keywords: COVID-19, Supply Chain Disruption, Business, Strategy, Baseline Analysis
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IS DIGITAL TRANSFORMATION A KEY TO GLOBAL 
SUSTAINABILITY?

Global sustainability can be taken as protecting our only living planet in the universe. In other 
words, to sustain is to live. A great gift to humanity is offered by United Nations 2030 Agenda 
which was adopted on 27th September, 2015. It presented a new social contract with its 17 Sustain-
able Development Goals (SDGs). It is being observed by the sustainable development policy-mak-
ers that all nations, from the poorest to the richest face the challenge for achieving a healthy 
balance between economic, social and environmental pillars of sustainable development through 
sound policy, technology enabled innovation and socioeconomic transformation. The purpose of 
the paper is to see that how global economy is undergoing a fundamental structural reformation 
driven by digital economy. Digital Transformation symbolizes the synthesis of many innovative 
technologies, many of which are currently indecisive in their contribution to sustainable develop-
ment, simultaneously supporting and threatening the ability to achieve the SDGs.
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The present study is an attempt to focus on the fact that how digital transformations and advances 
in agriculture, industry healthcare, education, communication, provision of basic facilities and 
services is making life easier for the people. It is predicted that 8.5 billion people will be living 
dignified lives by 2030. Digital solutions can dose the achievement of SDGs by transforming the 
way people live and work. The paper will also highlight the challenges and regulatory barriers in 
achievement of digital economy.

It can be concluded that digital solutions like e-agriculture, e-business, e-health, e- learning, 
e-banking, e-governance and many more can play a key role in helping the world achieve the 
SDGs. There is an urgent need to bring the sustainability and the digital and technology communi-
ties together to align the direction of change with the Ratio Analysis as Financial; Profitability 
Health; performance Indicator of organisations.

Keywords: Sustainable development goals, digital transformation, UN
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DATA DRIVEN INNOVATIONS IN VARIOUS SECTORS AS A NEW SOURCE OF 
GROWTH

Data-driven innovation is regarding building tools, abilities, and, most crucially, a culture that acts 
on data. Data-driven innovation is vital to economic process and enhancements in quality of life, 
with this there is productivity gain, increase in market shares and well-being, and it conjointly offer 
policy steering on a way to maximise the advantages and alleviate social and economical risk. 
Data-driven innovation involves innovations in public sector, finance, media, energy, and trans-
port. It additionally helps us to find new opportunities and connections and modify improved 
understanding of the past to form a more robust future. Smart data helps you in achieving your 
goals and target which is accurate and permits you to compute and set performance goals which 
are often the effectiveness of data. With the help of new innovations and technology the data is 
easily accessible to everyone so with the strategic approach we can analyse and take better deci-
sions. This paper is about tools and mechanisms involved in the innovation, development and 
effectiveness of data driven economy.

Keywords: Innovation, smart data, economy, enhancements

Mansi raghuwanshi
Student, Asian school of business

 
ASB INTERNATIONAL CONFERENCE 2021 

56 
 

 
 

 
 

 



RATIO ANALYSIS AS FINANCIAL & PROFITABILITY HEALTH & 
PERFORMANCE INDICATOR OF ORGANISATIONS

Financial Health, Performance Indicators are tools for measuring and tracking progress in essential 
areas of a Company Performance. Financial Health Indicators provide with a general picture of the 
over-all performance of business. Acquiring insights afforded by financial health indicators allows 
being proactive in making necessary change in under-performing areas, preventing potentially 
serious losses. The financial health indicators quantification allows us to measure the effectiveness 
of the company’s operating model and helps to increase business’s value as an investment. To 
accurately evaluate the financial health and long-term sustainability of a company, a number of 
financial metrics must be considered. Five main areas of financial health that should be examined 
are liquidity, solvency, profitability, operating efficiency and valuation ratios. However, of the 
four, likely the best measurement of a company’s health is the level of its profitability. The present 
study is a descriptive study taking the ratio analysis as a Financial &amp; Profitability Health 
performance Indicator of organisations. The study for analysis is on profitability ratio that indi-
cates a company’s ability to generate earnings against cost during a given period. The ratios reveal 
how well a company is thinking use of its assets to generate its profit. Liquidity is a key factor in 
assessing a company’s basic financial health, which is the amount of cash and easily-convert-
ible-to-cash assets a company, owns to manage its short-term debt obligations. Before a company 
can prosper in the long term, it must first be able to survive in the short term. Solvency ratios mea-
sure a company’s ability to satisfy its long-term obligations as far as the liquidity is concerned. 
They provide information relating to the relative amount of debt in a company’s capital structure 
and the adequacy of earnings and cash flow to cover interest expenses and other fixed charges as 
they fall due. Financial ratios can be used to assess a company’s overall health; standalone num-
bers are less useful than those that compare and contrast specific numbers on a company’s balance 
sheet, such as the price-to-earnings (P/E) or debt-to-equity (D/E) ratios.  Profit Ratio help to deter-
mine how profitable a firm is. Return on Assets and Return on Equity helps to understand the abili-
ty of the firm to generate earnings. Return on assets is the total net income divided by total assets.

Market Value Ratios indicate the combined influence of risk and return, the market value ratios are 
the most comprehensive measures of a Firm’s performance. By using these combined ratios, we 
can get a clear picture of health &amp; performance of the organisation ultimately leading to 
survival; growth of a company.

Keywords: Liquidity Ratios, Solvency Ratios, Profitability Ratios, Operating Ratios, Efficiency 
Ratios. 
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This article describes with research method’s shift in goals and objectives of an Industry in Infor-
mation Technology in Delhi National Capital Region. A standard mutation in technique or underly-
ing assumptions is Paradigm shift. The previous paradigm shifts happened when many technology 
companies which operate on a gigantic market came into existence. The paradigm shift which we 
can see now in the information technology is brought with the way of change in delivering value. 
Performance management is a systematic method which evaluates overall performance of employ-
ees, which plays a crucial position in development of an organization.

Training and development inside the organization leads to greater benefit. For this motive reputed 
business firms try to rent the best human resource that is available inside the marketplace in order 
that the corporations can preserve its picture and goodwill in the future as well. I.T. enterprise in 
India is a key part of the country’s economy. Out of the entire GDP of Delhi is 11% of GDP is from 
countrywide capital region. This article has summary of a subject which transforms in setting up 
goals and objectives of I.T. organizations in Delhi, NCR.

Keywords: Paradigm shift, Information technology, Performance Management System (PMS) 
GDP, National capital region (NCR), Human resource.
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PERFORMANCE MANAGEMENT SYSTEM OF IT ORGANIZATIONS IN DELHI 
NATIONAL CAPITAL REGION
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The Indian MSME are recognized as a major contributor in the economic growth. It is said to be 
the backbone of the Indian economy. It has provided resilience to ward off global economic shocks 
and adversities. Nearly, 20% of the Indian MSME are based out in the rural areas of India and 
continues to provide employment opportunities to nearly 40% of the India’s labor force.

MSME (micro small and medium enterprises) name may appear small but forms a major employ-
ment contributor for India. The MSMEs manufacture more than 8000 products. This encompasses 
a wide range from the traditional products to sophisticated products (in terms of high-tech items). 
Current economic forecast was done that with the Indian Economy growing at an average of 7% 
per annum, it is likely to become a $5 trillion economy by the year 2025.However, in spite high 
growth rate and good prospects, the Indian MSMEs have been subject to certain constraints. The 
most notable barriers are lack of timely credit, Procurement of raw materials at competitive cost, 
inadequate infrastructure facilities including power, water, road, and lack of skilled manpower for 
manufacturing, services, marketing, etc. The most important constraints faced till date are techno-
logical backwardness.

EFFECT OF STIMULUS PACKAGE BY THE GOVERNMENT OF INDIA ON 
SURVIVAL OF MSME IN CHALLENGING COVID TIMES

Dr. Ambika Rathi
Associate Professor, Asian Business School.
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Now with COVID-19 corona virus attacking the world in December 2019 and devastating the 
lives, the economy, what will be the fate of MSME`s. The government of India has announced a 
stimulus package to initiate the process of paddling the economy, to some extent. The paper gives 
a glimpse of how stimulus package could impact different sectors in India with a major focus on 
MSME. Conceptually it seems to be a heavy hitter package and should potentially stabilise and 
propel MSME sector, but few questions are still to be answered. The key to success of package 
stems into its transparency, fast speed and no hassles. In this current situation the need of hour is 
to focus on cash flow based lending, interest waiver for all types of EMI’S and reduction in GST 
etc which unfortunately was not addressed.

The objective of paper is to determine how the medium and small scale industries in India is 
impacted by the stimulus 20 lakh crore package announced by government in the recent situation 
of COVID-19.The research will be based on secondary sources.

Keywords: EMI – Equated Monthly Instalment, GST- Goods &amp; Services Tax, COVID-19-co-
rona virus, MSME- medium and small scale enterprises.
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New Delhi Institute of Management
In today’s era world it is not easy to attract customers and keep them loyal just because of existence 
of rigorous competition and the increase of customer awareness about competing products or 
services. It is often said that attracting a new customer will cost 3 up to 5 times more than keeping 
a current one. So it is of great importance for a company to make its present customers loyal. Meth-
ods and techniques applied by different companies vary considerably and most of them are experi-
mental.
Customer relationship management (CRM) is a widely implemented model for managing a com-
pany’s interactions with customers, clients, and sales prospects. It involves using technology to 
organize, automate, and synchronize business processes—principally sales activities, but also 
those for marketing, customer service, and technical support. Management is a broader concept 
than marketing because it covers marketing management, manufacturing management, human 
resource management, service management, sales management, and research and development 
management. Thus, CRM requires organizational and business level approaches – which are 
customer centric – to doing business rather than a simple marketing strategy. Customer Relation-
ship Management (abbreviated CRM) as an important business approach. Its objective is to return 
to the world of personal marketing. The concept itself is relatively simple. Rather than market to a 
mass of people or firms, market to each customer individually. Theory of inventive problem solv-
ing (TRIZ) suggests that anything which has an innovative nature, like methods and techniques of 
CRM, can be made systematic. So in the first stage of this research, authors tried to extract CRM 
tricks applied by the well-known American retailer, Sears. CRM involves all of the corporate func-
tions (marketing, manufacturing, customer services, field sales, and field service) required to 
contact customers directly or indirectly. Then they were sorted with regard to TRIZ principles.

Results are shown here through a representative description of Sears’s operations. Many compa-
nies today are looking for the magic wand to solve customer relationship management (CRM) 
challenges. The good news is finding a CRM Solution is not difficult as there are literally hundreds 
of programs available. The bad news is…there are hundreds of CRM Solutions available making 
it a challenge to find the right solution. So how does one face this daunting challenge? In this paper 
some of the major difficulties of TRIZ application in CRM are highlighted.

Keywords: Theory of inventive problem solving (TRIZ), Customer Relationship Management 
(CRM), 40 Inventive Principles, Marketing, Retail Business.
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Human life has undergone rapid changes since industrial revolution affecting the socio- economic 
conditions of people all around the world. The Fourth Industrial Revolution (IR 4.0), as an emerg-
ing development, has also widely impacted the diverse aspects of human life. In this era of digitali-
zation which is a key tool of industry 4.0, its emerging role has been evident especially during the 
crisis like the ongoing COVID-19 pandemic. Many governments around the globe have used 
different types of the 4IR technologies to reduce and control the outbreak of this disease. The Arti-
ficial Intelligence and drones have been used to monitor public areas to assess whether social 
distancing was being represented or not.

Globally, the cloud-based platform, such as Zoom, Google Hangouts, and Webex, have been used 
to make it easier for workers to work from home and students to complete their studies online. In 
short, the Fourth Industrial Revolution gives us the tools we need to battle this global threat. India, 
while moving towards trillion dollar digital economy by 2025, is in an advantageous position for 
quicker adoption of AI. Program like Digital India programme, Start-up India and Make in India 
are expected to speed up our rapid industrialisation. However, the comparative readiness of India 
is questionable. India has to speed up its preparedness by filling workforce skill gap, ensuring data 
security, making industrial initiatives, solving issues of e-waste generation and finding methods to 
tackle industry generating environmental crisis.

Better governance and talented imagination will make India ready for fourth industrial revolution. 
The present paper is an attempt to analyse our advantages as well as preparedness for the fourth 
stage of industrial revolution. The analysis is based on secondary information collected from vari-
ous reports.

Keywords: Industrial Revolution, industry 4.0, digitalization, digital economy.
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Enterprises need to distinguish themselves from a competitive advantage in the current economic 
situation through a constant and effective attempt to increase the organisations economic success 
and create high competitiveness for all the key players involved in its work. The two crucial 
notions of influential research programmes are innovation and sustainability. Although these 
concepts and frameworks might seem at variance at first glimpse, they are efficacious. For both 
professionals and scholars, sustainable innovations are of growing attention. Organisations want to 
understand how these innovations should be developed. However, by analysing the antecedents of 
implementing appropriate innovation, researchers have concentrated thoroughly on this issue. This 
paper aims to examine the aspects of environmental development in the context of the globalised 
economy challenges.
Keywords: New technology, sustainable development, sustainable innovation, performance in 
business.
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Purpose: The purpose of this study is to find out the role of Information and Communication Tech-
nology in the learning process of students using digital platforms like- WebEx, Zoom, Google 
meet, Google Classroom and many more, and to find out the factor influencing the satisfaction 
level of students in e-learning process by using Technology Acceptance Model (TAM).
Design/ Methodology: The target population for the research was the students of higher education 
institutes in Haridwar district of Uttarakhand. Data was collected by using e- questionnaire 
through Google forms.

SUSTAINABLE INNOVATION STRATEGIES IN THE CURRENT ECONOMIC
ENVIRONMENT

Dr Bilal Ahmad Dar

Research Fellow, University of Kashmir

ANALYSIS OF FACTORS INFLUENCING STUDENTS’ SATISFACTION IN 
E-LEARNING PROCESS THROUGH ICT USING TAM: A STUDY AMONG HIGHER 
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Stratified Random Sampling will be used to collect data from 300 students who had taken online 
classes. The data was analyzed by using statistical tools.

Practical Implications: There are numerous challenges that were faced by the higher educational 
institutes as well as by the students during online classes especially at the time of COVID-19. So, 
this study can be proved very useful for the higher educational institutes as it provides the insight 
into the factors that need to be focused while conducting online classes. Also, it provides guide-
lines for the institutes as well as for the digital platforms that working on ICT, to make the learning 
system effective and also improve the satisfaction level of students. Originality/ Value: This study 
is one of the novel studies that highlight the role of ICT in learning process and satisfaction level 
of students. This study is also pioneer one as here TAM is used to measure the effectiveness of ICT 
and satisfaction level of students.

Keywords: Information and Communication Technology, TAM, COVID-19, students’ satisfaction, 
higher educational institutes.

*****

In today’s world innovation and technology management is an unavoidable issue for innovative 
and technological organizations. Today’s most of the innovation is limited as developed countries 
like US, Japan, Europe etc. Most of developing countries like India, Brazil, China etc. trying to 
reach out more Innovative ideas and technological ideas. But still also becoming a subject for rapid 
progress and development in developing countries. The purpose of this study is to investigate how 
to manage innovations and technological environment in developed countries as well as develop-
ing countries.

Even we applauded people for innovations but as technology increases we also increase the risk 
the cyber attack. The more we advanced the more problems we create. So, if we innovate more and 
advanced in technology we also need to work with proper institutional guidelines. Although we 
need to make sure the humanity life. This study provides a theoretical and conceptual framework 
analysis for managing innovation and technology in many business institutions as well as corpo-
rate bodies.  We present the issues and challenges in innovation and technology management and 
come up with proposed solution.

Keywords: Innovation, management, technology, developing, theoretical.
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IMPACT OF RUNNING BUSINESS ON SMALL COMMUNITIES DUE TO
CONTINUE LOCKDOWN

Numerous people group have dispatched programs for drawing in new modern plants and have 
even offered promptings, for example, charge exclusion or the rental of municipally-developed 
processing plant structures to energize these new businesses. The Covid lockdown in the Indian 
has left numerous Indian labourers unfit to tackle their responsibilities. The guarantee of govern-
ment help has carried solace to a few, yet others actually dread for their endurance. At the point 
when India entered the COVID-19 lockdown on March 25, Jammu and Kashmir & economy was 
all the while ascertaining the misfortunes it had caused by virtue of the extraordinary lockdown 
and correspondence barricade that the Indian government had forced in the UT since August 5, 
2019. One lockdown after another slowed down the business in neighbourhood level.

Keywords: Unemployment, Lockdown, Business, Transportation agriculture

Innovation is at the basis of economic development. It is always been a significant driving force for 
enhancing the market growth. Innovation & technology management is an inevitable issue for the 
developing countries like India. Government of India is also considering this concept as the most 
significant enabler of generating & sustaining economic prosperity of the country.
Indian government also declared the year 2010 to 2020 as the era of innovation with much greater 
emphasis on science, technology, innovation, creation of knowledge (Annual report, DST 2010). 
However, our agriculture sector has been untouched with advanced technology for many years and 
still people are compelled to use the traditional tools and methods in most of the geographical 
areas. This sector contributes 16% of our GDP and employs around 50% of the workforce. It is the 
largest employment source (mostly disguised employment) and accounts for a significant piece of 
the overall economic development of India. In spite of this, the sector has not been emphasized and 
supported with advanced and sufficient technology. According to crop yield data, India’s rice and 
wheat yield is still below to the world’s average yield. Lack of technology is one of the major barri-
ers for good agriculture yields in the country. Modernization of Indian agriculture to support it with 
innovative technology is an urgent need. Even, rising agrarian distress has caused unsustainable 
circular migration from rural to urban areas. Thus, the paper provides a theoretical and conceptual 
framework analysis for eradicating the various challenges in the agriculture sector by contemplat-
ing mainly on the application of innovation and technology.
Keywords: Technology, Innovation, Crop, Agriculture
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The quest to find the ideal capital structure has motivated the researchers around the world to 
study the impact of determinants of capital structure on the leverage. There have been a lot of 
studies in this area but the results are mixed and contradictory. As most of the studies in this area 
have been conducted in the developed countries, this study aims to examine the determinants of 
the capital structure in a developing country like India. The study employs panel data regression 
method to analyze the impact of nine explanatory variables namely Profitability, Firm Size, Grow 
rate, Tangibility, Liquidity, Interest Coverage Ratio, Non-Debt Tax Shield, Tax rate and Business 
risk on the dependent variable i.e., Total Debt. The sample of the study included a heterogeneous 
set of 132 firms from 5 industries listed on NSE 500. The findings of the study reveal that Profit-
ability, Firm size, Liquidity, Interest Coverage, tax rate and Business risk are some of the import-
ant determinants of capital structure in Indian firms. And any single theory, weather Trade-off or 
Pecking-order theory cannot fully explain the behaviour of all the determinants included in the 
study.
Keywords: Capital Structure, Leverage, Determinants, India

THE DETERMINANTS OF CAPITAL STRUCTURE: EVIDENCE FROM INDIA

Dr. Atif Ghayas, Dr. Tasneem Fatima Khan
Aligarh Muslim University

The Covid-19 pandemic has led to an inexorable wave in the usage of digital technologies due to 
the social distancing norms and universal lockdowns. Society and officialdoms all over the world 
have had to amend to new ways of work and life. We sight see thinkable consequences of the digi-
tal wave and the research issues that arise. An increase in digitalization is prominent organisations 
and educational bodies to shift to work-from-home (WFH). Block chain technology will become 
vital and will involve research on design and regulations. Gig workers and the gig economy is 
expected to escalation in scale, raising queries of work allocation, collaboration, motivation, and 
aspects of work overload and presentism. Workplace projecting monitoring techno stress issues 
will become prominent with an increase in digital presence. Online fraud is probable to grow, 
along with research on managing security. 

There may also be implications for physical and mental health with respect to work–life balance 
during the COVID‐19 outbreak, as time during stay‐at‐home orders may lack a clear transition 
between work/school and leisure. 

HOW TECHNOLOGY HAS AFFECTED THE LIFESTYLE OF HUMANS 
DURING PANDEMIC

Pritish Upadhyay, Anirudh Yadav
Student, Asian school of business
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Human Resource consists of all the individual employees who contribute to the operations of an 
organization, whether they are employed fulltime, part-time, on a temporary or permanent basis. 
Human resource Management is more concerned with the people aspect in management. HRM, an 
important part of any organization, often ensures the success of the shared relationship between 
employees and organization. Developing countries like India has also woken up to the reality that 
HRM is the key factor for the better performance of an organization. The success of organization 
is also depends on good H.R. practices which can be done by identifying and satisfying the needs 
of the employees beginning with recruitment and continuing with training and development. The 
evolution of Indian approach to HRM will depend on an increase in the applicability of the Ameri-
can, European and Japanese approach to human resource management implemented in these orga-
nizations. The study examines how a developing country, and in particular, some selected Indian 
companies, construe Human Resource Management and to know the variables affecting HR prac-
tices. In the process, this study analyses the meaning of Human Resource Management and preva-
lent human resource practices in selected Indian organizations. The paper aims to analyze the 
Human Resource practices followed by Indian organisations and also to identify the methodology 
used by the Indian market. The research will open new areas for future research in Human 
Resource practices and factors that need consideration for improvement in this area.

Keywords:  H.R. Practices, Indian organisations, Recruitment, Training.
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Prior review has suggested long working hours may be associated with increased anxiety, depres-
sion and cardiovascular disease, although meta‐analytic findings suggest small to\ negligible effect 
sizes which are moderated by feelings of work appointment. Further, the issues of net neutrality 
and zero-rating plans will merit examination. A key research issue will also be the impact and 
consequences of internet shutdowns, frequently resorted to by countries. Digital money, too, 
assumes importance in crisis situations and investigation will address their adoption, consequenc-
es, and mode. Aspects of surveillance and privacy gain importance with increased digital usage. 
The guideline of the internet, a key source, will be crucial post-pandemic.

Keywords: Digital wave, Gig work, Internet governance, Digital payment, Post-pandemic
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Microfinance programme is considered to be an important institutional framework for alleviating 
poverty and fostering the socio-economic growth of sectors of society that are financially vulnera-
ble, particularly women in developing countries. Frequently, due to the scarcity of resources which 
could be used as leverage, women have trouble in obtaining institutional credit. As an alternate 
distribution method, microfinance focuses on women as women are more likely than men to have 
credit constraints. Under this scheme, more than ninety per cent of its participants are women. The 
underlying principle of this program is to empower women by way of financial help and encourag-
ing them to earn an independent income, contribute to their households financially, and create 
self-employment. This economic freedom is projected to give women members throughout the 
program enhanced self-respect, self-esteem, self-confidence and other aspects of empowerment. 
The present paper tries to explore whether there is really any impact of the microfinance upon 
different dimensions of women empowerment. For this purpose research articles published in 
national and international journals have been reviewed and their results have been analysed. The 
study has found that women& involvement in microfinance, especially through self-help groups 
(SHGs), empowers them in the economic, social, psychological and political realms, derived from 
empirical results of current related literature around the world.

Key Words: Microfinance, Women Empowerment, Self-help Groups

The purpose of present research paper is to study the present status of researches conducted on 
online food aggregators by reviewing the available literature. The other objectives of the present 
study are to classify the past studies under various categories, to provide an inclusive bibliography 
on the said topic and to evaluate the results of the studies taken into consideration by various 
researchers. Different sources were probed to review the past literature and out of various papers 
related to the underlying topic; 25 research papers were considered, forming the sample for the 
present study. 
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It was found that the research work on this topic has surged from 2018 to 2020, thus gaining 
consistently higher attention since then. As India is the second largest consumer of food in the 
world owing to the second largest population in the world, continuous development of digital infra-
structure and increasing adaptiveness of technology in the recent years, so which ultimately shows 
the need to dig deeper into food aggregator industry. The present study will aid academicians, prac-
titioners’ future researchers, policy makers and other relevant stakeholders in studying the existing 
research work, as well as in setting the directions for future research work related to same subject 
area and use of such data in any field that can be contribute in a resourceful manner.

Keywords: Behavioural intention, Consumer perception, Customer satisfaction, Food aggrega-
tors, Food delivery applications.

The outbreak of the Covid-19 pandemic had upended the projections of every business and digital 
marketing is no exception. The Covid 19 pandemic caused significant changes, especially those 
relating to marketing that led to digital usage. The transition to remote work prompted by the social 
distancing measures has created the need for virtual marketing of brands, customer interactions 
and basically conducting overall business. The crippling impacts in the early couple of months 
during the first wave of the pandemic have been long-lasting and potentially permanent in case of 
certain businesses. This paper aims to determine the prospects and effects of digital marketing in 
the pandemic period and develop the concept of digital marketing for new normal.

The methodology of this article uses a descriptive approach by analyzing various literatures on 
digital marketing. The results of this study found that advances in information technology played 
a role in the development of digital marketing, especially during the Covid-19 Pandemic. The char-
acterization of digital marketing will open new avenues for future research. In the future, business 
people must follow technological advancements as digital marketing media to increase their mar-
keting. The impact of experiential marketing can last longer for almost any brand or industry as it 
is all about immersing consumers in live experiences whether it is through a website, webinar, or 
landing page. As the number of users increased over time, companies, influential brands, even tech 
enterprises had to produce more and more content to market, for the users to consume. Reports 
released by Mindshare India and Vidooly have stated that YouTube and primary video-sharing 
platform garnered over 300 billion views in first quarter of 2020. The organisations need to retain 
their foothold when it comes to brand presence as it may be harder to recover later after losing the 
momentum; that’s how digital marketing works in the long run.

Keywords: Consumer behaviour, Digital marketing, Changing online trends, Covid 19.

A STUDY ON CHANGING CONSUMER, DIGITAL MARKETING AND 
IMPACT OF COVID-19

Rishab Arora
Amity International School

 
ASB INTERNATIONAL CONFERENCE 2021 

68 
 

 
 

 
 

 



The field of HRM in recent years have seen a significant transformation, the organization's readi-
ness on people and technological strategies have been put on test by the pandemic. The global 
disruption has also acted as a force multiplier and, ensured irrevocable changes in the technologi-
cal structure for an organisation. Most of the skills identified earlier to sustain the HR function as 
early at the start of the last year are going through a change and may cease to make an impact as 
expected. So, this paper would not only identify the catalysts of technological change, but would 
also highlight the feedback fallacy that is widening the skill gap and, is delaying the learning. 

Very importantly, when innovation is the driving force of a change, it is bound to impact the organi-
sation and people both locally and globally. Managing this force and aligning business strategies 
to sustain and deliver differentiated people and business values becomes equally critical. The 
organisations are likely to be dependent on data-driven methodologies and digital literacy to 
enhance the effectiveness of business processes and making them sustainable. 

One of the main challenges in HR tech space is the distribution of learning, as most of the technolo-
gy-driven agendas are foreseeing the requirement and are futuristic. However, the adoption is 
happening in the present and, for some yet to move from the past. Apart from this internal environ-
ment challenge which can be addressed to an extent by strategic analysis, there are external chal-
lenges related to strategic intent, capability and decisions.

The strategic role of HR partners in implementing a transition can be divided into two main areas: 
transactional activities consist of service delivery aspects and strategic activities focused on 
achieving organisational goals. HR leaders need to build the capability of turning a company's 
strategic intent with regards to innovation into tangible. However, the challenge to create an organ-
isation where every employee is responsible for sustainable innovation as an innovator, manager, 
team member or mentor will determine this futuristic transition.

The post-pandemic era is now focusing on new parameters such as:The concept of performance is 
redefined towards outcome-based objectives. Critical success factors being frequently evaluat-
ed.HR strategies directly linked to Business strategies. Artificial Intelligence defining employee 
experience Cognitive flexibility of the organisation.

The strategic flexibility of adoption to an innovation strategy would determine it's value, sustain-
ability and, will empower leaders in fostering a technologically driven environment and leading an 
improved HR version.

Keywords: Human resource, Technology, Digital, Artificial Intelligence
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The state of Jammu and Kashmir is the northern most state of India which is divided into three sub 
parts, the North Kashmir, South Kashmir and Central Kashmir. North Kashmir includes three 
districts viz District Baramulla, District Kupwara and District Bandipora. Most of the people are 
rural. The main occupation of the people is agricultural activities and about 70-80% people are 
involved in horticultural activities in one or the other way which indicates horticulture sector as a 
vital source for livelihood and major contributor in rural economy. Apple and Walnut are the major 
horticultural products of North Kashmir. Horticulture industry offers wide range of options to 
horticulture producers (farmers, growers) and others for crop diversification and also provides 
extensive scope for sustaining number of agro-industries which creates various employment 
opportunities for people of North Kashmir especially large number of youth gets involved in the 
industry and takes it as an entrepreneurship. It is seen from almost a decade that, due to various 
developmental issues and lack of facilities the spirit of the particular sector is degrading and most 
of the people get away from the sector which may lead to major threat in future. This study tries to 
understand major issues and challenges in horticulture development of north Kashmir and also 
throws light on various suggestions related to it.

Key words: Horticulture development, issues and challenges, economy, north Kashmir

MAJOR ISSUES AND CHALLENGES IN HORTICULTURE DEVELOPMENT: 
A STUDY OF NORTH KASHMIR (J&K)

Nusrat Rashid, Research Scholar, Dr.Farzana Gulzar, Sr.Assistant Professor
University Of Kashmir

Artificial Intelligence (AI) is a revolution that is bringing about drastic changes on how humans 
live and work. It is a broad concept of machines being able to carry out tasks in a way that humans 
would consider “intelligent”. With recent technological advances there are abundant opportunities 
to streamline business activities that previously had to be carried out by humans. Therefore, it is of 
the highest importance to consider and evaluate the impact of technology on the area of HRM. 
Artificial intelligence is producing multiple solutions for hiring managers including basic recruit-
ing tools through intermediate applications and advanced AI solutions. These tools are creating a 
more effective way for human resources to predict a candidate’s future success with their company. 
In many ways artificial intelligence (AI) is transforming the human resources field altogether. The 
current study would throw some light on artificial intelligence breakthroughs and implications 
with respect to HR. 

ARTIFICIAL INTELLIGENCE: PREPARING HR FOR SUSTAINABLE 2030

Dr. Resham Sundrani
Research Scholar, Delhi University
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AI perform frequent, high-volume, computerized tasks reliably and without fatigue. Artificial 
Intelligence enhances the speed, precision and effectiveness of human efforts. The article speaks of 
a growing consensus calling for the ways in which AI can be used to streamline multiple human 
resources processes to bring forth efficiency &amp; accuracy. It offers significant opportunities to 
improve HR function like- self-service transactions, recruiting and talent acquisition, payroll, 
reporting, access policies and procedures. AI is increasingly used to automate various transactional 
HR processes, and automation will have the advantages of introducing non-human agents into 
human strategic decisions. There are fascinating controversies where the world’s leading experts 
disagree, such as: AI’s future impact on the job market; if/when human-level AI will be developed; 
whether this will lead to an intelligence explosion; and whether this is something we should 
welcome or fear.  

Keywords: Artificial Intelligence (AI), technological advances, human resources processes, self- 
service transactions, strategic decisions, intelligence explosion.

Customer segmentation is to collect customer related data to generalize some insight so as to solve 
business challenges. Data around customers like how they browse, what they choose, from where 
did they login, how they buy things, this is something personal detail of the customer and studying 
the behaviour of the customer is customer segmentation. After getting all the details most of the 
companies or business industry provides, customer related market activity which will help not only 
companies but also customers too, for win situation. This is a target market analysis process. In this 
paper comparative study of customer segmentation on using Machine Learning will be studied on 
various areas like online shopping, Voting classification, education category classification, health-
care, and review sections. Studied about accuracy, silhouette score and previous data of customer 
to predict the future transaction which help in promoting and creating the strategy for business. 
Comparative study emphasis on different classifier algorithm like Random Forest, KNN, Logistic 
Regression, Decision Tree, AdaBoost and even Gradient Boosted Decision Tree on segmentation 
analysis. To collect data for customer segmentation we need to monitor data which can be (RFM) 
Recently-when was the last visited, Frequency - how many times customer visited and mone-
tary-How much money do they spend. For loan companies it is necessary to know about their 
customer that when a customer is last visited on their site and for how much duration ,how 
frequently they visit and how much they spent their. So in this paper empirical study focuses on 
Customer segmentation in different areas using machine learning.

Keywords: Machine Learning, Customer Segmentation, Business

AN EMPERICAL STUDY OF CUSTOMER SEGMENTATION USING 
MACHINE LEARNING

Arti Ranjan, Research Scholar,Dr.Satyajee Srivastava, Associate professor
Galgotias University, Greater Noida

 
 ASB INTERNATIONAL CONFERENCE 2021 
 

71 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 



Communication of ideas and information on the Internet has led to the growing and popular busi-
ness of making food online. Today, a variety of businesses are setting up online stores due to tech-
nology. Various factors such as cheap smart phones and internet data packs have made people 
increasingly use mobile phone apps. Apps have made things easier for users like distributing, 
buying, selling, marketing and providing products or services on electronic systems such as the 
Internet and other computer networks through e-commerce or trade nets. The main advantage of 
online food ordering is that it greatly simplifies the ordering process for both the customer and the 
restaurant, and also simplifies the load at the end of the customer as the whole process of ordering 
is automated. Food distribution can be defined. Process food delivery or take it out of a restaurant 
or local food joint via a web page or mobile app. There are a variety of options available on a site: 
recommending favourite restaurants and seeing others &recommendations, offering recipes and 
reading through others& recipes. The technologically advanced online food ordering system has 
significantly changed the culture of restaurants and provides a new excellent comfort zone for 
people around the world. Online food ordering and delivery is a new type of business model in the 
current era of e-commerce and that leads to the start-ups of several online businesses. Online food 
ordering and delivery is very successful because it bridges the gap between restaurants and 
consumers. It is a process were a customer will search for a restaurant and filter with the available 
items, cuisines and they deliver by an application in the mobile phone. The main objective of this 
paper is to study the effectiveness of the online food delivery business and customer perception 
towards Swiggy. Swiggy is an application for food ordering and delivery which is a Bangalore 
based company. Swiggy was mainly to provide a complete order and delivery solution to the urban 
foodies. The objective of this paper is also to study the factors influencing the consumer perception 
and buying decision of Swiggy and to study the level of consumer satisfaction of Swiggy.

Key words: Consumer perception; Customer satisfaction; online food delivery; Swiggy Applica-
tion.
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When you expect growth of the economy, then it is obvious that the growth must be contributed by 
each and every section of the economy. This means that each and every person should feel that he 
is the contributor in the growth of the economy. The government should also see that there should 
be maximum participation from each section of the society be it rich or poor. If we talk with special 
reference to knowledge and access to financial resources, we will find that there is huge gap 
between demand and supply of financial literacy among the rural population of the country. Lack 
of financial knowledge among the rural and weaker population is holding back the growth of the 
economy especially when around 67% of total population stays in the villages. Finance has always 
been considered as one of the important parameter of the growth for any economic activity. The 
economic growth of a country can be enlarged by using financial inclusion as a bridge that would 
facilitate fuller participation by weaker sections of the country. Financial inclusion is a system 
through which a developing country like India can attain inclusive growth by connecting the 
contribution of weaker or rural population of the country with the main stream. If there is an easy 
access of weaker section to the financial system of the country, country can move towards higher 
economic growth. In the available literature, it has been found that one or the other indicator is 
absent for different reasons. However, since each of the indicator is important for calculating the 
more comprehensive financial inclusion index. The main objective of this paper is to introduce an 
index that allows for a general overview of India in terms of financial inclusion. The index is calcu-
lated using three dimensions related to the measurement of the levels of access and usage of finan-
cial services.

Keywords: Financial Inclusion, Economic Growth, Index, Financial Literacy
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Strategy is essential to the success and sustainability of all organizations. It is about capturing 
opportunities and knowing which not to pursue, all while lessening risk. Develop a Marketing 
strategy that stands the best chance of delivering on current and future performance, productivity, 
and profit targets. A good strategy is designed to drive long-term growth and profit. Creating a 
strategy requires understanding company, industry, customers, and competition. This is the reality 
that all consumers desired branded products. But do they buy it? The demand of the Bottom line is 
simple. The products they demand for remains stable for a period of time. According to the Bottom 
of Pyramid (BOP), 2/3 rd population lies under the Bottom of Pyramid. But does it mean they all 
buy the same kind of products? Or say do they all having the same taste and preferences? The 
bottom line and the other hierarchical lines are separate and a marketer should cater in reference to 
their needs and wants. The main idea behind the study is to find problems faced by the bottom line 
while purchasing, what they demand for and how to create values by providing the best solution to 
them. It is not easy task for marketer to find the actual needs and wants of the bottom line and come 
up with the proper solution. This study will give a brief knowledge about the best marketing prac-
tices and develop strategy for their corporate growth.

Key Words: Consumer Behaviour, Marketing, the Bottom Line, sustainability.

Ashish Naula, Student Dr. Veenu Arora, Associate Professor
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Marketing and the Bottom Line: Assessing Marketing Performance

Mittal School of Business, Lovely Professional University, Jalandhar, Punjab

The purpose of this paper is to understand the impact of COVID-19 on the learning process with 
the help of a not so old phenomenon of Online Learning in India, by reviewing the available litera-
ture. Other objectives of the present study are to understand the consumer perception towards these 
learning platforms like Udemy, UpGrad, Coursera, etc., and to review the results of the studies 
taken into consideration by various researchers. It was found that the research work on this topic 
has been continuously done for over a decade now but, how the Indian market is going to adopt it? 
The present study will aid academicians, students, employable personnel, and other relevant stake-
holders in understanding how and what kind of information is required and what sentiments are 
saying about virtual or online learning. Along with that, the idea is to understand the technological 
acceptance of these online courses for the categories of the sample that we wish to collect, with the 
help of UTAUT (Unified Theory on Acceptance and Use of Technology). Also, using the factor 
analysis we shall be listing down certain factors that affect the decision making of a course seeker 
while opting for Online Certification Courses.
Keywords: Virtual Learning, COVID-19, Self-Paced Courses, MOOC’s, SPOC’s, Online Certifi-
cations, Student Engagement, UTAUT Model, Factor Analysis.
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Today’s market is arduous and dynamic in nature, management of technology &amp; innovation is 
the key for the businesses to uphold and broaden their area of business and achieve the goals for a 
new India. Managing technology and innovation is evaluating business activities and upgrading 
resources according to the change in the market environment to bring out the innovative products 
&amp; services in the market as well as to get a competitive advantage. This paper attempts to 
highlight the challenges faced by the businesses in innovation and technology and how business 
intervention is important for effective management of resources. This paper also attempts to 
bestow a set of ideas for the management of technology and innovation to encourage businesses 
towards innovativeness. The study of this paper is based on the secondary data collected from 
different sources.

Keywords: Technology, Innovation, Management
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MANAGEMENT OF TECHNOLOGY AND INNOVATION IN BUSINESS

The aim of this paper is to connect, by reviewing the available literature, the current status of 
research carried out on gaming addiction, PUBG, mobile gaming effects and psychological 
behaviour. Other aims of the present study are to classify the previous studies into different catego-
ries, to provide an inclusive bibliography of the subject, and to analyze the results of the studies 
taken into account by different researchers. In order to analyze the previous studies, various sourc-
es were reviewed and 25 research papers were considered out of thousands of papers, forming the 
sample for the present analysis. The research work on this subject was found to have increased 
from 2011 to 2020, thus gaining consistently greater interest since then. This report will assist 
scholars, clinicians, potential researchers, policy makers and other relevant stakeholders in the 
study of current research work, as well as in the establishment of guidelines for future research 
work related to the same subject area, and in the use of such data in any field that can make a 
resourceful contribution.

Keywords: Gaming addiction; mobile gaming; PUBG; literature review.
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For researchers and scholars, market orientation and innovation have always been considerable 
research because it has to adapt to rapidly changing customer needs and desires in a volatile envi-
ronment. The empirical and theoretic studies indicate that with innovative characteristics& market 
orientation has a significant interrelationship as both innovative service and product samples make 
widespread beneficiation to the firm’s innovation project impact performance. Previously, authors 
and academicians had attempted to uplift market orientation by measuring them conceptually and 
empirically on contrasting scales, such as the scales of Kohli and Jaworski, and the extended 
market orientation scale which is newly developed by the construct can also be examined from a 
historical perspective.

For instances, in the automobile industry, Rapido uses technology and consumer behaviour to com-
pute the market demand leading to innovation. Considering the market orientation and intelligence 
generation Snapdeal entered with innovative minds in the e-commerce sector but failed due to less 
contribution in the innovation of market orientation. The research and managerial implications are 
considerable in academia and managerial purposes that are presented. They say Creativity is the 
greatest rebellion in existence and innovation is created for good. In the past year, we could com-
mence grapple over COVID, as it could have been only through revolution and innovation, and 
surge back with the help of healthcare advancements. Therefore, we truly believe Market Orienta-
tion and Resilience are the two pillars to success.

Keywords: Innovation, Automobile industry, Market orientation, Intelligence generation,Resil-
ience
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This paper introduces a special issue of today’s business world that is changing with adoption of 
artificial intelligence and internet of things. Recently it has been become a major focus area for the 
large scale industries to implement in it in their course of actions. As now it is the indeed future of 
communication which is transforming the things of the real world into the smartest objects. 
Now-a-days internet of things is helping in prominently capturing an enormous amount of data 
from the multiple sources to further use it in different situations. Realizing the future and full 
potential of IOT devices in all the industries introduces the requirement of investment by the busi-
nessman in new technologies. AI enabled internet of things creates intelligent machines that stimu-
lates smart behavior and supports in decision making with little bit or no human intervention. As 
we know that how now a days various businesses have already adopted Artificial intelligence and 
internet of things as a part of their processes and services. And it is also found in many researches 
of the scholars that the AI and IOT are the top technologies in which the companies are investing 
more to increase their efficiency and effectiveness and to provide a competitive advantage for 
same. So, basically it leads to the automation of the things and activities in business world.

Keywords: Artificial intelligence, internet of things, intervention, transformation, automation.
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